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SPECIAL NOTE REGARDING FORWARD-LOOKING STATEMENTS

This Annual Report on Form 10-K, including the sections entitled “Business,” “Risk Factors,” and “ Management's Discussion and
Analysis of Financial Condition and Results of Operations,” contains forward-looking statements within the meaning of Section 27A of the
Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. The words “believe,” “will,” “may,”
“estimate,” “continue,” “anticipate,” “intend,” “should,” “plan,” “expect,” “predict,” “could,” “potentially” and similar expressions that convey
uncertainty of future events or outcomes are intended to identify forward-looking statements.

” ow

These forward-looking statementsinclude, but are not limited to, statements concerning the following:

* our ability to predict our revenue, operating results and gross margin accurately, including guidance we provide to our investors and
investment analysts,

* our ability totimely develop, deliver and transition to new product offerings and transition existing and new end customers to such
offerings, including in conjunction with our Connect product offering and data analytics, while maintaining existing product revenue
and our existing service-level commitments to end customers;

* our ability to continue to identify opportunities and secure new customers for our products which are necessary to achieve future
revenue growth;

* our ability to continue to secure orders from larger customers and any potential loss of, or delay or reductionsin orders from such
larger customers;

* our ability to maximize the economic opportunity of the U.S. Federal Communications Commission’'s E-Rate program and the timing and
uncertainty of the availability of such funding, thelevel of available funding and the decisions by end customers to purchase our
products using such funding;

» thelength and seasonal unpredictability of our sales cycles, including with service provider end customers;

* theeffectsof increased competition in and consolidation of our market and our ability to compete with larger competitors with greater
financial, technical and other resources;

* our ability to attract new end customers within the vertical s and geographiesin which we currently operate;

* our ability to enhance and broaden our product and solutions offerings and timely bring new products, product functionality and
solutions to market;

+ changesin global consumer confidence and demand for our products internationally, due to changes to foreign currency exchange
rates and other factors, including following the decision of the United Kingdom to withdraw from the European Union;

« our ability to continue to build and enhance relationships with channel partners and to derive revenue from our investments in those
partnerships, particularly with our strategic partners;

* our ability to protect our intellectual property and our exposure to third-party claims that we or our customers or channel partners
infringe their intellectual property; and

+ other risk factorsincluded under the section titled “ Risk Factors.”

These forward-looking statements are subject to a number of risks, uncertainties, and assumptions, including those described in “ Risk
Factors” included in Part I, Item 1A and elsewhere in this report. Moreover, we operate in avery competitive and rapidly changing environment, and
new risks emerge from time to time. It is not possible for usto predict al risks, nor can we assess the impact of all factors on our business or the
extent to which any factor, or combination of factors, may cause actual resultsto differ materially from those contained in any forward-looking
statements we may make. In light of these risks, uncertainties and assumptions, the forward-looking events and circumstances discussed in this
report may not occur, and actual results could differ materially and adversely from those anticipated or implied in the forward-looking statements.
We undertake no obligation to revise or publicly release the results of any revision to these forward-looking statements, except as required by law.
Given these risks and uncertainties, we caution you not to place undue reliance on such forward-looking statements.

The following information should be read in conjunction with the Consolidated Financial Statements and the accompanying Notesto
Consolidated Financial Statementsincluded in thisreport.



PART |

ITEM 1. BUSINESS

Overview

" ou " o«

Aerohive Networks, Inc. (together with its subsidiaries, “ Aerohive Networks,” “ Aerohive,” “Company,” “we,” “us,” and “our”), has
designed and devel oped aleading cloud-networking platform and portfolio that enables our customersto use the power of the cloud to simply and
easily deploy and operate an enterprise-class access network made up of Wi-Fi access points, access switches and Software-Defined WAN ("SD-
WAN") capable routers. Our platform and portfolio are centrally managed and instrumented to provide all manner of network intelligence and
augmented analytics that enable customers to solve for domain-specific use cases as well as benchmark themselves against customers of similar
size and domain.

Technologiesand Solutions

We have built our portfolio of products and solutions around three primary sets of technologies and capabilities:

« Enterprise Cloud Networking. Using cloud-based technol ogies, whether as apublic or private cloud, to reduce the complexity of
deploying and managing Wi-Fi access points, access switches and SD-WAN-capable routers;

«  Wi-Fi asthe Primary Connectivity. Putting more Wi-Fi intelligence and power closer to the user using a unique distributed-control
architecture that greatly simplifies network topologiesand I T operations; and

« Augmented Analytics and I nsights. Accessing collected data sets and analytics for our customers through widgetsin Aerohive's
HiveManager or through application programming interfaces ("APIS"), to enable customers to solve for domain-specific use cases as
well as benchmark themselves against customers of asimilar size and domain.

We believe that each of these areas adds valuable customer capabilities, differentiates our offering, and showcases our continuing
innovation.

Enterprise Cloud Networking. Our customers today are increasingly demanding ease and simplicity in how they deploy, manage and
operate their access networks with a particular emphasis on the Wi-Fi element of the access network. Cloud networking enables usto deliver this.
Our cloud networking capabilities, including our HiveManager network management applications, combine the benefits of the cloud with the feature
depth required for managing enterprise-class networks. We believe we are the only major vendor who can provide these enterprise-class
capabilitiesin public cloud, private cloud and on on-premise deployments.

We have chosen to focus on enterprise cloud networking based on the compelling benefits we believe we can offer our customers. Legacy
approaches to network management have relied on complex enterprise applications that customers must install, integrate, maintain, and administer
themselves. New releases were infrequent and updates installed by customers even less frequent. In contrast, our cloud-based network
management provides a single, integrated management view across the entire network that a user can access from virtually anywhere. We maintain
and administer the network management application in the cloud, which users then access as a subscription service that can be regularly updated in
response to new features or urgent changes.

With our cloud networking and our HiveManager application, we deliver anumber of important capabilities to our customers. While
enterprise customers want simplified network management they still need afull set of features and capabilities. Our “progressive disclosure” user
interface means that advanced features are available but are hidden from view when not being used. Similarly, organizations that need to deploy the
network often do not have technical staff at every location. Our cloud networking supports automated provisioning, where adevicethat is
connected to the network for the first time can automatically find and download its proper configuration. Our cloud network solution also includes
troubleshooting capabilities, such as dashboards, to quickly identify potential issues and monitoring to easily research and resolve them. Finally,
cloud networking makes it possible for acustomer to very quickly evaluate the capabilities of our solution. A single wireless access point with a
corresponding license for HiveManager gives customers compl ete access to our capabilities. In addition, those customers who want the capabilities
of cloud networking but also need to manage their network in their own datacenter, behind their own firewall, can install and run HiveManager "on
premises’ at a customer location with similar functionality and the same software as we offer in the public cloud. Overall, by taking advantage of our
cloud-network capabilities, our customers are able to manage even large networks with a small staff and limited resources.

While we were an early leader in cloud networking we continue to innovate and to invest in HiveM anager as our strategic cloud networking
application. We are focusing our current efforts on HiveManager NG, an updated version of our legacy HiveManager application, which we now
call HiveManager Classic. HiveManager NG features an updated user



interface, improved troubleshooting, expanded access to data and analytics, and an upgraded cloud-deployment platform. While HiveManager NG
offersamore compelling customer solution, it also offers amore dynamic platform for innovation. In April 2016, we announced with our partner Dell,
Inc. ("Dell"), aDell-branded version of HiveManager NG capabl e of managing Dell N-series switches in the same network as Aerohive Wi-Fi access
points, delivering multi-vendor integrated wired and wireless network management. Throughout 2016, we delivered new releases of HiveManager
NG that continued to expand our enterprise feature set and improve the user experience. In January 2017, we announced HiveManager Connect, a
simplified version of HiveManager NG included as a part of our new Aerohive Connect product line designed for customers with less complex,
connectivity-oriented requirements. Aerohive's Connect customers can purchase a subscription to upgrade to our current full-featured Aerohive
Select offering to access additional capabilities, such as advanced security and troubleshooting tools, support for Bring-Y our-Own-Device
programs, increased network visibility, enterprise support options, and the ability to deploy HiveManager on-premises or in a private cloud
environment. The capabilities of our scalable cloud platform enabled all of these innovations.

Our transition to HiveManager NG took longer to effect than we initially expected. Nonethel ess throughout 2017, we began to see a
significant increase in the rate of adoption of HiveManager NG by new customers. We expect in the future that HiveManager NG will be the primary
choice for the majority of new customers. However, we will continue to offer and support both versions of the application, while working with
current HiveManager Classic customers as appropriate to migrate to HiveM anager NG.

Wi-Fi asthe Primary Connectivity for the Enterprise. We have built our Wi-Fi around a unique distributed control and data-plane
architecture that simplifies deployment, management, and operation while providing resiliency. We believe our distributed-control and data-plane
technology remains one of our key innovations and differentiators. Over the last decade, Wi-Fi architectures have gone through a series of
evolutions in response to changing technol ogies and user requirements. When the original autonomous Wi-Fi access points proved difficult to
manage vendors introduced wireless LAN controllersto the network. WirelessLAN controllers brought management and control, but they also
brought the cost and complexity of dedicated hardware, a new single point of failure, and rigid deployments too inflexible to meet dynamic
requirements of wireless networks. To overcome these limitations other vendors have integrated their controller with switches or Wi-Fi access
points, or moved their controllersinto the cloud, with greater cost and limited capabilities. In contrast, our architecture fully distributes the control
plane across the Wi-Fi access points, eliminating the need for any wireless LAN controller and reducing cost of operations. We deliver the
algorithmsfor distributed control through HiveOS, our device operating system that runs on every Aerohive Wi-Fi access point. HiveOS delivers
radio management, client roaming, load balancing, policy enforcement, packet inspection and other functionslocally on the Wi-Fi access point.

Our distributed-control and data-plane architecture provides key benefitsto our customers. Most important is the scalability of asingle
architecture effective for deployments from one to many thousands of Wi-Fi access points. Most of our competitors have different technologies
and products for different sizes of deployments. Instead, our customers can start small and grow as they need to without any change in architecture
or Wi-Fi technology. Our customers can also mix different generations of Wi-Fi access pointsin the same network, thus preserving existing
infrastructure investments. Overall, by intelligently distributing control over the Wi-Fi access points our architecture can support faster
deployments and greater resiliency.

Integral to our scalable Wi-Fi isthe ability to enforce security at the Wi-Fi access point based on the end-user customer’s access policies,
which can be based on the application being used, user identity and role, device type and ownership, location and time of day. Our Private Pre-
Shared Key ("PPSK") technology extends these capabilities to assign each device aunique key for accessing the network that can be authorized or
revoked without impacting any other network device. PPSK can also be used in Internet-of-Things depl oyments to authorize devices that do not
have akeyboard or some other mechanism for providing credentials.

While we emphasize our Wi-Fi capabilities our portfolio also includes cloud-managed access switches and SD-WA N-capabl e routers. Our
Wi-Fi access points do not require either our access switches or SD-WAN-capable routers; they can be used with products from other major
network hardware manufacturers. However, customers who purchase our access switches or SD-WAN-capabl e routers gain the ability to manage
them with their wireless access points through a single HiveManager interface.

Augmented Analytics and I nsights. Increasingly, our customers are looking for value from their networks beyond just connectivity.
Aerohive's access networks can collect for our customers enormous amounts of data about end-user devices; where they are, how they are being
used, how often the devices are on the network, etc. Our Augmented Analytics and Insights, which we expect to begin to be deliver later in 2018,
will provide our customers access to this data from within HiveManager NG or via APIs. We believe such augmented analytics or APIswill be able
to deliver data setsto our customers to address a variety of use casesincluding:
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«  Component Benchmarking. Tracking and comparing utilization of a customer's network components to other access networks of a
similar size and domain;

« Client Benchmarking. Tracking and comparing client experience in a customer's access network to other access networks of asimilar
size and domain; and

« Presenceand Location. Tracking and reporting the presence and/or location of user and devicesin near real-time or over time.

Application developers will also be able to take advantage of the Aerohive Cloud Services ("ACS") platform. The ACS platform collects
datafor our customers from Aerohive network devices and, we expect in the future, from other vendor devices or other third-party sources.
Collected data can then be aggregated for our customers into a secure and scal able cloud-based store of big data, which then can be processed and
made available to our customers externally via APl sthat we provide. Application devel opers can incorporate these APIsinto their applicationsin
order to receive data and analytics from us without needing to collect and process this data themselves. This approach meansthat the ACS
platform has the extensibility to support additional use casesin the future. We expect to continue to expand the APIs and anal ytics that we make
available from the ACS platform in order to encourage and enable an open application-devel opment environment to make possible compelling
applications for our partners and customers.

Products

We offer our solution to end customers as a portfolio of products that includes our hardware products, cloud-based network management
and applications, and support services.

Our hardware productsinclude Wi-Fi access points, access switches and SD-WAN-capabl e routers. Our hardware design team devel ops
our hardware products by working in conjunction with original design manufacturers ("ODMs"). Our Wi-Fi access points run our proprietary
HiveOS operating system. We generally sell our access switches and SD-WAN-capable routersin conjunction with a sale of Wi-Fi access points.
We also sell our Wi-Fi access points for use with other manufactures' access switches and routers.

Our cloud-based product offering includes our next-generation network management application HiveManager NG and features an updated
user interface, improved troubl eshooting, expanded access to data and analytics and upgraded cloud-deployment platform.

We offer tiered maintenance and support services under renewabl e, fee-based mai ntenance and support contracts, which include technical
support, bug fixes, access to priority hardware replacement service and unspecified upgrades on a when-and-if-available basis. Our Software asa
Service ("SaaS") subscriptions include comparable maintenance and support services.

We continue to ook for new ways to package and deliver our product to best address customer demand and market opportunity. In January
2017, we introduced our Aerohive Connect product line targeting customers with simpler connectivity-oriented use cases. All Aerohive access
points and switches now can be purchased and deployed with Aerohive's subscription-free Connect offering which is a simplified version of
HiveManager NG, and community/email-based customer support. We offer Aerohive Connect as a complement to, not a replacement for, our full
offering which werefer to as Aerohive Select. Aerohive Select remains our flagship solution capable of addressing the most demanding enterprise
network, deployment, and security requirements. Aerohive Connect customers can easily upgrade from Connect to Select at any time with the
purchase of an entitlement key that provides access to additional feature sets and support. We expect many customers who might otherwise not
initially consider Aerohive to be nonethel ess attracted to the simplicity and low cost of Aerohive Connect and the ability to transition later to
Aerohive Select astheir network requirements evolve.

Segment and Geographic I nformation

We operate one reporting segment and operating segment structure. We present financial information about our operating segment and
geographic areasin Note 10 to our Notes to Consolidated Financial Statements.

Customers

We sell our products through a network of authorized value-added resellers ("VARS"), value-added distributors ("VADs") and managed
service providers ("M SPs"). We have sold our products to tens of thousands of end customers worldwide. We define end customers as
organizations holding or having held licenses to our products and software subscription and services. Our end customers represent a broad range
of industry verticals, including education, distributed enterprises, retail, hospitality and healthcare. In many cases, our target customers are
installing a Wi-Fi network for thefirst time, or in parts of their organization that do not currently have Wi-Fi installed. In other cases, our customers
aready have aWi-Fi network installed and our opportunity isto engage them in an expansion or replacement of their current solution.
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Sales

We use channel partnersto sell and deliver our solutionsto our end customers, which we support through our sales organization. Our field-
based regional sales organization supports large-account acquisition and overall market development. Our centrally based inside sales US and
EMEA teamsfocus on the acquisition of mid-market accountsin both the Enterprise and State & Local Government/Education segments. Our field-
based and inside sales teams recruit and manage channel partners, in conjunction with our channel sales team. Our sales engineers have
responsibility for pre-sales technical support, solutions engineering for our end customers, and technical training for our channel partners. We
continue to evaluate and adjust our sales headcount in our principal and emerging markets based on a combination of our current sales results and
future sales potential.

Our sales team works with our channel partners who have networking, Wi-Fi and/or vertical market expertise to win and support end
customers through a direct-touch approach. Our VADs sell our productsto and support our VARS, who then sell our products directly to end
customers, often with the addition of their own installation or professional services. We areincreasingly working with M SPs, who bundle our
product and service offerings with their own infrastructure and services to provide ongoing network operations and management to end customers.
Thisincludestraditional VARswho are now expanding their services offering to include ongoing network management services.

We extend our sales capabilities through strategic alliances with companies such as Dell. We expect our aliance with Dell, aswell aswith
other strategic alliances that we hope to develop, will over time be meaningful contributions to our business going forward.

Backlog

Wetypically accept and ship orders for product and related services within a short time-frame. However, our partners may reschedule
orders without penalty or we may delay shipment due to inventory constraints. As such, we do not believe that our backlog at any particular timeis
areliable indicator of future revenue.

Resear ch and Development

Continued investment in research and development is critical to our business. To this end, we have assembled ateam of engineers with
expertise in various fields, including networking platforms, cloud operations and applications, security systems, RF functions, user-interface design
and open-source programming. We currently conduct our research and development effortsin Californiaand China.

We have invested significant time and financial resourcesin the development of our products, including our ACS, HiveManager and our
HiveOS platforms. We view continued investment in these capabilities as essential to our ability to differentiate ourselvesin a competitive industry
and to continue to be able to grow our business. For example, in 2015 we released HiveManager NG, our next-generation cloud services platform
which provides abasis for data services and data analytic applications, and we released additional software modules to enhance the functionality
and performance of our HiveOS operating system. In 2015, we announced our ACS platform, which provides a secure and scal able cloud-based big
data store for data collected from Aerohive network devices, other vendor devices, or other third-party sources, which can then be available to
application devel opers to incorporate their APl applications without needing to collect and process this data themselves. In April 2016, we
announced with our partner Dell, a Dell-branded version of HiveManager NG capable of managing Dell N-series switches in the same network as
Aerohive Wi-Fi access points, delivering multi-vendor integrated wired and wireless network management. Throughout 2016, we delivered new
releases of HiveManager NG that continued to expand our enterprise feature set and improve the user experience. In January 2017, we announced
HiveManager Connect, asimplified version of HiveManager NG included as a part of our new Aerohive Connect product line designed for
customers with less complex, connectivity-oriented requirements. Aerohive's Connect customers can purchase a perpetual license or subscription
to upgrade to our current full-featured Aerohive Select offering to access additional capabilities, such as advanced security and troubleshooting
tools, support for Bring-Y our-Own-Device programs, increased network visibility, enterprise support options, and the ability to deploy
HiveManager on-premises or in a private cloud environment. The capabilities of our scalable cloud platform enabled all of these innovations.

Later in 2017 we also announced our SD-WAN solution for highly distributed commercial enterprises, retail chains, and long-term healthcare
providers which, we combined with our existing SD-LAN offering, enables organizations to simplify branch deployments with aunified cloud-
management Wi-Fi, switching, and SD-WAN VPN routing solution. In addition, in early 2018, we announced our A3 secure access management and
authentication product and Aerohive Atom AP30 pluggable access point.

We plan to continue to expand our product offerings and solutions capabilitiesin the future to dedicate significant resources to these
research and development efforts.



Manufacturing

We outsource the manufacturing of our hardware productsto ODMs located in Chinaand Taiwan. We believe that using original design
manufacturers helpsto optimize our operations by |owering costs, reducing time-to-market and enabling us to adjust to changing end customer
demand.

Our ODM partners ship finished products to our warehousing and delivery logistics centersin the U.S., the Netherlands, Malaysiaand
China. We operate these logistic centers for all end customer shipments, whether destined to locations in the Americas, Europe, the Middle East
and Africa ("EMEA"), or Asia Pacific and Japan ("APAC").

Our manufacturing partners procure components and assembl e our products based on our demand forecasts. These forecasts represent our
estimates at the time of future demand for our products, based upon historical trends and the assessment of our sales and product management
functions of end customer demand and overall market conditions.

Our ODM s source the component parts within our products. We do not contract directly and do not have any long-term manufacturing
contracts that guarantee us any fixed access to such component parts or specific pricing. This absence of direct and long-term component supply
contracts may increase our exposure to shortages of component availability and to price increases which the ODM or supplier may chargein
response to increased product demand or fluctuations related to the raw material inputs for such components. In addition, during periods of
continued fluctuating or flat customer demand for our products our ODMs may be required to slow the production rate for those products, thus
increasing costs, extending time-to-market and otherwise creating uncertainty for our ODM relationships.

Competition

We operate in acompetitive market for enterprise mobility and network-edge infrastructure, which continues to experience constant change
and consolidation. Our competitorsinclude general networking and independent Wi-Fi vendors, such as Cisco/Meraki, Hewl ett-Packard/Aruba,
Arris/Ruckus, Ubiquiti, Extreme Networks, Huawei and Riverbed/Xirrus whose portfolios include enterprise mobility solutions and wireless access
products.

Trendsin enterprise network infrastructures and mobility are all significantly increasing the importance of Wi-Fi to our target customers. As
organizations address the proliferation of mobile devices, increased BY OD utilization, enterprise adoption of cloud and the adoption of mobile-first
applications they compare competing wireless infrastructure produces, including:

+ ability to address specific customer use cases;

+ ease-of-use and simplicity of solutions;

*  priceand total cost of ownership;

+ flexibility and feature-depth of solutions;

o ability to meet deployment requirements,

+  ability to support business or customer-facing applications;
»  performance and scal ability of products;

* network survivability and reliability of solutions;

*  security of the network; and

«  for service providers, the ability to support business/operating models.

We believe that we generally compete favorably on the combined basis of al of these factors. However, some of our competitors have
better solutions for one or several of these factors. Many of our competitors have substantially greater financial, technical and other resources,
greater name recognition, longer operating histories, larger sales and marketing budgets, broader distribution and established relationships with
distribution partners and end customers and larger and more mature intellectual property portfolios which provide a greater ability to assemble,
market, aggressively price and more quickly bring to market different capabilities acrossintegrated product platforms. Other competitors are also
working to grow their cloud-networking capabilities, an areathat has been one of our key differentiators.

Seasonality

See Item 7, "Management's Discussion and Analysis of Financial Condition and Results of Operations for information regarding
seasonality of our business.



Intellectual Property

Our success depends in part upon our ability to protect our core technology and intellectual property. We rely on patents, trademarks,
copyrights and trade secret laws, confidentiality procedures, and employee disclosure and invention assignment agreements to protect our
intellectual property rights. As of December 31, 2017, we had 54 issued patents and 45 patent applications pending in the United Statesrelating to
our current and next-generation networking products, operating platform and cloud-based applications, and the ability to claim priority to most of
the patent applications worldwide. Our patentsissued in the U.S. will expire between 2028 and 2036. However, these patents or any patents that may
issueto usin the future may be subject to re-examination, contested, circumvented, found unenforceable or invalidated, and we may or may not be
ableto prevent third parties from infringing them. We also license software from third parties for integration into our products, including open-
source software. We believe our licenses are on commercially reasonable terms.

We utilize internal and external controlsto restrict accessto and use of our proprietary software and other confidential information,
including contractual protections with employees, contractors, end customers and channel partners. Our software is aso protected by U.S. and
international copyright laws. However, despite our efforts to protect our trade secrets and proprietary rights through intellectual property rights,
licenses and confidentiality agreements, third parties may still copy our products or otherwise gain accessto or obtain and use our proprietary
software and technology without our knowledge or authority or in ways we do not intend.

Our industry is characterized by the existence of alarge number of patents, and competitorsincreasingly may utilize litigation regarding
patent and other intellectual property rightsto protect or expand their market position. In particular, leading and more mature companiesin the
wireless networking industry have extensive patent portfolios and are regularly involved in both offensive and defensive litigation. Asend
customers increasingly use our products and services, and to the extent that we gain greater visibility and market exposure as a public company, we
face a higher risk of being the subject of intellectual property infringement claims from third parties, not only from our competitors but also
increasingly from non-operating entities, who will be more likely to claim that our platform infringes their proprietary rights. From time-to-time, such
third parties, including certain of these leading companies and, increasingly, non-operating entities, may assert patent, copyright, trademark, and
other intellectual property rights against us, our channel partners or our end customers. In these instances, our standard license and other
agreements may obligate usto indemnify our channel partners and end customers against such claims. Successful claims of infringement by athird
party could prevent us from distributing certain products or performing certain services, require us to expend significant management attention and
money to develop non-infringing solutions or force us to pay substantial damages, royalties or other fees. This could include treble damages, if we
are found to have willfully infringed patents or copyrights. We currently do not maintain insurance coverage against any such claims.

In addition, our products utilize software modules under third-party open-source licenses, including as incorporated into software we
receive from third-party commercial software vendors. Some open-source licenses contain requirements that we make available source code for
modifications or derivative works we create based upon the type of open-source software that we use. If we combine our proprietary software with
open-source software in a certain manner, we could, under certain open-source licenses, be required to release portions of the source code of our
proprietary software to the public. This could allow our competitorsto create similar products with lower development effort and time, and
ultimately could result in aloss of product salesfor us.

We cannot assure that we do not currently infringe, or that we will not in the future infringe, or that we can resolve through litigation or on
reasonabl e settlement terms, any such claims against us relating to, any third-party patents or other proprietary rights, including relating to use of
third-party open source software. See “Part |, Item 3 - Legal Proceedings’ and “Part I, Item 1A - Risk Factors Claims by others that we infringe their
proprietary technology or other rights could harm our business” for additional information.

Employees

As of December 31, 2017, we had approximately 490 employeesin officesin the Americas, EMEA and APAC. None of our employeesis
represented by labor unions, whether in the United States or abroad. We consider all current employee relations to be good. However, we continue
to see employee turn-over, particularly amongst our employeesin Silicon Valley where competition istypically high for sales and engineering
personnel, and in Hangzhou China, where we currently maintain aresearch presence, where competition is high for highly skilled product
development and engineering personnel.

Corporate Information

In March 2006, we incorporated our businessin the State of Delaware. Our principal executive offices arelocated at 1011 McCarthy
Boulevard, Milpitas, CA 95035. Our telephone number at that location is (408) 510-6100. Our website address is www.aerchive.com. Information on
our website is not part of this prospectus and should not be relied upon in determining whether to invest in our common stock.
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We are an emerging growth company as defined in the Jumpstart Our Business Startups Act of 2012 ("JOBS Act"). We will remain an
emerging growth company until the earlier of (1) the last day of the fiscal year (a) following the fifth anniversary of our initial public offering, (b) in
which we have total annual gross revenue of at least $1.07 billion, or (c) in which we are deemed to be alarge accelerated filer, which means the
market value of our common stock that is held by non-affiliates exceeds $700 million as of the prior June 30th, or (2) the date on which we have
issued more than $1.0 billion in non-convertible debt securities during the prior three-year period.

Website Posting of SEC Filings

We make available on our website, free of charge, our annual reports on Form 10-K, quarterly reports on Form 10-Q, current reports on
Form 8-K and amendments to such reports, as soon as reasonably practical after we electronically file or furnish them with the SEC. Y ou can access
these reports and amendments by clicking on the “Company/Investor Relations” tab. Further, you may read and copy these materials we file with
the SEC at the SEC's Public Reference Room at 100 F Street, NE, Washington, D.C. 20549. Y ou can obtain information on the operation of the Public
Reference Room by calling the SEC at 1-800-SEC-0330. The SEC maintains an internet site that contains reports, proxy and information statements
and other information regarding our filings at www.sec.gov. The contents of our website are not incorporated into, or otherwise to be regarded asa
part of, thisreport or any other report we file with or furnish to the SEC.

Investors and others should note that we announce material financial information to our investors using our website
(http: //mwww.aerohive.com), and specifically its Investor Relations Home page (http://ir.aerohive.com). Thisincludes news and commentary about
our business and financial performance, SEC filings, notices of investor events, press and earnings releases, and public conference calls and
webcasts. We use these channels as well as social mediato communicate with our investors and the public about our company, our services and
other issues. We also provide corporate governance information, including our corporate governance guidelines, board committee charters, and
code of conduct, on the Investor Relations Home page of our website under the heading “ Corporate Governance.” It is possible that this
information, as well asinformation we post on social media, could be deemed to be material information. Therefore, we encourage investors, the
media, and othersinterested in our company to review the information we post on our website and social media channels. However, the contents of
our website and information we may post on social media channels are not incorporated by reference into this Annual Report on Form 10-K or in
any other report or document we file with the SEC, and any references to our website or social media channels are intended to be inactive textual
referencesonly.



ITEM 1A. RISK FACTORS

In evaluating Aerohive and our business, you should carefully consider the risks and uncertainties described below, together with all of
the other information in thisreport, including our condensed consolidated financial statements and related notes. The risks and uncertainties
described below are not the only ones we face. If any of the following or other risks occur, our business, financial condition, operating results,
and prospects could be materially harmed. In that event, the price of our common stock could decline, and you could lose part or all of your
investment.

Risks Related to Our Business

We have a history of losses and we may not achieve profitability in the future.

We manage our ongoing operating expenses in an effort to position us to achieve non-GAAP operating profitability at certain target levels
of quarterly revenue, which we may announce publicly from time-to-time. We may subsequently take actions which could raise or lower the level of
quarterly revenue we would need to achieve non-GAAP profitability in any period. Nonetheless, we have a history of losses. We have never
achieved GAAP profitability on aquarterly or annual basis, and we cannot predict with certainty whether or when we might be profitablein the
foreseeable future, even at these revenue levels. We experienced net losses on a GAAP basis of $44.2 million, $36.9 million and $22.9 million for
fiscal years 2015, 2016 and 2017, respectively. As of December 31, 2017, our accumulated deficit was $250.4 million. We expect to continue to incur
expenses associated with the continued devel opment and expansion of our business, including expendituresto hire additional personnel:
specifically, personnel costsrelating to sales, marketing and engineering, and investmentsin channel and product devel opment and support. As
such, we may not control our expenses sufficiently to achieve operating profitability on anon-GAAP basis even if we achieve quarterly revenuein
theindicated range. If wefail to increase our revenue and manage our cost structure, we may not achieve profitability in the future. Once achieved,
we may not be ableto sustain or increase our profitability, at all or at levels our investors or industry analysts expect, or we may choose to continue
to make investmentsin our operations which we feel will promote long-term growth but which will reduce near-term profitability. This could also
require us to continue to use availabl e cash to support our investments and ongoing operations. As aresult, our business and prospects, and how
investors view and value our common stock, would be harmed.

Our operating results may fluctuate significantly from period to period, which makes our future operating results difficult to predict and could
cause our operating resultsin any particular period or over an extended period to fall below expectations of investors or analysts.

Our operating results have fluctuated significantly in the past and we expect will continue to fluctuate significantly in the future. In
particular, thetiming and size of sales of our products and services, including results across regions, are highly variable and difficult for usto
predict and can result in significant fluctuations in our revenue from period to period. Other participantsin our industry have also experienced these
fluctuations. As aresult, our future resultsin any particular period or over any extended period may be difficult for us, our investors and analyststo
predict.

I'n addition, our planned expense levels depend in part on our expectations of future revenue. We may choose to maintain or increase levels
of investment in areas such as R& D and sales and marketing, despite near-term fluctuations in revenue, in order to position usfor continued
growth. We also may reduce product pricesin order to increase revenue growth and/or penetration of our products into targeted verticals. For
example, in January 2017, we announced HiveManager Connect, asimplified version of HiveManager NG included as part of our new Aerohive
Connect product line designed for customerswith less complex connectivity-oriented requirements. Under the Aerohive Connect program,
customers may purchase access points at lower list prices. Aerohive Connect customers can expand their Connect deployment, as needed, and can
add subscriptions or licenses to upgrade to our full-featured Select offering and premium support services. In May 2017, we announced that our
Aerohive Connect and Select offerings are available across our entire portfolio of access points and switches. We believe that separating our
product line into these two offerings will deliver compellingly priced cloud-managed hardware for connectivity-oriented deployments and enables
us to capture more subscription and software license revenue from those customers who require amore advanced feature set and support. This
program may reduce our revenue, or the rate of our revenue growth, as purchasers take advantage of the lower entry pricing for our products. In
addition, it may be difficult and take time for us to adjust expenses sufficiently to compensate for a shortfall in revenue, even when we may
anticipate the shortfall. In such instances, even asmall shortfall or seasonal fluctuation in revenue could disproportionately and adversely affect
our overall revenue, operating margin, operating results and use of cash for agiven quarter.

Our operating results may also fluctuate due to avariety of other factors, both within and outside of our control and which we may not
foresee, or which we may foresee but not effectively manage, including the changing and volatile domestic and international economic
environments, and demand for our productsin general and from any particular vertical which may be atarget market for our products. Such factors
may cause our operating results and stock priceto fluctuate. In addition to other riskslisted in this“Risk Factors’ section, factors that may affect
our operating results include:



fluctuationsin demand for our products and services, including seasonal variations, especially in the education vertical where
purchasing in the United States has typically been stronger in the second and third quarters and weakest in the first and fourth quarters,
and where purchasing at any time may depend on the availability of funding, including fluctuations based on the timing and availability
of funding for schools under the Federal Communications Commission's ("FCC") E-Rate program and the decisions of schoolsto defer
purchases in anticipation of the availability of such funding or due to a decision to delay product deployments;

our ability to forecast and provide guidance to our investors and industry analysts regarding our revenue and operating resultsin any
particular period, or to achieve results consistent with the guidance we provide;

our ability to control operating expensesin order to achieve non-GAAP operating profitability in any particular quarterly period;

our ability to hire, train, develop, integrate and retain a sufficient number of skilled sales and engineering employees to support our
continued growth, including, specifically, in Silicon Valley and Hangzhou, China, and to replace turn-over of our employeesin these
functions and locations;

the complexity, length and associated unpredictability of our sales cycles for our products and services;
changesin end customers' budgets for technology purchases and delaysin their purchasing decisions and cycles,

technical challengesin end customer networks, which may be unrelated to our products, and which could delay adoption and installation
and impact the operation of our products and purchases of our services;

delay in development and availability of component parts needed for devel opment and timely introduction of our next-generation
products and product features and continued availability of legacy products at volumes we need to meet demand,;

our ability to develop, increase and sustain sales capacity and effective sales execution across al our salesterritories;

changesin the competitive dynamics of our target markets, including new entrants, further consolidation and pricing trends which
suggest commoditization of certain product segments;

variation in sales channels, product costs, prices or the mix of products we sell;

our contract manufacturers’ and component suppliers’ ability to meet our product demand forecasts on time, at acceptable prices, or at
al, particularly with respect to our newer products;

our ability to devel op and make more productive rel ationships with our channel and strategic partners, including specifically Dell, and
such partners’ ability to effectively develop sales opportunities for us and distribute our products;

the timing of product releases or upgrades by us or by our competitors, such as next-generation products or product features;

our ability to successfully expand the suite of products we sell and services we offer to existing end customers and channel partners, to
timely introduce new product introductions and to manage the transition both of existing products and operating platforms and our end
customersto these new products and services, including timely transition of our end customersto HiveManager NG and our Connect
offering, and to limit disruption to our end customers’ ordering practices and the pricing environment for our legacy products and
services while maintaining levels of revenue, gross margin and operating performance which we or our investors and analysts expect;

our transition to a channel-focused " Go-to-Market" selling model and our ability to maintain levels of revenue growth our investors and
analysts may expect through thistransition;

our ability to identify and attract new customers for our products, while maintaining rel ationships with our existing customers, which is
necessary to continued future revenue growth;

the potential need to record additional inventory reserves for products that may become obsolete or slow-moving due to our new
product introductions, changes in end customer requirements, new competitive product or service offerings or our over-estimation of
demand for such products as of any particular period;

our decision to continue or increase our investments in sales, marketing, engineering and other activities in response to changesin the
marketplace or perceived marketplace opportunities or in anticipation of or to position us for future growth;

our ability to control costs, including our operating expenses and the costs of the components we purchase while continuing to derive
benefits from our investments in sales, marketing, engineering and other activities;
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* periods of continuing strength of the U.S. dollar relative to the currencies of the countries of our VADSs or end customers who purchase
our products, or of our contract manufacturers or the component suppliers to our contract manufacturers, which may require us to reduce
pricing for our products outside the United Statesin order to maintain sales and revenue performance, or raise the cost we must pay to
our manufacturers for our products, resulting in either case in lower revenue and/or gross margins for those products;

+ volatility in our stock price, which may lead to higher stock compensation expenses or harm our ability to effectively attract, incentivize
and retain our employees using stock-based compensation;

» theability of our competitors, including those with greater financial resources, to introduce new products, product features and services
more quickly and in response to end customer demand and to drive down pricing on our products and services, which could materially
reduce our revenue and gross margins,

» our ability to achieve as of any particular period or over time alevel of financial performance consistent with the expectations of our
investors and industry analysts; and

» general economic or political conditionsin our domestic and international markets, including, specifically, in Europe, where the
determination of the United Kingdom to exit the European Union has dampened economic activity and growth in the market for our
products.

The effects of these factors, individually or in combination, create unpredictability in our operating results, our ability to forecast those
results and our ability to achieve those forecasts. Asaresult, you should not rely on our past results as an indication of our future performance and
comparing our operating results on a period-to-period basis, or anticipating our future results based on our public forecasts, may not be meaningful.
Thisvariability and unpredictability could aso result in our failing to meet the expectations of our investors or financial analysts for any period. We
may release guidance in our quarterly earnings conference calls, quarterly earnings releases, or otherwise, based on management predictions, which
are necessarily speculative in nature. Our guidance may vary, and has varied, materially from actual results. For example, on January 16, 2018, we
announced preliminary revenue results for our fourth quarter of fiscal year 2017, which was below the revenue outlook we had provided for the
period in November 2017. Similarly, on February 14, 2017, we announced our revenue results for our fourth quarter of fiscal year 2016, which was
bel ow the revenue outlook we had provided for the period in November 2016. In each of these instances, our revenue results were below the
estimates of financial analysts at that time for the period. We believe that different factors contributed to our disappointing revenue resultsin these
periods. For example, we believe poor sales execution issues were primarily responsible for our revenue short-fall in the fourth quarter of our fiscal
year 2017 and lower-than-expected U.S. education business during the quarters was a primary driver of our lower revenue performance and outl ook
in the fourth quarter of our fiscal year 2016. If our revenue or operating results, or the rate of growth of our revenue or operating results, fall below
the expectations of our investors or financial analysts, or below any forecasts or guidance we may provide to the market, or if the forecasts we
provide to the market are bel ow the expectations of analysts or investors, the price of our common stock could decline substantially. Such a stock
price decline could occur even when we have met our own or other publicly stated revenue or earnings forecasts. Our failure to meet our own or
other publicly stated revenue or earnings forecasts, or even when we meet our own forecasts but fall short of analyst or investor expectations,
could cause our stock price to decline and expose us to costly lawsuits, including securities class action suits. For example, three purported class
action law suitswerefiled in January 2018 asserting that statements we made in conjunction with our financial outlook for the fourth quarter of 2017
were false or misleading, or failed to include material information. See Note 5 - Commitments and Contingencies of Notesto Consolidated Financial
Statementsin Part |1, Item 8 of this Annual Report on Form 10-K for additional information regarding these class action law suits. These suits and
other potential such litigation against us could impose substantial costs and divert management’s attention and resources.

Our results are subject to quarterly seasonal variances, which make it difficult to compare or forecast our financial results on a quarter-by-
quarter basis.

Our revenue fluctuates on a seasonal basis, which affects the comparability of our results between periods. For example, our total revenue
has historically decreased from our fourth quarter to the first quarter of our next fiscal year due to seasonal buying patterns and budget cycles
within both our education vertical and general enterprise end customers. Demand in the education vertical tends to be weakest in the first and
fourth quarters. However, we also historically have seen a sequential increase in end-of-year purchases by enterprise customersin our fourth
quarter, which we believe is mainly due to an expectation to complete purchases within their calendar-year budget cycle. These seasonal variations
are difficult to predict accurately and at times may be entirely unpredictable or subject to our operating performancein any particular period. Our
ability to sustain that expansion in subsequent quarters, particularly in our less-devel oped sales territories, or where we have experienced recent
turn-over, introduces additional risk into our business and our ability to accurately provide our own publicly stated revenue and earnings forecasts.
In addition, we rely upon forecasts of end customer demand to build inventory in advance of anticipated sales. We believe our seasonal business
pattern has become more difficult to predict, making it more difficult for usto forecast product demand, inventory requirements and our financial
results, including on a quarter-to-quarter
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basis. Moreover, part of our strategy isto increase our salesin non-education verticals, and if the mix of products we sell in any particular period
changes the seasonal nature of our revenue may change in an unpredictable way, which could increase the volatility of both our financial results
and stock price.

The market and demand for our products and services may not devel op as we expect.

Our revenue decreased 10% from 2016 to 2017. Historically, our year-over-year revenue grew 12% from 2015 to 2016, 10% from 2014 to 2015,
28% from 2013 to 2014 and 50% from 2012 to 2013. The slowing rate of our revenue growth may continue, and may even be negative, asit did for our
fiscal year 2017. Asthe general demand for wireless networking in the industry verticals that we target, or demand for our productsin particular,
slows, our revenue may & so grow at a slower rate than we anticipate or not at all.

Part of our strategy depends upon expanding sales of our cloud-managed wireless networking, switching and routing products to medium
and large enterprise headquarters, branch offices and teleworkers. We intend to continue to direct resources to improve HiveManager NG asthe
basis for data services and data anal ytics applications. Sales of such products, services and applications to enterprise end customers typically
requirelong sales cycles and are subject to price sensitivity. Moreover, many potential end customersin the enterprise market have substantial
network expertise and experience, which may require amore-costly and sophisticated marketing and sales strategy. It is unclear whether our end
customers will pay for data analytics or other SaaS services we expect to provide or, instead, require us to provide them as enhancements to our
support offerings (at no cost to them or incremental revenue to us).

In January 2017, we announced HiveManager Connect, asimplified version of HiveManager NG included as part of our new Aerohive
Connect product line designed for customers with less complex connectivity-oriented requirements. Under the Aerohive Connect program,
customers may purchase access points with asimplified version of HiveManager, and community/email-based customer support, at lower list
prices. Aerohive Connect customers can expand their Connect deployment, as needed, and can add subscriptions or licenses to upgrade to our full-
featured Select offering and premium support services. In May 2017, we announced that our Aerohive Connect and Select offerings are available
across our entire portfolio of access points and switches. We believe that separating our product lineinto these two offerings will deliver
compellingly priced cloud-managed hardware for connectivity-oriented deployments and will enable usto capture more subscription and software
license revenue from those customers who require a more advanced feature set and support. This program may reduce our revenue, or the rate of
our revenue growth, as purchasers take advantage of the lower entry pricing for our products. In addition, it is unclear whether our customers will
choose the simplified Connect product offering, even at the lowest list prices offered, as an alternative to our current offering, or whether we will be
able to manage the transition amongst our customers and in our market to our Connect offering.

In addition, the rate at which shipments of our Connect business convert to revenue differs significantly from shipments of our Select
business. It isdifficult for usto predict for any period the mix of Connect and Select shipments. As such, even if we accurately forecast the total
shipments for our products and services, the ultimate mix between Connect and Select shipments can lead to a significantly different revenue we
will recognize in the period which could bring volatility and uncertainty to our operating results. The third quarter of our fiscal year 2017 was the
first full quarter that our customers could choose between these two offerings. We believe that this difficulty to predict the specific mix of Connect
and Select shipments during the quarter added uncertainty to our operating results for this quarter.

Furthermore, if our competitors offer services or provide technologies or application platforms superior to our current cloud-managed
platform, or the new products and services we introduce, alone or as part of a more-integrated offering or at reduced pricing, it would have a material
adverse effect on our business, operating results and financial condition. Asaresult, demand for our products, services and applications may not
continue to develop as we anticipate, or at al. In addition, if new customers do not purchase our Connect products, or having purchased our
Connect products they do not also purchase subscriptions to our Select offering, or if our existing customers migrate toward Connect products
without also continuing to purchase our Select services and support offerings, in each case at all or at the levels greater than we assume, our overall
revenue, operating performance and margins could decline, perhaps significantly, making more difficult our ability to demonstrate growth and
achieve profitability at expected revenue levels, and the value of our stock could decline.

A significant portion of our salesis concentrated in the education vertical, which may cause usto have longer sales cycles, and be subject to
program funding uncertainties and constraints.

A significant portion of our revenueis concentrated in the education vertical. The majority of our salesin education is concentrated in both
public and private K-12 institutions. This vertical is characterized by long sales cycles and often requires additional sales efforts. In addition, this
vertical typically operates on limited budgets, and depends on annual budget approvals, which add additional uncertainty to the sales cycle. For
example, the U.S. federal government is providing supplemental funding to local school districtsin conjunction with its E-Rate initiative to assist
districts to upgrade their technical infrastructure, including Wi-Fi infrastructure. The announced incremental federal funding is significant and
available over a
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five-year period, which began in the second half of 2015. However, this program continues to be subject to uncertainty regarding its eligibility
criteria, the timing and specific amount of federal funding actually available during each annual funding cycle, and federal program guidelines and
funding appropriations, each of which can change from year-to-year. Corresponding funding appropriation by respective states and local districts
isalso uncertain and, even upon such appropriation, local districts must still then submit and have approved applications consistent with the final
timing and eligibility requirements of the federal program for that annual funding cycle. We also believe that the prospect of federal funding
available each annual cycle continues to cause some K-12 institutions to delay or defer near-term transactions they might otherwise make during
the cycle to purchase our products.

The United Service Administrative Company ("USAC"), experienced significant administrative challenges during 2016 and 2017 E-Rate
cycles, causing the pace of release of approved funds and resulting availability of those funds to schools to continue to be significantly reduced.
For example, the Federal Communications Commission publicly acknowledged USAC's continuing management of the E-Rate program by letter
dated April 18, 2017, noting serious and persistent flawsin critical E-Rate processes which have caused persistent delays in funding commitments
to schools and libraries. We believe that the significantly slower pace of E-Rate funding and other operation program execution issues were the
primary drivers of our weaker-than-expected order volume and lower revenue performance from our educational vertical in recent quarters. We
expect these delays, deferrals and lower levels of E-Rate-funded transactions to continue into 2018. These are specific examples of the many factors
which add additional uncertainty to our future revenue from our educational end customers.

Our sales cycles often require significant time, effort and investment and are subject to risks relating to our operating performance.

Our sales efforts can take several quarters, and involve educating our potential customers about the applications and benefits of our
products, including the technical capabilities of our products and associated applications and services, and recruiting and devel oping our channel
partners. We may experience slower-than-expected sales productivity or poor sales execution in certain territories, especially in those where we
experience turn-over. We continue to invest in these territories, but such further investment may take significant time and effort in order to realize
growth. In addition, poor sales execution may significantly reduce our revenue performance, asit did in our fourth quarter of our fiscal year 2017.
For example, we changed our sales leadership in November 2017 and made additional personnel and other changesin our sales organization as we
continued to identify underlying sales execution issues which became fully apparent in the last month of the fourth quarter. Aswe respond to turn-
over or transition personnel in response to poor execution, newly hired personnel may also require several quartersto gain experience and develop
their territories before achieving capacities we have assumed in our sales forecasts. Sales to the education vertical are an important channel for us,
and can involve an extended sales cycle. In addition, salesto our enterprise customers may also involve an extended sales cycle, and often initial
purchases are small. Purchases of our products are also frequently subject to our end customers’ budget constraints, multiple approvals, unplanned
administrative processing and other risks and delays. Such end customers, in particular larger enterprise customers, also may hesitate to place
orderswith us, instead preferring our larger and longer-established competitors. In addition, the evolving nature of the market may |ead prospective
end customers to postpone their purchasing decisions pending resolution of wireless networking or other standards, or wait for adoption of
technology developed by others.

We need to develop new products and continue to make enhancements to our existing products to remain competitive in a rapidly changing
market.

The technology and end customer demands in the wireless networking market change rapidly, which requires us to continuously develop
and release new products and product features and associated applications and services. We must continuously anticipate and adapt to our end
customers' needs and market trends, and continue to make investments to devel op or acquire new products, applications and services that meet
market demands, technology trends and regulatory requirements. If our competitors introduce new products, applications and services that
compete with ours, we may be required to reposition our product offerings or introduce new products in response to such competitive pressure. We
may also offer products and services, and/or combinations thereof at lower price pointsin order to broaden our penetration in the enterprise market.

Developing our productsis challenging and involves substantial commitment of resources and significant development risk. Each phasein
our product development presents serious risks of failure, rework or delay, any one of which could impact the timing and cost-effective
development of products, and each of which could affect our ability to take advantage of a business opportunity or could jeopardize end customer
acceptance of the product. Compared to our larger and |onger-established competitors, our ability to develop and timely deliver new products and
product functionality islimited. We also have experienced in the past and may in the future experience design, manufacturing, marketing and other
difficultiesthat could delay or prevent the development, introduction or marketing of new products and enhancements. For example, we are
currently bringing to market our family of next-generation Wi-Fi products, including our .11ax, SD-WAN and SD-LAN portfolio of products, and our
HiveManager NG cloud-services platform providing cloud-delivered network management applications and on-premises network management, as
well as supporting data structures, analytics and APIs. We also have announced programs
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to develop new data analytics services and APl platforms. In addition, in early 2018 we announced our A3 secure access management and
authentication product and Aerohive Atom AP30 pluggabl e access point. These are complex technical undertakings and subject to many variables
and risks of delay.

If wefail to develop new products, product enhancements applications or services, or fail effectively to manage the transition of our end
customers to these new products, product enhancements, applications or services, or our end customers or potential end customers do not
perceive our products, product enhancements, applications or services to have compelling technical or cost-based advantages, our business and
prospects could be adversely affected, particularly if our competitors are able to introduce solutions at lower prices and/or with increased
functionality. In addition, our introduction of new or enhanced products requires that we carefully manage the transition from older productsto
minimize disruption in customer ordering practices, and ensure that new products can be timely delivered to meet our end customers’ demand and
to limit inventory obsolescence. For example, in January 2017, we announced HiveManager Connect, asimplified version of HiveManager NG
included as part of our new Aerohive Connect product line designed for customers with less complex connectivity-oriented requirements. Under the
Aerohive Connect program, customers may purchase access points with asimplified version of HiveManager, and community/email-based
customer support, at lower list prices. Aerohive Connect customers can expand their Connect deployment, as needed, and can add subscriptions or
licensesto our full-featured Select offering and premium support services. In May 2017, we announced that our Aerohive Connect and Select
offerings are available across our entire portfolio of access points and switches. We believe that separating our product line into these two
offerings will deliver compellingly priced cloud-managed hardware for connectivity-oriented deployments and enables us to capture more
subscription and software license revenue from those customers who require a more advanced feature set and support. This program may reduce
our revenue, or the rate of our revenue growth, as purchasers take advantage of the lower entry pricing for our products. In addition, it isunclear
whether new customers will purchase our Connect products, or having purchased our Connect products will also purchase subscriptions to our
Select offering, or whether our existing customerswill continue to purchase our Select services and support offerings, in each case at al or at the
levelswe assume. If our customers, both new and existing, choose the simplified and lower-priced Connect product offering, as an alternative to our
Select offering, we could see a shift in the mix of these product offerings, thus reducing overall revenue, gross margins and ability to achieve
profitability. Further, after delivering new products we may identify and must then timely address performance issues as the products are used in
thefield in aparticular environment or at a scale which we could not replicate or did not anticipate during development. For example, we believe that
weintroduced our new HiveManager NG product to some of our larger and more complex customers before its feature set was able fully to address
their requirements, which resulted in elongated sales cycles and reduced revenue opportunities, which specifically contributed to our lower revenue
performance in the fourth quarter and our outlook for the first quarter of our fiscal year 2017. We believe that the lengthier sales cycle associated
with our HiveManager NG offering, and itsimpact on our revenue opportunities and operating results, continued through 2017. Our end customers
may also defer decisionsto purchase our existing productsin anticipation of our expected release of a next-generation product. We also may not
correctly anticipate customer interest in or demand for our data analytics services or API platforms, or our customers may expect that we provide
these additional services as part of our existing product support (and at no cost to them or incremental revenue to us). If we do not carefully
manage the timing of our new products or product feature rel eases, and effectively support the new products and product feature releases, we
could interfere with our end customers’ purchases and disrupt the pricing environment for our new and legacy products, which could drive down
our revenues and operating margins.

As aresult of these and other risks, we may not be successful in modifying our current products or introducing new productsin atimely or
appropriately responsive manner, or at all. If we fail to address these changes successfully, our business and operating results and prospects would
be materially harmed.

Our gross margin will vary over time and may declinein thefuture.

Our gross margin was 67.1%, 67.4% and 66.8% for fiscal years 2017, 2016 and 2015, respectively. Our gross margin will vary over time, may
be difficult to predict and may declinein future periods. Our gross margin also varies across our product lines and, therefore, achange in the mix of
products our end customers purchase in any period would likely have a significant impact on our overall gross margin in the period. For example,
during our fourth quarter of our fiscal year 2017, strong non-GAAP margins from our subscription and support services, aswell as our recognition
in the quarter of deferred revenue, contributed to higher gross margin performance than we had publicly predicted for the period. During periods
where our subscription and support services and deferred revenue we recogni ze if the quarter may disproportionately contribute to our overall
revenue mix our overall gross margins for the period may similarly exceed our public guidance or internal forecasts. This may be true even where our
gross margins from product revenue may be declining, whether due to competitive product or pricing pressures or our end customers choosing
lower-priced products, including our own, such as our Connect offering.

When the exchange rate of the U.S. dollar relative to foreign currenciesis strong, we may reduce pricing for our products outside the United
States in order to maintain sales and revenue performance, or incur higher manufacturing costs, each of which would lower gross margins for those
products.
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The market for wireless networking products is also characterized by rapid innovation and declining average sales prices as products mature
in the market place. Even if we are successful in launching new products, competition may continue to increase in the market segmentsin which we
compete, which would likely result in increased pricing competition. To retain our average gross margin, we are required to continuously update our
products and introduce new products and reduce our manufacturing costs and expenses, and we could fail to accomplish this. In addition, the sales
prices for our products and services may decline for avariety of reasons, including sal es strategy, competitive pricing pressures, customer demand,
discounts, a change in the mix of products and services we sell, including seasonal changesin our end customers’' ordering practices, anticipation
of the introduction of new products or services and decisions by end customers to defer purchases, or promotional programs. Larger competitors,
such as Cisco/Meraki, Hewlett-Packard/Aruba, Arris/Ruckus, Ubiquiti, Extreme Networks, Riverbed/Xirrus and Huawei, each with significantly
greater financial, sales, and engineering resources and/or more diverse product and service offerings, may reduce the price of their products or
services that compete with ours or may bundle them with other products and services. If we do not similarly reduce our product manufacturing
costs, or if we reduce our prices for such products or servicesin order to remain competitive, our gross margin and revenue will decline. Any such
declinesin our gross margins or revenue could have an adverse impact on the value of our common stock.

Asaresult of being a public company, we need to further develop and maintain our internal control over financial reporting. I f our internal
control over financial reporting is not effective, it may adversely affect investor confidence in our company.

We are required, pursuant to Section 404 of the Sarbanes-Oxley Act, to furnish areport by management on, among other things, the
effectiveness of our internal control over financial reporting, which would include a disclosure of any material weaknesses our management
identifiesin our internal control over financial reporting.

We continue to devel op our system and documentation necessary to perform the evaluation needed to comply with Section 404. We may
not be able to complete on an annual and ongoing basis our evaluation, testing and any required remediation in atimely fashion. During the
evaluation and testing process, if we identify one or more material weaknessesin our internal control over financial reporting, we will be unable to
assert that our internal controls are effective. Further, our independent registered public accounting firm is not required to report on the
effectiveness of our internal control over financial reporting until the later of the year following our first annual report required to be filed with the
SEC, or the date we are no longer an "emerging growth company," as defined by the Jumpstart Our Business Startups Act of 2012 (the "JOBS
Act"). At such time, our independent registered public accounting firm may issue areport that isadversein the event it is not satisfied with the
level at which our controls are documented, designed or operating.

We cannot be certain that we will not discover, or that we will timely discover, material weaknesses or control deficienciesin the future. If
our remediation efforts are not successful or other material weaknesses or control deficiencies occur in the future, we may be unable to report our
financial results accurately or on atimely basis, which could cause our reported financial resultsto be materially misstated and result in the loss of
investor confidence or delisting of trading of our common stock on the New Y ork Stock Exchange, or cause the trading price of our common stock
to decline. If we are unable to conclude that our internal control over financial reporting is effective or, if our independent registered public
accounting firm is unable to express an opinion on the effectiveness of our internal controlswhen it isrequired to do so by the applicable rules, we
could lose investor confidence in the accuracy and completeness of our financial reports, which could cause the price of our common stock to
decline, and we may be subject to investigation or sanctions by the SEC. We would also be in violation of certain covenants under our debt
facilities, which could accelerate payment obligations and/or increase our borrowing costs significantly.

In order to generate revenue growth, we must service our existing customers while also continuing to identify and secure revenue from new
customers.

A substantial portion of our revenue isfrom existing end customers. However, our revenue growth is dependent upon our ability to
identify and secure new customerswho will provide additional revenue going forward. As such, our future revenue may also be negatively
impacted by lower new-customer-acquisition levelsin earlier periods. We believe our rate of customer acquisition slowed in fiscal years 2016 and
2017 as we began to transition our customersto new products and platforms. For example, we introduced our new HiveManager NG product to
some of our larger and more complex customers before its feature set was able to fully address their requirements. We believe thisresulted in
elongated sales cycles and reduced revenue opportunities, and also contributed to lower new-customer-acquisition levels. Lower customer-
acquisition ratesin prior periods has contributed to lower current rates of revenue growth, which we believe may continue to affect for several
quarters our ability to generate revenue growth. We primarily look to our channel partnersto identify and secure new customer opportunities.
Unless we are able, through these partnerships, to increase our rate of customer acquisition, our rate of revenue growth and future actual revenue
performance may fall short of investor expectations and analyst forecasts, which would cause the price of our stock to decline.
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Our products utilize cloud-managed solutions, and our future growth reliesin significant part in continued demand for cloud-managed
solutions and our ability to develop and deliver such services.

Most of our end customers utilize our cloud-managed networking platform to access our applications through the Internet, rather than
access our application through a physical device or virtual machine that our end customers host on their premises. As our business grows, we must
increase the capacity of our cloud-managed solutions and continue to develop new and innovative solutions that meet the needs of our end
customers. Demand for our cloud-managed solutions could decline if we are not able to offer sufficient capacity or if confidence in the security of
cloud-managed solutionsin general, or our platform in particular, were to decline. In addition, asignificant feature of our platform will increasingly
be the ahility to collect and analyze user data through applications specific to particular industry vertical and use cases. Regulatory changesin the
U.S. and internationally relating to the use of end customer data, including requirements relating to data privacy and security, or shifting societal
norms regarding data privacy and security, could affect market demand for, and our ability to deploy, our platform. Moreover, although our end
customers do not immediately lose network functionality if cloud-connectivity fails, if our ability to deliver services through the cloud were
interrupted repeatedly or for an extended period, our reputation could be damaged and confidence in our platform would likely decline, causing our
revenue to decline.

We plan to target new industry verticals and geographies to diversify our end customer base and expand our channel relationships, which
could result in higher research and development and sales and marketing expenses, and which may not be successful and could reduce our
operating margin.

Part of our strategy isto target new industry verticals and geographies. Currently, we are focusing a significant portion of our business on
the education, hospitality and retail verticals, and to alesser extent on finance, hospitality and healthcare, which may depend on devel oping new
products targeted to such sectors. Specifically, we intend to invest in the development of data applications and analytics capabilities which we feel
may be attractive to our end customers, particularly in theretail vertical. In addition, we also plan to continue to expand to additional countries
beyond those in which we currently operate. We also intend to invest in existing and new channel relationships to reach additional end customers
to further diversify our revenue base. Targeting new industry verticals and geographies and devel oping customized products, data applications and
partnerships, including channel partners targeting these industry verticals and geographies, may be expensive, require us to attract, train, develop,
integrate and retain qualified employees and key sales personnel, and increase our research and development costs, aswell as our sales and
marketing expenditures. We may need to develop new product features or target new market segments, which could divert resources and attention
from our existing products and target markets. We must also further develop and make more productive rel ationships with our channel partners and
our channel partners’ ability to effectively market, distribute and support our products, which require specific investments and additional dedicated
resources. Because we have limited experience in devel oping and managing such channels and markets, we may not be successful in further
penetrating certain geographic regions or reaching a broader customer base. Failure to develop or manage additional sales channels effectively
would limit our ability to succeed in these markets and could adversely affect our ability to grow our business.

We announced in April 2015 anew relationship with Dell, whereby Dell became areseller of Aerohive's Wi-Fi and cloud services. In
November 2017, we announced we had an OEM agreement with Dell which significantly expanded the scope of our resale relationship. In February
2016, we announced a partnership with SYNNEX Corporation, as avalue-added distributor of our productsin the United States and Canada. To
support these and other relationships, we will need to continue to identify and invest in additional and dedicated resources and, potentially, new
product, service and support offerings, which could distract management’s attention and divert existing resources from our current business. We
do not know if wewill be successful in any of these efforts, or whether the level of success we achieve will justify the additional spending and
specific investments and dedicated resources required. In addition, increasing the significance to us of Dell as a channel partner, including through
broader partner relationships, could undermine the success of our other channel partners. For example, through our OEM relationship, Dell may
have access to favorable pricing or integrated product offerings which may give them an advantage in identifying and securing customer
opportunities. This could cause our product margins and associated revenue to decrease. Our other channel partners may also be lesswilling to
continue to invest in and dedicate resources toward the marketing, distribution and support for our products, which could reduce the associated
revenue we receive from them and our revenue overall.

It will also take timefor usto fully realize the benefits from our continued channel relationships, including with Dell, in particular aswe
negotiate the transition from areseller to an OEM relationship. In addition, we cannot be certain that these partners, such as Dell, will continue to
invest in the success of our partnership or, instead, choose to direct their resources to other partnerships, including potentially with our
competitors. For example, in February 2018 Ruckus Wireless announced that it had signed an OEM agreement with Dell whereby Dell will also
become areseller of Ruckus' portfolio of wireless solutions. If our channel partnersfail to effectively market, distribute and support our products, or
if our channel strategy, or particular channel partner initiatives or investments, such aswith Dell or others we may identify, are otherwise
unsuccessful, our revenue performance and operating margin would be harmed, which could adversely affect the value of our common stock.
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We base our inventory purchasing decisionson our forecasts of customers demand, and if these forecasts are inaccurate our revenue, gross
margin and liquidity could be harmed.

We place orders with our manufacturers based on our forecasts of our end customer demand. We base our forecasts on multiple
assumptions, including internal and channel partner sales forecasts, each of which may cause our estimates to be inaccurate, affecting our ability to
fulfill demand for our products. When demand for our products increases significantly, we may not be able to meet demand on atimely basis, or we
may incur additional expediting costs to assure we meet demand. If we underestimate demand, we may forego revenue opportunities, lose market
share and damage our reputation and our relationship with our channel partners and our end customer relationships. Conversely, if we overestimate
demand, we may purchase more inventory than we are ableto sell at any given time, or at all, which would increase our reserves and risk of potential
write-offs.

Our value-added distributors' stock inventory of our products, and are entitled in certain circumstancesto limited stock rotation rights, which
could cause usto accept thereturn of products and expose us to the risks of higher costs.

We grant our value-added distributors ("VADS") limited stock rotation rights, which could require usto accept stock back fromaVAD’s
inventory under certain circumstances. Under certain agreements, aVVAD may have or retain aright to return a portion of products which the VAD
purchased, typically within the prior six months. We typically recognize revenue upon shipment to the end customer; however, if we are required to
accept returns of obsolete or slower-moving inventory, our costs would increase and our operating results could be harmed. If our forecasts were
inaccurate we could have higher costs, lower revenue or otherwise suffer adverse financial consequences, including holding or having to write-off
the value of obsolete or slower moving inventory.

We outsource the manufacturing of our productsto third parties, and we therefore do not have the ability to completely control quality over the
manufacturing process. I n addition, if our contract manufacturersrefuse or are unable to manufacturer our products, we may be unable to
qualify new manufacturersin atimely manner, which would result in our being unableto sell our products.

We outsource the manufacturing of our products to third-party original design manufacturerslocated in Chinaand Taiwan, where they
perform quality inspections, and conduct reliability tests, before they ship finished products to our warehouse centers for managing inventory and
delivery logisticslocated in the U.S., the Netherlands, Malaysia and China. We operate these | ogistics centers currently for all end customer
shipments, whether destined to locations in North, South and Central America ("the Americas"), Europe, the Middle East and Africa("EMEA"), or
AsiaPacific and Japan ("APAC").

Our reliance on these third-party manufacturers reduces our control over the manufacturing process and exposes us to risks, including
reduced control over quality assurance, product costs, product supply and timing. Any manufacturing or shipping disruption by these third parties
could severely impair our ability to fulfill orders. If we are unable to manage effectively our relationships with these third parties, or if these third
parties suffer delays or manufacturing disruptions for any reason, experience increased manufacturing lead-times, capacity constraints or quality
control problemsin their manufacturing operations, or fail to meet our future requirements for timely delivery and quality purposes, our ability to
ship products to our end customers would be severely impaired and our reputation and our relationship with our channel partners and end
customers would be seriously harmed. Additionally, labor unrest or disruption to trade or the expected movement of our product could delay
delivery of our products by third parties, or by usto our channel partners and end customers, which could significantly delay revenue or increase
our costs and in ways we cannot currently anticipate. Any natural disaster, political instability, disruption in labor or foreign relationships could
also disrupt our relationships with our manufacturers or delay their ability to timely deliver our products.

Our original design manufacturerstypically fulfill our supply requirements on the basis of individual orders. We also do not have long-term
contracts with our third-party manufacturers that guarantee capacity, the continuation of particular pricing terms or the extension of credit limits.
Accordingly, our third-party manufacturers are not obligated to continue to fulfill our supply requirements, which could result on short notice to us
of supply shortages and increases in the prices we are charged for manufacturing services. In addition, as aresult of global financial market
conditions, natural disasters, labor disruption or other causes, it is possible that any of our manufacturers could experience interruptionsin
production, cease operations or alter our current arrangements. If our manufacturers are unable or unwilling to continue manufacturing our products
in required volumes, or on current or acceptable terms, we will be required to identify one or more acceptable alternative manufacturers. In addition,
we may reduce orders with our design manufacturers in response to volatile market conditions or fluctuating demand for our products. Lower order
levelsfor our products, in particular which continue over several quarters, may cause our manufacturing partners to increase their manufacturing
coststo us, shift their resources to other partners or discontinue their partnership with us.

Itistime-consuming and costly, and could be impractical, for us to begin to use new manufacturers, and changes in our third-party
manufacturers may cause significant interruptionsin supply if the new manufacturers have difficulty manufacturing
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products to our specification. Asaresult, our ability to meet our scheduled product deliveriesto our end customers could be adversely affected,
which could cause the loss of salesto existing or potential end customers, delayed revenue or an increasein our costs. We also do not currently
require all our manufacturers to maintain and demonstrate robust disaster recovery capabilities. Any production interruptions for any reason, such
as due to a contractual disagreement, natural disaster, epidemic, capacity shortages or quality problems, at one of our manufacturers would
negatively affect sales of our product lines manufactured by that manufacturer and adversely affect our business and operating results.

Our manufacturing partners purchase component partsfor our products based on estimates we provide, which may not be accurate. In

addition, our manufacturing partners purchase some of the components and technologies used in our products from a single sourceor alimited
number of sources. If our estimates wereto beinaccurate, or if our manufacturing partnerswereto lose any of these sources as suppliers, we
might incur additional transition costs, resulting in delaysin the manufacturing and delivery of our products, excess or obsolete inventory, or
the need to redesign our products.

Werely on our manufacturing partners to select and source the component parts within our products. We do not choose or contract directly
with the component parts providers and do not have manufacturing contracts that guarantee us any fixed access to such component parts, or at
specific pricing. This absence of any relationship between us and the component suppliers or direct and long-term component supply contracts
may increase therisk of issues relating to the quality, performance or operability of such component parts and our exposure to shortages of
component availability and to price fluctuations related to the raw material inputs for such components, foreign exchange adjustments and other
factors.

Moreover, we currently depend on a single source or limited number of sources for several components for our products. For example, each
of our products typically incorporates third-party components that have no more than two suppliers. In some instances, we may have a sole source
for critical components, such as semiconductor chip sets or other components critical to product functionality. We have also recently seen
consolidation amongst component manufacturers, in particular of semiconductor chip set suppliers, and risesin component prices and more
restrictive component availability asaresult. If our manufacturing partners were unable to obtain such components for any reason, or on alimited
basis or at increased prices, they would be unable to manufacture such product at all, or in the quantities we need or at pricing we expect. We have
also entered into license agreements with some of our suppliers for technologies used in our products, and the termination of these agreements,
which can generally be done on relatively short notice, could have amaterial adverse effect on our access to these technologies and, thus, on our
business. Termination of these agreements could al so make technology used in or developed for our products available to our competitors. If any
of those manufacturing agreements was terminated, we could experience significant supply disruptions and be required to redesign some of our
productsin order to incorporate technol ogy from alternative sources, and any such termination of the agreement, disruption in supply and redesign
of certain of our products could materially and adversely affect our business and operating results.

We have not currently identified and qualified other sources for certain of our components. If we lose any of our existing suppliers or
licensors we could be required to transition to a new supplier or licensor, which could increase our costs, result in delaysin the manufacturing and
delivery and increase in the cost of our products or cause usto carry excess or obsolete inventory. Poor quality and delaysin availability of any of
the components in our products, including especially those with limited or sole sourcing, could also result in lost sales or lost sales opportunities. If
the quality of the components does not meet our or our end customers' regquirements, if we are unable to obtain components from our existing
suppliers on commercially reasonable terms, or if any of our limited or solely sourced component suppliers ceases to remain in business or to
continue to manufacture such components, we could be required to redesign our productsin order to incorporate components or technologies from
alternative sources. The resulting stoppage or delay in selling our products and the expense of securing and qualifying alternative sources or
redesigning our products could result in significant manufacturing and development costs, delayed or lost sal es opportunities and damage to
customer rel ationships, which would adversely affect our reputation, business and operating results. For example, in August 2015, we announced
that our AP250 and AP245X access points, which were our initial Wave 2 access point products, would not be commercially available until early
2016. This delayed release was due to delays in the products' development and the availability to us of a component part essential to our
development and release of the products. Such aswith the AP250 and AP245X access points, limited availability in component parts may affect the
ability of our manufacturing partner and component suppliersto timely deliver sufficient quantities of a product to meet our demand and sales
forecasts. Thereisarisk that existing or potential customers (including customersin our important education vertical) may elect not to purchase our
products or defer purchases they otherwise would make of our products.

Werely upon third partiesfor the warehousing and delivery of our products, and we therefore have less control over these functions than we
otherwise would.

We outsource the warehousing and delivery of all of our products to third-party logistics providers for worldwide fulfillment. As aresult of
relying on third parties, we have reduced control over shipping and logistics. Any shipping delays, disruptions or mismanagement by these third
parties could severely impair our ability to fulfill orders. For example, at the end of our first quarter of fiscal year 2015, athird-party |ogistics provider
was not able to ship product and, as aresult, we were not
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able to take revenue in the quarter on all the orders that we had received and processed. If we are unable to have our products shipped in atimely
manner, we may suffer reputational harm, and lose revenue.

Werely significantly on channel partnersto sell and support our products, and the failure of this channel to be effective could materially
reduce our revenue.

Our channel partners consist primarily of VADs and VARs. We believe that establishing and maintaining successful relationships with
these channel partners are, and will continue to be, important to our financial success. Recruiting and retaining qualified channel partners and
training them in our technology and product offerings require significant time, resources and investment. Additionally, we need to recruit and
develop different qualified channel partners for different geographic regions and markets. To develop and expand our channel, we must continue to
scale and improve our processes and procedures that support our channel partners, including investment in systems and training. Additionally, we
will increasingly focus our resources and attention on those channel partners best able to help us meet our growth expectations. As aresult, the
total number of our channel partners over time may decline.

Existing and future channel partnerswill only work with usif we are able to provide them with competitive products at prices and on terms
that are attractive to them. If we fail to maintain the quality of our products or to update and enhance them, and at reasonabl e pricing, existing and
future channel partners may elect to work instead with one or more of our competitors. We are in the process of reviewing and redirecting our
internal sales and marketing activities and investments to support a channel-focused "Go-to-Market" strategy.

We sell to our channel partnerstypically under a contract with an initial term of one or three years, with one-year renewal terms, based on
compliance with our program requirements. Our contracts generally require payment by the channel partner to us within 30 to 45 calendar days of
the date we issue an invoice for such sales. We typically do not have minimum purchase commitments from our channel partners, and our contracts
with channel partners do not prohibit them from offering products or services that compete with ours, including products they currently offer or
may develop in the future and incorporate into their own systems. Some of our competitors may have stronger relationships with our channel
partners than we do and we have limited control, if any, asto whether those partners use our products, rather than our competitors’ products, or
whether they devote resources to market and support our competitors' products, rather than our offerings.

For example, we announced in April 2015 anew relationship with Dell Inc., whereby Dell became areseller of Aerohive's Wi-Fi and cloud
services. In November 2017, we announced we had an OEM agreement with Dell which significantly expanded the scope of our resale relationship.
In February 2016, we announced a partnership with SY NNEX Corporation as a value-added distributor of our productsin the United States and
Canada. To support these and other relationships, we are continuing to identify and invest in additional and dedicated resources and, potentially,
new product, service and support offerings. In addition, we have cannot be certain that these partners, such as Dell, will continueto invest in the
success of our partnership or, instead, choose to direct their resources to other partnerships, including potentially with our competitors. In addition,
increasing the significance to us of Dell as a channel partner, including through broader partner relationships, could undermine the success of our
other channel partners. For example, through our OEM relationship, Dell may have access to favorable pricing or integrated product offerings which
may give them an advantage in identifying and securing customer opportunities. This could cause our product margins and associated revenue to
decrease. Our other channel partners may also be less willing to continue to invest in and dedicate resources toward the marketing, distribution and
support for our products, which could reduce the associated revenue we receive from them and our revenue overall.

It will take time for usto fully realize the benefits from our continued channel relationships, including with Dell, in particular as we negotiate
the transition from areseller to an OEM relationship. In addition, we cannot be certain that these partners, such as Dell, will continueto invest in the
success of our partnership or, instead, choose to direct their resources to other partnerships, including potentially with our competitors. For
example, in February 2018 Ruckus Wirel ess announced that it had signed an OEM agreement with Dell whereby Dell will also become areseller of
Ruckus' portfolio of wireless solutions. If our channel partnersfail to effectively market, distribute and support our products, or if our channel
strategy, or particular channel partner initiatives or investments, such aswith Dell or others we may identify, are otherwise unsuccessful, our
revenue performance and operating margin would be harmed, which could adversely affect the value of our common stock.

Our products are subject to U.S. export controls; where we fail to comply with these laws, we could suffer monetary or other penalties.

Our products are subject to U.S. export controls, specifically the Export Administration Regulations, and economic sanctions enforced by
the Office of Foreign Assets Control. We incorporate standard encryption algorithms into our products, which, along with the underlying
technology, we may export outside of the United States only with the required export authorizations, including by license, license exception or other
appropriate government authorizations. Each of these authorizations may require us to file an encryption registration and classification request.
Furthermore, U.S. export control laws and economic sanctions prohibit the shipment of certain products and services to countries, governments and
personstargeted
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by U.S. sanctions. We take precautions to prevent our products and services from being exported in violation of these laws and, in many instances,
werely on our channel partners, in particular our VAD, VAR and M SP partners, to assure compliance when selling, distributing and/or using our
products outside the United States. In certain instances, we have shipped encryption products prior to obtaining the required export authorizations
and/or submitting the required requests, including a classification request and request for an encryption registration number. Asaresult, we
previoudly filed aVoluntary Self Disclosure with the U.S. Department of Commerce's Bureau of Industry and Security concerning these violations.
In January 2018, we provided avoluntary disclosure to the U.S. Customs and Border Protection service relating to the value of merchandise we
imported to the United States relating to the manufacture of certain of our products. A repeat of these past instances could result in monetary or
other penalties assessed against us. Additionally, even though we take precautions to ensure that our channel partners comply with all relevant
regulations, any failure by our channel partnersto comply with such regulations could have negative consegquences for us, including reputational
harm, government investigations and penalties and interruptions in our ability to distribute and sell our products.

Furthermore, various countries regul ate the import of certain encryption technology and operation of our products, including through
import permitting, certification and licensing requirements, and have enacted laws that could limit our ability to distribute our products or our end
customers' ability to operate our products in those countries, or could impose additional expense on us to meet these requirements as a condition
to distribute our products. Encryption products and the underlying technology may also be subject to export control restrictions. Governmental
regulation of encryption technology and regulation of imports or exports of encryption products, or our failure to obtain required import or export
approval for our products, when applicable, could harm our international sales and adversely affect our revenue. Compliance with applicable
regulatory laws and regulations regarding the export or import of our products, including with respect to new releases of our products, may create
delaysin the introduction of our productsin international markets, prevent our end customers with international operations from deploying our
products throughout their globally distributed systems or, in some cases, prevent the export or import of our products to some countries altogether.

In addition, because our sales are made through channel partners, if these channel partnersfail to obtain appropriate import, export or re-
export licenses or authorizations, we may also be adversely affected, including potentially being liable for penalties under government restrictions
and regul ations, even where the channel partner failed to obtain the appropriate licenses or authorizations. Obtaining the necessary authorizations,
including any required license, for a particular sale may be time-consuming, is not guaranteed and may result in the delay or loss of sales
opportunities. Changes in our products or changes in applicable export or import laws and regulations may also create delays in the introduction
and sale of our productsin international markets, prevent our end customers with international operations from deploying our products or, in some
cases, prevent the export or import of our products to certain countries, governments or persons altogether. Any change in export or import laws
and regulations, shift in the enforcement or scope of existing laws and regulations, or change in the countries, governments, persons or
technologies targeted by such laws and regulations, could also result in decreased use of our products, or in our decreased ability to export or sell
our productsto existing or potential end customers with international operations. Any decreased use of our products or limitation on our ability to
export or sell our products could adversely affect our business, financial condition and results of our operations.

U.S. export control laws and economic sanctions programs also prohibit the shipment of certain products and services to targeted countries,
governments and persons that are subject to U.S. economic embargoes and trade sanctions. If we or our channel partners ship products to those
targets or third parties provide our products to these targets, we could be subject to government investigations, penalties and reputational harm.
Furthermore, any new embargo or sanctions program, or any change in the countries, governments, persons or activitiestargeted by such existing
programs, could result in decreased use of our products, or in our decreased ability to export or sell our products to existing or potential end
customers, which could adversely affect our business and our financial condition.

Regulationsrelated to conflict minerals may cause usto incur additional expensesand could limit the supply and increase the costs of certain
metals used in the manufacturing of our products.

Asapublic company, we are subject to the requirements under the Dodd-Frank Wall Street Reform and Consumer Protection Act of 2010
(the "Dodd-Frank Act") to diligence, disclose and annually report whether our products contain conflict minerals. The implementation of these
requirements could adversely affect the sourcing, availability and pricing of the materials used in the manufacture of components used in our
products. We have incurred and will continue to incur additional costs to comply with the disclosure requirements, including costs related to
conducting diligence procedures to determine the sources of conflict minerals that may be used in or necessary to the production of our products
and, if applicable, potential changes to products, processes or sources of supply as a consequence of such verification activities, and we expect to
incur additional costsin the future to comply with these disclosure requirements. We do not choose or contract directly with the component parts
providers and do not have contracts with these component parts suppliers. Werely, instead, on our manufacturing partners to select, source,
diligence and report to us the component parts within our products. This absence of any relationship between us and the component suppliers
makes significantly more difficult our ability to determine and report
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whether our products contain conflict minerals. Consequently, we may face reputational harm if our channel partnersincorrectly determine or report
whether certain of our products contain minerals not determined to be conflict-free or if we are unable to alter our products, processes or sources of
supply to avoid use of such materials.

Our products incorporate complex technology and may contain defects or errors. We may become subject to warranty claims, product returns,
product liability and product recalls as a result, any of which could cause harm to our reputation, impose costs and increase expenses, expose
usto liability and adversely affect our business.

Our products incorporate complex technology and must support awide variety of devices and new and complex applicationsin avariety of
environments that use different wireless networking communication industry standards. Our products have contained, and may contain in the
future, undetected defects or errors or may not perform as we expect in certain environments. We may discover some errorsin our products only
after aproduct has been installed and used by end customers. These issues are most preval ent when we introduce new productsinto the market or,
once introduced, when the products experience significant loads in actual use environments or at scale which we could not create or did not
anticipate during development. We have delayed and may in the future delay the introduction of our new products due to such defects and errors.
Since our products contain components that we purchase from third parties, we also expect our productsto contain latent defects and errors from
time to time rel ated to those third-party components.

Defects and errors may also cause our productsto be vulnerable to security attacks. The techniques used by computer hackers to access
or sabotage networks are becoming increasingly sophisticated, change frequently and generally are not recognized until after they have been
launched against atarget. Aswe increasingly collect, store, analyze, use and transmit data, and provide data analytics solutions to our end
customers, these risks become more significant to us. We may be unabl e to anticipate these techniques or provide a solution in time to protect our
and our end customers' networks. In addition, we might not be able to timely develop and provide updated products and software to our end
customers, thereby leaving our end customers vulnerable to attacks. Finally, if our employees, or others who have access to end customer data,
misuse thisinformation, our reputation would be harmed and we could be subject to claims for damages.

Real or perceived defects or errorsin our products could result in claimsto return product or that we reimburse |osses that our end
customers or channel partners sustain and we may be required, or may choose for customer or partner relations or other reasons, to expend
additional resourcesin order to help correct the problem, including incurring additional warranty and repair costs, process management costs and
costs associated with remanufacturing our inventory. Wetypically offer alimited warranty on our Wi-Fi access points and other products. We also
provide certain service commitment guarantees for our cloud-managed platform, pursuant to which our end customers may receive service creditsin
connection with service outages. Liability limitationsin our standard terms and conditions of sale may not be enforceable under some
circumstances or may not fully or effectively protect us from claims and related liabilities and costs. In addition, regardless of the party at fault,
errors of these kinds which would divert the attention of our engineering personnel from our product development efforts, damage our reputation
and the reputation of our products, cause significant customer relations problems, and can result in product liability claims. We do not maintain
insurance which would protect against many of these types of claims associated with the use of our products. Even where claims ultimately are
unsuccessful we may have to expend funds in connection with litigation, including on behalf of our end customers and channel partners, and divert
management’s time and other resources. We also may incur costs and expenses relating to arecall of one or more of our products. The process of
identifying and recalling products that have been widely distributed may be lengthy and require significant resources, and we may incur significant
replacement costs, contract damage claims from our end customers and channel partners and significant harm to our reputation. The occurrence of
any of these problems could result in substantial coststo us and the delay or loss of market acceptance of our products and could adversely impact
our business, operating results, reputation and financial condition.

Theloss of key personnel or an inability to attract, retain and motivate qualified personnel may impair our ability to expand our business.

Our success substantially depends on the continued service and performance of our senior management team and other key personnel,
including, in particular, David K. Flynn, who is our Chief Executive Officer. Our employees, including our senior management team, are at-will
employees and, therefore, may terminate employment with us at any time with no advance notice. The loss of members of our senior management
team or other key personnel, whether through resignation, illness, disability or death, our failure to attract replacement personnel, as needed, or the
transition of newly hired senior management may significantly delay or prevent us from achieving our business objectives. In addition, if any of our
executives or other key employees were to join acompetitor or form a competing company, we could lose customers, suppliers, know-how and key
personnel, and our business and product strategies and capabilities could be at risk and subject to disclosure, including to our competitors.

Our future success al so depends on our ability to continue to attract, integrate and retain highly skilled personnel, especially skilled
executives and sales and engineering employees. We have experienced in the past higher than normal turn-
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over, especially amongst our sales and engineering personnel, and continue to replace personnel where we think needed to improve our operations
and product devel opment capabilities and processes. We also continue to replace personnel as part of our ongoing performance and expense
management initiatives. Turn-over is highly disruptive to our operations and has had and could continue to have an adverse effect on our revenue.
In addition, competition for highly skilled personnel isfrequently intense, especially in Silicon Valley, where we maintain our headquartersand a
substantial operating and sales presence, and Hangzhou, China, where we currently maintain a significant research presence and highly skilled
product development and engineering personnel. Volatility or lack of performance in our stock price may also affect our ability to attract and retain
our key employees. The lack of performancein our stock price may affect our ability to attract new employees or retain existing employees by
decreasing the perceived value of any stock-based compensation we may offer or they may hold. Prolonged periods of low performance or volatility
in our stock price could negatively impact our appeal as an employer, harm employee morale or increase employee turnover, including amongst our
Silicon Valley and China-based employees. Any failure to successfully attract, integrate or retain qualified personnel to fulfill our current or future
needs may negatively impact our growth. Also, to the extent we hire personnel from our competitors, we may be subject to allegations that we have
improperly solicited these employees, that they have divulged to us proprietary or other confidential information of their former employers, or that
their former employers own their inventions or other work product. This may expose usto significant liability and litigation risk.

Our ability to sell our productsis highly dependent on the quality of our support offerings, and our failure to offer high quality support would
have a material adverse effect on our sales and results of operations.

Once our products are deployed, our end customers depend on our support organization and support our channel partners provide to
resolve any issues relating to our products. Our support delivery organization comprises employees in various geographic locations and an outside
service provider, which provides general technical support to our end customers. A high level of support isimportant for the successful marketing
and sale of our products. If we do not effectively help our end customers quickly resolve issues or provide effective ongoing support, it would
adversely affect our ability to sell our products to existing end customers as well as demand for continued support and renewal contracts, and could
harm our reputation with existing and potential end customers.

We are subject to complex and evolving U.S. and foreign laws and regulations regarding privacy, data protection and other matters and
violations of these complex and dynamic laws, rules and regulations may result in claims, changesto our business practices, monetary
penalties, increased costs of operations, and/or other harmsto our business.

A wide variety of provincial, state, national and international laws and regulations apply to the collection, use, retention, protection,
disclosure, transfer and other processing of data, including personal data. Foreign data protection, privacy and other laws and regul ations are often
more restrictive than those in the United States. These data protection and privacy-related laws and regulations are varied, evolving, can be subject
to significant change, may be augmented or replaced by new or additional laws and regulations, and may result in ever-increasing regulatory and
public scrutiny and escal ating levels of enforcement and sanctions. The European Union, for example, has adopted various directives regulating
data protection, privacy and security and the collection, storage, analysis, use and transmission of content using the Internet involving European
Union residents, including those directives known as the Data Protection Directive, the E-Privacy Directive, and the Privacy and Electronic
Communications Directive. The European Union may adopt similar directives and regulationsin the future.

The European Union model has been replicated substantially or in part in various jurisdictions outside the U.S., including in certain Asia-
Pacific Economic Cooperation countries. Changes in European Union data protection regulations, including the General Data Protection Regulation
("GDPR") may also introduce new or additional operational requirements for companies that receive personal data, which may differ from than those
currently in effect in the European Union, which may also include significant additional compliance requirements and increased penalties for non-
compliance. For example, the GDPR, which will become fully effective on May 25, 2018, will supersede existing European Union data protection laws,
includes more stringent operational requirements for companies processing European Union personal data, and imposes significant penaltiesfor
non-compliance. Further, some countries may require separate and local storage and processing of datathat could limit certain of our product
applications and solutions and increase the cost and complexity of selling our solutions or maintaining our business operationsin those
jurisdictions. California has also introduced broad rules, which may or may not anticipate and be consistent with rules expected to be adopted by
our federal government. Our introduction of new data platforms, applications and solutions or expansion of our activitiesin certain jurisdictions
may subject usto additional laws and regulations. For instance, participation in the federal E-Rate funding program may subject us to additional
privacy and data use restrictions under U.S. federal, state, and local laws and regulations relating to the processing of datarelating to students or
children.

The application and interpretation of these |aws and regulations are often uncertain, particularly in the new and rapidly evolving industry in
which we operate, and these laws and regulations may be interpreted and applied inconsistently from within a country or country to country, and
inconsistently with our current policies and practices, and may be contradictory with
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each other. Additionally, various federal, state, and foreign regulatory or other governmental bodies may issue rulings that invalidate prior laws,
regulations, or legal frameworksin mannersthat may adversely impact our business. For example, the Court of Justice of the European Unionin
October 2015 issued aruling invalidating the EU-U.S. Safe Harbor Framework, which facilitated personal datatransfersto the U.S. in compliance
with applicable European Union data protection laws. The U.S. and EU have implemented areplacement for the EU-U.S. Safe-Harbor Framework
(known asthe EU-U.S. Privacy Shield), but the EU-U.S. Privacy Shield has been subject to challenge and some regulatory uncertainty remains
regarding the future of data transfers from the European Union to the U.S. Also, in June 2016, the United Kingdom held areferendum and voted in
favor of leaving the European Union, and in March 2017, the government of the United Kingdom formally initiated the withdrawal process, which
has created uncertainty with regard to the regulation of data protection in the United Kingdom. A Data Protection Bill has been introduced to the
United Kingdom's House of Lords that proposes to substantially implement the European Union's General Data Protection Regulation.
Nevertheless, the Data Protection Bill must complete the legislative process, so it remains unclear what modifications will be made to the final
legislation. In addition to government regulation, privacy advocacy and industry groups have adopted and are considering the adoption of various
self-regulatory standards and codes of conduct that, if applied to our, our partners or our end customers' businesses, may place additional burdens
on us and our partners and end customers, which may further reduce demand for our products, data platforms, applications and solutions and harm
our business.

Our failure to comply with all applicable privacy and data protection laws, regulations, standards, and codes of conduct, as well as our own
privacy policies and contractual commitments to the extent possible, could result in enforcement actions against us, including fines, imprisonment
of company officials and public censure, claims for damages by end customers and other affected individual's, demands that we modify or cease
existing practices, damage to our reputation and loss of goodwill (both in relation to existing and prospective end customers), any of which could
have amaterial adverse effect on our operations, financial performance and business. Privacy and data protection regulators within the United
States, the European Union and other jurisdictions have the power to fine non-compliant organizations significant amounts and seek injunctive
relief, including the cessation of certain data processing activities. The GDPR provides for European Union regulators to be able to impose finesin
some cases of the greater of €20 million or 4% of a company’sworldwide annual sales. Such fines arein addition to the rights of individualsto sue
for damages in respect of any data privacy breach which has caused them to suffer loss. Such actions against our partners, including third-party
providers of data analytics services, could also affect our operating performance, including demand for our products and cloud-managed sol utions,
and if these or other third-party vendors violate applicable laws or our policies, such violations may also put our end customers' information at risk
and could in turn have amaterial and adverse effect on our business. Additionally, thereisarisk that failures in systems designed to protect
private, personal or proprietary datawe may hold will allow such datato be disclosed to or seen by others, resulting in potential regulatory
investigations, enforcement actions or penalties, remediation obligations and/or private litigation by parties whose data were improperly disclosed.
Thereisaso arisk that we could be found to have failed to comply with U.S. or foreign laws or regulations regarding the collection, storage,
handling, analysis, use, transfer, or disposal of such privacy, personal or proprietary data, or consent to the same, which could subject usto fines
or other sanctions, as well as adverse reputational impact.

Evolving and changing privacy and data protection laws, regulations and societal norms, including evolving and changing definitions of
personal data and personal information, within the United States, European Union, and elsewhere, especially relating to classification of IP
addresses, MAC addresses, machine identification, location and tracking, data analytics and other information, may limit or inhibit our ability to
operate or expand our business, including limiting our product and data application development and our strategic partnerships that may involve
the collection, storage, handling, analysis, use, transfer or disposal of end-user data, thus reducing our and our stockholders' opportunity to benefit
from the significant investments we are making in these areas. Even the perception of privacy concerns, failures to secure data, or inadequate data
protection, whether valid and whether owing to any action or inaction on our part, may harm our reputation and inhibit adoption of our products,
applications and services by current and future end customers.

Our international operations expose usto additional businessrisks and failure to manage these risks may adver sely affect our international
revenue.

We derive asignificant portion of our revenue from end customers and channel partners outside the United States. For the fiscal years
ended December 31, 2017 and 2016, we attributed 41% and 44%, respectively, of our revenue to our international end customers and channel
partners. As of December 31, 2017, approximately 46% of our full-time employees were located outside of North America, with 28% located in China
We expect that our international activitieswill be dynamic over the foreseeable future as we continue to pursue opportunities in international
markets, which will continue to require significant management attention and our financial investment.
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Given the extent of our international operations, we are subject to other inherent risks and our future results could be adversely affected by
anumber of factors, including:

+ tariffsand trade barriers, export regulations and other regulatory or contractual limitations, such asimport, technical and other
certification requirements, on our ability to sell or develop our productsin certain foreign markets;

* regulatory requirements or preferences for domestic products, which could reduce demand for our products;
+ differing technical standards, existing or future regulatory and certification requirements and required product features and functionality;

* management communication and integration problems related to entering new markets with different languages, cultures, commercial
practices and political systems;

+ difficultiesin enforcing contracts and collecting accounts receivable, and longer payment cycles, especially in emerging markets;

+ heightened risks of unfair competition or corrupt business practices in certain geographies and of improper or fraudulent sales
arrangements that may impact financial results and result in restatements of, and irregularitiesin, our financial statements;

+ difficulties and costs of staffing and managing foreign operations, and retaining key personnel;
+ differing labor standards;

+ theuncertainty of protection for our intellectual property rights and the enforceability of our rights and third-party rightsin some
countries;

* potentially adverse tax conseguences, including regulatory requirements regarding our ability to repatriate profitsto the United States;

* uncertainties and instability in economic and market conditions following the decision of the United Kingdom to withdraw from the
European Union;

» added legal compliance obligations and complexity, including complying with varying local |abor, compensation and tax and securities
laws aswell as specific and evolving local requirements regarding data protection;

+ foreign currency exchange risk;
* theincreased cost of terminating employees in some countries; and

+ political and economic instability and terrorism.

To the extent, we continue to expand our business globally, our success will depend, in large part, on our ability to effectively anticipate and
manage these and other risks and expenses associated with our international operations. Political instability and uncertainty in the European Union
and, in particular, Britain's recent decision to exit the European Union has slowed economic growth and created significant economic disruption and
uncertainty in the region, which could continue to discourage near-term economic activity, including delay decisions to purchase Aerohive
products. We believe this has had a significant and continuing impact of our expected revenue from our European operations, as the terms and
circumstances of Britain's exit and itsimpact on other countries of the European Union are resolved. Our failure to manage any of these riskstimely
and successfully could harm our international operations and reduce our international sales, and business generally, adversely affecting our
business, operating results and financial condition.

Our operationsin certain emerging markets expose usto political, economic and regulatory risks.

Our growth strategy dependsin part on our ability to expand our operationsin emerging markets, including Asia Pacific, the Middle East
and Africa, and Latin America. However, some emerging markets have greater political, economic and currency volatility, and greater vulnerability
to infrastructure and labor disruptions than more-established markets. In many countries outside of the United States, particularly those with
emerging economies, it may be common for others to engage in business practices prohibited by laws and regul ations with extraterritorial reach,
such asthe U.S. Foreign Corrupt Practices Act ("FCPA"), the U.K. Bribery Act, or other local anti-bribery laws. These laws generally prohibit
companies and their employees, contractors or agents from making improper payments to government official's, including in connection with
obtaining permits or engaging in other actions necessary to do business. Failure to comply with these laws could subject usto civil and criminal
penalties that could materially and adversely affect our reputation, financial condition and results of operations.

For example, under the FCPA, U.S. companies may be held liable for the corrupt actions taken by employees, strategic or local partners, or
other representatives. Under the FCPA, we and our channel partners are required to maintain accurate books and records and a system of internal
accounting controls. Assuch, if we or our intermediariesfail to comply with the requirements of the FCPA or similar legislation outside the United
States, governmental authoritiesin the United States and el sewhere could seek to impose civil or criminal fines and penalties, which could have a
material adverse effect on our
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business, operating results and financial conditions. While our employee handbook and other policies prohibit our employees from engaging in
corrupt conduct, we do not yet have in place compliance measures and training to require both our employees and our third-party intermediariesto
comply with the FCPA and similar anticorruption laws.

Establishing operations and distribution partnersin these emerging markets may also require complex legal arrangements and operations to
deliver services on global contracts for our end customers. Because of our limited experience with international operations and developing and
managing sales and distribution channelsin international markets, our international expansion efforts may not be successful. Additionally, we have
established operationsin locations remote from our more devel oped business centers. Asaresult, we are subject to heightened risksinherent in
conducting business internationally, including the following:

+ failureto comply with local regulations or restrictions;

* enactment of legislation, regulation or restriction, whether by the United States or in the foreign countries, including unfavorable labor
regulations, tax policies or economic sanctions (such as potential economic sanctions arising from political disputes), and currency
controls or restrictions on the transfer of funds;

+ enforcement of legal rights or recognition of commercial procedures by regulatory or judicial authoritiesin a manner in which we are not
accustomed, would not reasonably expect or with which we could reasonably comply;

» differing technical and environmental standards, data protection and tel ecommunications regul ations and certification requirements,
which could prevent the import, sale or use of our products or SaaS offerings in such countries;

« difficulties and costs associated with staffing and managing foreign operations;
» potentially longer payment cycles and greater difficulty collecting accounts receivable;

* theneed to adapt and localize our services for specific countries, including conducting business and providing servicesin local
languages;

» reliance on third parties over which we have limited control, such as our VARs, VADS, or their resellers or agents, for marketing and
reselling our products and solutions;

+ availability of reliable broadband connectivity and wide area networks in areas we target for expansion;

+ difficultiesin understanding and complying with local laws, regulations, and customsin foreign jurisdictions or unanticipated changesin
such laws;

» application of or changesin anti-bribery laws, such asthe FCPA and UK Bribery Act, which may disrupt our staffing or ability to manage
our foreign operations;

» changesin political and economic conditions leading to changesin the business environment in which we operate, as well as changesin
foreign currency exchangerates;

» sanctionsrestricting local commercial activity, including retaliatory actions by local governments; and

+ natural disasters, pandemics or international conflict, including terrorist acts or labor or political disputes, which could interrupt our
operations or endanger our personnel.

In addition, our competitors may also expand their operationsin these markets or others we may also target, and low-cost local
manufacturers may also expand and improve products and their production capacities, thus increasing competition in these emerging markets. Our
successin emerging markets isimportant to our growth strategy. If we cannot successfully increase our business in emerging markets and manage
associated political, economic, regulatory and currency volatility, our product sales, financial condition and results of operations could be materially
and adversely affected.

We could be subject to additional income tax liabilities.

We are subject to income taxes in the United States and numerous foreign jurisdictions. We use significant judgment in eval uating our
worldwide provision for income taxes, which could be adversely affected by several factors, many of which are outside our control. During the
ordinary course of business, there are many transactions for which the ultimate tax determination is uncertain. For example, our effective tax rates
could be adversely affected by earnings being lower than we anticipate in countries that have lower statutory rates and higher than we anticipatein
countries that have higher statutory rates, by changesin foreign currency exchange rates, by changes in the valuation of our deferred tax assets
and liabilities, or by changesin the relevant tax, accounting and other laws, regulations, principles and interpretations, including possible changes
tothe U.S. taxation of earnings of our foreign subsidiaries, the deductibility of expenses attributable to foreign income or the foreign tax credit rules.
We are subject to audit in various jurisdictions, and such jurisdictions may assess additional income tax against us as well as penalties and fines.
Aswe operate in multiple taxing jurisdictions, the application of tax laws can be subject to diverging and sometimes conflicting interpretations by
tax authorities of these jurisdictions. The time and expense necessary to defend and resolve atax audit may be significant. Although we believe our
tax estimates are reasonable, the final
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outcome of tax audits and any related litigation could be materially different from our historical income tax provisions and accruals and may have a
material effect on our operating results or cash flows in the period or periods for which we make such determination.

Our international operations and corporate structure subject usto potential adverse tax conseguences.

We generally conduct our international operations through wholly owned subsidiaries and report our taxable incomein various
jurisdictions worldwide based upon our business operations in those jurisdictions. Our intercompany relationships are subject to complex transfer
pricing regul ations administered by taxing authoritiesin various jurisdictions. The relevant taxing authorities may disagree with our determinations
asto the income and expenses attributabl e to specific jurisdictions. If such a disagreement were to occur, and our position not sustained, we could
be required to pay additional taxes, interest and penalties, which could result in one-time tax charges, higher effective tax rates, reduced cash flows
and lower overall profitability of our operations. We may not have adequate reserves to cover such a contingency.

In the future, we may reorganize our corporate structure or intercompany relationships, which would likely require usto incur expensesin
the near term for which we may not realize related benefits, at all or within areasonable period, to justify the expense. Changes in domestic and
international tax laws, including enacted legislation to reform U.S. taxation of international business activities, may negatively impact our ability to
effectively restructure, or reduce the benefits we expected from such corporate restructuring. Any such restructuring would likely involve
sophisticated analysis, including analysis of U.S. and international tax regimes. Compliance with such laws and regulations may be difficult and
expensive and subject our businessto additional risks, costs and uncertainties.

Our ability to use our net operating losses to offset future taxable income may be subject to certain limitations.

Asof December 31, 2017, we had federal and state net operating loss carryforwards ("NOLS") of $122.2 million and $75.3 million,
respectively, dueto current and prior period losses. In general, under Section 382 of the Internal Revenue Code of 1986, as amended (the "Code"), a
corporation that undergoes an “ownership change” (generally defined as a greater than 50-percentage-point cumulative change (by value) is
subject to limitations on its ability to utilize its pre-change NOL s to offset post-change taxable income. Our existing NOLs may be subject to
limitations arising from previous ownership changes, and if we undergo an ownership change in the future, our ability to utilize NOLs could be
further limited by Section 382 of the Code. Future changesin our stock ownership, some of which may be outside of our control, could result in an
ownership change under Section 382 of the Code.

On December 22, 2017, the U.S. government enacted new tax legislation commonly referred to as The Tax Cutsand Jobs Act ("TCJA"). The
TCJA makes broad and complex changesto the U.S. tax code including changes to the uses and limitations of net operating losses. Specifically, the
TCJA imposes an 80% limitation on the use of net operating losses that were generated in tax years beginning after December 31, 2017. As such, we
may not be ableto utilize amaterial portion of the NOLs.

Taxing authorities may successfully assert that we should have collected or in the future should collect sales and use, value-added or similar
taxes, and we could be subject to liability with respect to past or future sales, which could adversely affect our results of operations.

We do not collect sales and use, value-added or similar taxesin all jurisdictionsin which we have sales, based on our belief that such taxes
are not applicable. Sales and use, value-added and similar tax laws and rates vary greatly by jurisdiction. Certain jurisdictions in which we do not
collect such taxes may assert that such taxes are applicable, which could result in tax assessments, penalties and interest, and we may be required to
collect such taxes in the future. Such tax assessments, penalties and interest or future requirements could be significant and may adversely affect
the results of our operations.

We must improve our infrastructure to manage our growth, which could involve significant costs and could, if not properly managed, harm our
operating results.

To manage any future growth effectively we must continue to improve and expand our information technology and financial and
administrative infrastructure, our operating systems and administrative controls and our ability to manage headcount, capital and processesin an
efficient manner. For example, we continue to eval uate upgrades to our existing business processes and systems to better manage licensing,
renewals and order processing, and to transition to aglobal distribution platform. Such new processes and systems may significantly improve our
transaction efficiency and ability to scale our revenue and operating performance, including through an ability to track, timely identify and manage
increasing volumes of product, license and renewal opportunities and transactions. We may not be able to successfully implement improvements to
these systems and processesin atimely or efficient manner, which could result in additional operating inefficiencies and lost business
opportunities and associated revenue, and could cause our costs to increase more than planned. If we do increase our operating expensesin
anticipation of the growth of our business and this growth does not meet our expectations, at all or
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sufficiently to justify the expense, our operating results may be negatively impacted. If we are unable to manage future expansion, our ability to
develop and deliver high quality products and services and securely process increased transaction volumes could be harmed, which could damage
our reputation and brand and impede expected growth, and any of which may have amaterial adverse effect on our business, operating results and
financial condition.

Our business and operating results could be adversely affected by unfavorable economic and market conditions.

Our business depends on the overall demand for wireless network technology and on the economic health and general willingness of our
current and prospective end customers to purchase our products. The conditionsin the United States and global economies are volatile and if they
deteriorate our business, operating results and financial condition may be harmed. In particular, we do not know whether spending on wireless
network technology will increase or decrease in the future, or at what rate.

Investments in technology by educational institutionsin particular could be related to budgetary constraints unrelated to overall economic
conditions, or may be magnified by unfavorable economic conditions. The purchase of our products or willingness to replace existing infrastructure
are discretionary and highly dependent on a perception of continued rapid growth in consumer usage of mobile devices and, in many cases, involve
asignificant commitment of capital and other resources. In addition, our small and medium enterprise end customers may also be more sensitive to
adverse economic conditions than other potential customers, which could amplify the adverse impact of a deterioration of economic conditions.
Therefore, weak economic conditions, uncertain availability of government funding, or areduction in capital spending would likely adversely impact
our business, operating results and financial condition. A reduction in spending on wireless network technology could occur or persist even if
economic conditionsimprove.

In addition, if interest ratesrise or U.S. dollar foreign exchange rates weaken for our international end customers and channel partners,
overall demand for our products and services could decline and related capital spending may be reduced. For example, when the exchange rate of
the U.S. dollar to foreign currenciesis strong, the price of our products outside the United States may become less competitive, reducing our sales
or requiring usto lower pricing for our products outside the United States in order to maintain sales and revenue performance (thus also reducing
our gross margins). Furthermore, any increasein the U.S. dollar-value of worldwide commodity prices may result in higher component prices for us
and increased manufacturing and shipping costs, each of which may negatively impact our financial results.

U.S. and global political, credit and financial market conditions may negatively impact or impair the value of our current portfolio of cash,
cash equivalents and short-term investments, including U.S. treasury securities and U.S.-backed investment vehicles.

Our cash, cash equivalents and short-term investments were $84.9 million as of December 31, 2017, which we held as money market funds,
U.S. treasury securities, commercial paper and investment-grade corporate debt securities with Moody's and S& P ratings of A-/A3 or better. Asa
result of the uncertain domestic and global political, credit and financial market conditions, investments in these types of financial instruments pose
risks arising from liquidity and credit concerns. Any deterioration in the U. S. and global credit and financial markets could cause losses or
significant deterioration in the value of our cash, cash equivalents or possible investments. If any such losses or significant deteriorations occur, it
may negatively impact or impair our current portfolio of cash, cash equivalents and possible investments, which may affect our ability to fund future
obligations. Further, it may be difficult for usto liquidate our investments prior to their maturity without incurring aloss, which would have a
material adverse effect on our business, operating results and financial condition.

System security risks, data security incidents and cyber-attacks could compromise our or our end customers’ information including proprietary
information and end customer information and disrupt our internal operations, which could cause our business and reputation to suffer and
adversely affect our stock price.

In the ordinary course of business, we store sensitive data, as well as our proprietary businessinformation and that of our end customers,
suppliers and business partners. The secure maintenance of thisinformation, and our ability to protect our network from interruption or damage
from unauthorized entry, computer viruses or other events beyond our control, is critical to our operations, and business strategy, reputation and,
ultimately, our success as a business and value to our investors. While we believe we use certain proven applications designed for data security
and integrity, we are in the process of developing an information security program. Despite the implementation of security measures, our
infrastructure or systems may be vulnerable to hackers, computer viruses, worms, maware, ransomware or other malicious software programs or
similar disruptive problems caused by our customers, employees, consultants or other Internet users who attempt to invade public and private data
networks. For example, we and many other companies were notified in October 2017 of avulnerability in the protocol that secures all-protected Wi-
Fi networks, which would enable an attacker to exploit weaknesses using key reinstallation attacks (the "KRACK Attack").

26



Increasingly, companies are subject to awide variety of attacks on their networks on an ongoing basis. Our information technology and
infrastructure may be vulnerable to persistent threats, penetration or attacks by computer programmers and hackers, software bugs or other
technical malfunctions, or other disruptions. Due to our business model and the location of some of our development centers, we have faced and
arelikely to face threats that target both our internal systems and our products and data analytics solutions, which, in turn, may threaten our end
customers' networks, devices, applications and data. In addition, our employees could breach our data security measures and misuse such data or
other information, whether through error or misconduct. Any such data security incident, whether external or internal in origin, could compromise
our networks, including our cloud-managed platform, creating system disruptions or slowdowns and exploiting security vulnerabilities of our
products, and the information stored on our networks could be improperly accessed, publicly disclosed, lost or stolen, which could subject usto
liability to our end customers, suppliers, channel and business partners and others, and cause us reputational and financial harm. Additionally, an
effective attack on our systems, products or data analytics solutions could disrupt their proper functioning, allow unauthorized access to sensitive,
proprietary or confidential information of ours or of our end customers, disrupt or temporarily interrupt customers networking traffic, or cause other
destructive outcomes, including the theft of information sufficient to engage in fraudulent financial transactions or compromise other sensitive
information. Because the techniques used by computer programmers and hackers, many of whom are highly sophisticated and well-funded, to
access or sabotage networks change frequently and generally are not recognized until after they are used, we may be unable to anticipate or
immediately detect these techniques. This could delay our response or the effectiveness of our response and impede our sales, manufacturing,
distribution or other critical functions and ability to limit our exposure to third-party claims and potential liability. If any of these types of data
security incidents were to occur or to be believed to have occurred, or if we were unable to timely respond to protect sensitive data or other
proprietary or non-public data, our relationships with our business partners and end customers could be materially damaged, our reputation and
brand could be materially harmed, use of our solutions could decrease, and affected partners, end customers or government authorities could
initiate legal or regulatory action against us in connection with such incidents, which could cause usto incur significant expenses and liability or
could result in orders, judgments, or consent decrees forcing us to modify our business practices. Therisk that these types of events could
seriously harm our businessislikely to increase as we expand the number of web-based products and data anal ytics sol utions we offer, and as we
operate in more countries.

In addition, if an actual or perceived data security incident occursin our network or in the network of a partner or an end customer of one of
our products and data analytics solutions (particularly our cloud-based offerings), regardless of whether the incident is attributable to our products
and data analytics solutions, the market perception of the effectiveness of our products and data anal ytics sol utions could be harmed. We may also
be required to expend significant financial and operational resourcesin an effort to secure our systems and our and our partners or customers' data
from security threats and hazards. Further, real or perceived defects or errorsin our products and data analytics solutions (particularly in our cloud-
based offerings, due to cloud-based offerings sometimes being perceived as being inherently less secure) could result in claims by channel partners
and end customers for losses that they sustain, including potentially losses resulting from data security incidents affecting our systems, our end
customers' networks and/or downtime of those networks. If channel partners or end customers make these types of claims, we may be required, or
may choose for customer relations or other reasons, to expend additional resourcesin order to help correct the problem, including warranty and
repair costs, process management costs, and costs associated with re-manufacturing our inventory and to respond to and resolve litigation and
regulatory claims. The economic coststo usto eliminate or alleviate cyber or other security problems, bugs, viruses, worms, malware, ransomware
or malicious software systems and security vulnerabilities and claims could be significant and may be difficult to anticipate or measure because the
damage may differ based on the identity and motive of the programmer or hacker, which may be difficult for usto identify.

Undetected software errorsor flawsin our cloud platform could harm our reputation or decrease market acceptance of our solution, which
would harm our operating results.

Our platform may contain undetected errors or defects when introduced or as we rel ease new versions. We have experienced these errors or
defectsin the past in connection with new releases and solution upgrades, and we expect that we or others will find errors or defects from time to
timein future releases, even after we rel ease them commercially. Since our end customers may use our platform for security and compliance reasons,
any errors, defects, disruptionsin service or other performance problems may damage our end customers' business and could hurt our reputation. If
that occurs, we may incur significant costs, the attention of our key personnel could be diverted, our end customers may delay or withhold payment
to usor elect not to continue to use our products or renew our services, or defer further purchases, or other significant customer relations problems
may arise. We may also be subject to government penalties and liability claims for damages related to errors or defectsin our platform.
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Our businessissubject to therisks of earthquakes, fire, floods and other natural catastrophic events, and interruptions by man-made problems,
such as network data-security incidents, computer viruses or terrorism.

Our corporate headquarters are located in Silicon Valley, and substantially all of our contract manufacturers are located in Asia, both
regions known for seismic activity. A significant natural disaster, such as an earthquake, afire or aflood, occurring near our headquarters, or near
the facilities of our contract manufacturers, could have a material adverse impact on our business, operating results and financial condition. Despite
the implementation of network security measures, our networks also may be vulnerable to computer viruses, break-ins, denial of service attacks,
malware, ransomware and other disruptions and data security incidents arising from unauthorized tampering with our systems or our products or
our data analytic solutions or from internal or external threats. In addition, natural disasters, acts of terrorism or war could cause disruptionsin our
or our end customers' or channel partners’ businesses, our suppliers’ and manufacturers operations or the economy as awhole. We also rely on
information technology systems to communicate among our workforce and with third parties. Any disruption to our communications, whether
caused by anatural disaster or by manmade problems, such as power disruptions, could adversely affect our business. We do not have afully
developed disaster recovery plan or policy or incident response plan or comprehensive written information or data security plansin place which
cover all our installations and business operations, and do not currently require that all our manufacturing partners have such plans or policiesin
place. To the extent that such incidents or our failure to promptly or effectively respond result in delays or cancellations of orders or impede our
suppliers and/or our manufacturers' ability to timely deliver our products and product components, or the deployment of our products, our
business, operating results and financial condition could be adversely affected. We do maintain what we believe are commercially reasonable levels
of business interruption insurance. However, we cannot assure that such insurance would be available to us or adequately cover our lossesin the
event of asignificant disruption in our business.

We may acquire other businesses or form partnerships or joint ventures that could require significant management attention, disrupt our
business and dilute stockholder value.

We may make investments in complementary companies, products or technologies, or form partnerships or joint ventures with third parties.
For example, in January 2016, we lent $1.5 million in cash in the form of a promissory note issued by a privately held company which provides Wi-Fi
application and analytics, which converted into preferred shares of the privately held company in June 2017.

We have limited experience identifying, making investments in, purchasing and integrating third-party companies, technologies or other
assets that could be complementary to our business or help advance our strategy, in particular, internationally. Asaresult, our ability asan
organization to identify, invest in, acquire and integrate other companies, technologies or other assets in a successful manner is unproven. We may
not be able to find suitable investment or acquisition candidates, and we may not be able to compl ete such investments or acquisitions on favorable
terms, if at all. If we do complete investments or acquisitions, we may not ultimately strengthen our competitive position or achieve our goals, and
any investments or acquisitions we complete could be viewed negatively by our end customers, investors and financial analysts. In addition, if we
are unsuccessful at integrating such acquisitions, or the technol ogies associated with such investments or acquisitions, the business prospects,
operating results and financials of the combined company could be adversely affected. Any integration process may require significant time and
resources, and we may not be able to manage the process successfully. Cross-border transactions may involve complex regulatory, labor or
government compliance requirements which we may not fully anticipate or which could impose ongoing cost and require significant management
attention and resources. We may not successfully evaluate or utilize the acquired technology or personnel, or accurately forecast the financial
impact of an acquisition, including accounting charges. We may have to pay cash, assume liabilities, incur debt or issue equity securitiesto pay for
any such investment or acquisition, each of which could adversely affect our financial condition or the value of our common stock. The sale of
equity or issuance of debt to finance any such investment or acquisition could result in dilution to our stockholders. The incurrence of
indebtedness would result in increased fixed obligations and could also include covenants or other restrictions that would impede our ability to
manage our operations.

Our future capital needs are uncertain, and we may need to raise additional fundsin the future. If werequire additional fundsin the future,
those funds may not be available on acceptable terms, or at all.

Our cash, cash equivalents and short-term investments were $84.9 million as of December 31, 2017. We believe that our existing cash and
cash equivalentswill be sufficient to meet our anticipated working capital and capital expenditure needsfor at least the next 12 months. We may,
however, need to raise substantial additional capital in the future to:

« fund our operations;
» continue our research and devel opment;
» develop and commercialize new products;

* invest in or acquire companies, in-licensed products or intellectual property; or
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* expand sales and marketing activities.

Our future funding requirements will depend on many factors, including:
+ market acceptance of our products and services;
» thecost of our research and development activities,

+ refinancing, extending or replacing existing obligations, including our existing credit facilities and |ease obligations as they mature or
where earlier repayment may be required;

» thecost of defending and resolving, in litigation or otherwise, claimsthat we infringe third-party patents or violate other intellectual
property rights;

» thecost and timing of establishing additional sales, marketing and distribution capabilities;
» thecost and timing of establishing additional technical support capabilities;

» theeffect of competing technological and market developments;

+ themarket for different types of funding and overall economic conditions; and

» continued investments we may make to fund anticipated future growth.

We may require additional fundsin the future, and we may not be able to obtain those funds on acceptable terms, or at all. If weraise
additional funds by issuing equity securities, our stockholders may experience dilution. Debt financing, if available, may involve covenants
restricting our operations or our ability to incur additional debt. Upon any liquidation, our debt lenders and other creditors would be repaid all
interest and principal then-outstanding prior to the holders of our common stock receiving any distribution. Any debt or additional equity financing
that we raise may contain termsthat are not favorable to us or our stockholders.

If we do not have, or are not able to obtain, sufficient funds, we may have to reduce our cash burn rate, delay development or
commercialization of our products or license to third parties the rights to commercialize products or technologies that we would otherwise seek to
commercialize. If weraise additional funds through collaboration and licensing arrangements with third parties, it may be necessary to relinquish
some rights to our technologies or our products, or to grant licenses on terms that are not favorable to us. If we are unable to generate sufficient
cash flows or to raise adequate funds to finance our forecasted expenditures, we may have to liquidate some or all of our assets, or delay, reduce
the scope of or eliminate some or al of our development programs. We also may have to reduce sales, marketing, engineering, customer support or
other resources devoted to our products, or cease operations. Any of these actions could impede our ability to achieve our business objectives and
harm our operating results.

The requirements of being a public company may strain our resources, divert management’s attention and affect our ability to attract and
retain qualified members of our board of directors.

Asa public company, we are subject to the reporting requirements of the Securities Exchange Act of 1934, as amended, or the Exchange
Act, the Dodd-Frank Act, the listing requirements of the New Y ork Stock Exchange, the Financial Industry Regulatory Authority ("FINRA") and
other applicable securities rules and regulations. Compliance with these rules and regulations increases our legal and financial compliance costs,
make some activities more difficult, time-consuming or costly, and increases demand on our systems and resources. For example, the Exchange Act
requires, among other things, that we file annual, quarterly and current reports with respect to our business and operating results.

Being a public company has increased our ongoing expenses in general and specifically the cost for usto obtain director and officer liability
insurance at levels we deem commercially reasonable, and we have incurred higher costs and accepted higher retentions to obtain such coverage.
Being a public company also makesit more difficult for usto attract and retain qualified members of our board of directors, particularly to serve on
itsaudit committee and compensation committee, and qualified executive officers.

Asaresult of disclosure of information in filings required by us as a public company, our business and financial condition is morevisible,
which might result in threatened or actual litigation, including by competitors and other third parties. For example, as described in Note 5 -
Commitments and Contingencies of Notesto Consolidated Financial Statementsin Part 11, Item 8 of this Annual Report on Form 10-K, we were
recently sued in a class action relating to our forecast for the fourth quarter of 2017. We will incur significant expenses to defend these actions and
expend time and resources, including management resources, necessary to resolve them. Thisand similar future litigation could harm our business
and operating results.
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An increasing volume of our businessis being delivered through our channel partners and value-added distributors, thusincreasing our credit
exposureto those partners.

Wewill continue to increase our investment in our channel partners and value-added distributors, and expect the level of our revenue to
be delivered through those partners and distributors to increase aswell. While utilizing our channel partners and distributorsto a greater degree as
asource of our revenue may reduce the credit risk we would otherwise have through direct salesto individual end customer transactions, it
increases our overall credit risk to theseindividual partners and distributors. We attempt to monitor periodically the business conditions of our
partners and distributors. However, we may not fully understand or be able to anticipate at any time difficult financial or market conditions that
could affect or undermine their credit worthiness and ability to meet their obligationsto us. Thisis particularly true for our partnerslocated outside
the United States and those who do not provide alevel of financial reporting or disclosure consistent with U.S.-reporting companies. In the event
one or more of these channel partners and distributors were to experience financial difficulties, slow their payments or default entirely on their
obligationsto usthis could have a material effect on our revenue and overall business.

Our debt obligations contain restrictions that impact our business and expose usto risks that could adversely affect our liquidity and financial
conditions.

On June 21, 2012, we entered into arevolving credit facility with Silicon Valley Bank, which we refer to, as amended, as our Revolving Credit
Facility. As of December 31, 2017, we have $20.0 million drawn under the Revolving Credit Facility.

Our obligations under the Revolving Credit Facility are secured by substantially all of our property, other than our intellectual property. The
Revolving Credit Facility contains customary negative covenants that limit our ability to, among other things, incur additional indebtedness, grant
liens, make investments, repurchase stock, pay dividends, transfer assets or engage in merger and acquisition activity, including merge or
consolidate with athird party. The Revolving Credit Facility also requires usto maintain aliquidity ratio of not lessthan 1.25 to 1.00 and a minimum
cash balance with the bank of $35 million and to demonstrate the absence of defined events of default in order to assure full access to the available
borrowing. Our Revolving Credit Facility also contains customary affirmative covenants, including requirements to, among other things, deliver
audited financial statements, and it contains customary events of default, subject to customary cure periods for certain defaults, which include,
among other things, non-payment defaults, covenant defaults, material judgment defaults, bankruptcy and insolvency defaults, cross-defaults to
certain other material indebtedness, and defaults arising from inaccuracy of representations and warranties. The Revolving Credit Facility also
includes a default upon the occurrence of amaterial adverse change to our business.

If our cash balances or cash flows decline due to any of the factors described in this “ Risk Factors’ section or otherwise, if we breach
covenants under our Revolving Credit Facility or if there occurs amaterial adverse change in our business, we could be prohibited from further
borrowing under the Revolving Credit Facility, our interest rates on the outstanding borrowings could increase and our obligation to repay principal
amounts could be accelerated. Our failure to pay interest and principal amounts when due or comply with covenants could cause a default under
the Revolving Credit Facility. Any such default could have amaterial adverse effect on our liquidity and financial condition. In the event of our
liquidation, the lender would be repaid all outstanding principal and interest prior to distribution of assets to other creditors. Our holders of common
stock would receive a portion of any liquidation proceeds only if all of our creditors werefirst repaidin full.

RisksRelated to Our Industry

We competein highly competitive markets, and competitive pressures from existing and new companies may harm our business, revenue,
growth rates and prospects. | n addition, many of our current or potential competitors have longer operating histories, greater brand
recognition, larger customer bases and significantly greater resources than we do, and we may lack sufficient financial or other resourcesto
maintain or improve our competitive position.

The markets in which we compete are highly competitive, and we expect competition to increase in the future, whether from established
competitors or new market entrants. The markets are influenced by, among others, the following competitive factors:

* brand awareness and reputation;

* priceand total cost of ownership;

» discounts and other incentives offered to resellers and channel partners;

» strength and scale of sales and marketing efforts, professional services and customer support;

» product features, reliability and performance;

* incumbency of the current provider, either for wireless or wired networking or other products;

+ scalability of products;
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+ ability to integrate with other technology infrastructures; and
* breadth of product offerings.

Our main competitorsinclude general networking infrastructure and independent Wi-Fi vendors, such as Cisco/Meraki, Hewlett-
Packard/Aruba Networks, Arris/Ruckus Wireless, Ubiquiti, Extreme Networks, Riverbed/Xirrus and Huawei, whose broad networking portfolios
may include enterprise mobility solutions they have developed or acquired or may acquire in the future. Such vendors have significant sales and
engineering resources and, along with the rel ationships they have formed, can offer customers and resellers a broader or more compelling portfolio
of products and platform solutions than we can offer, which some customers may prefer, and can use their broader offerings to provide additional
financial and technical incentives for customersto purchase their products. These companies may also expand their product offerings over time
and, through such partnerships and acquisitions and with greater resources, are able more effectively and opportunistically to target emerging
markets or market opportunities, becoming more difficult competitors for us. They are also able to develop broader suites of products, and provide a
complete and integrated wired and wireless solution may be preferable to our end customers. We expect competition to intensify in the future as
companies introduce new products into our markets, consolidate or broaden their product offerings or from partnerships or collaborations,
including amongst our competitors and partners, which expand the breadth and compatibility of their product offerings. This competition could
result inincreased pricing pressure, reduced profit margins, increased sales and marketing expenses, and failure to increase, or the loss of, our
market share, any of which would likely seriously harm our business, operating results or financial condition. If we do not keep pace with product
and technology advances, or if we are unable to differentiate our products and services successfully from those of our competitors, including our
total cost of ownership, there could be amaterial and adverse effect on our competitive position, revenue and prospects for growth.

A number of our current or potential competitors have longer operating histories, greater name recognition, larger customer bases, more
resellers, and significantly greater financial, technical, sales, marketing and other resources. Our competitors may be better able to anticipate,
influence or adapt more quickly to new or emerging technol ogies and changes in customer requirements, devote greater resources to the promotion
and sale of their products and services, initiate or withstand substantial price competition, take advantage of acquisitions or other opportunities
more readily and develop and expand their product and service offerings more quickly than we can. Such greater resource and operating histories of
our larger and longer-established competitors may be particularly important to our larger enterprise customers when choosing our or a competing
product solution. In addition, certain of our competitors may be able to leverage their rel ationships with customers based on other products or
incorporate functionality into existing products to gain businessin a manner that discourages customers from purchasing our products, including
through selling at low or even negative margins, product bundling, or closed-technology platforms. Our competitors may also be able to offer a
broader integrated product platform, or across platforms through partnerships, bringing together a unified product, security and applications
offering. Potential end customers may prefer to purchase all of their equipment from a single provider, or may prefer to purchase wireless and wired
networking products from an existing supplier rather than anew supplier, regardiess of product performance or features.

We expect increased competition from our current competitors, aswell as other established and emerging companies, to the extent our
markets continue to develop and expand. Conditions in our markets could change rapidly and significantly as aresult of technological
advancements or other factors. These pressures could limit our growth and materially adversely affect our business, operating results and financial
condition.

Industry consolidation and strategic partnershipslead to increased competition and may harm our operating results.

There has been atrend toward industry consolidation in our markets for several years as companies attempt to strengthen or hold their
market positionsin an evolving industry, and as companies are acquired or are unable to continue operations. Some of our competitors have made
acquisitions or entered into partnerships or other strategic relationships to offer a more comprehensive solution than they individually had offered.
For example, in November 2012, Cisco Systems acquired Meraki Networks. In 2014, Juniper Networks announced that it was exiting its wireless
networking business as part of a strategic partnership with Aruba Networks. In April 2014, Zebra Technol ogies announced that it would buy the
enterprise business of Motorola Solutions, which Zebralater sold to Extreme Networksin September 2016. In March 2015, Hewlett-Packard
announced that it would acquire Aruba Networks. In July 2015, Fortinet, Inc. completed its acquisition of Meru Networks. Cisco and Apple
announced in August 2015 a collaboration to improve the performance and experience of Apple iOS-based products when used on Cisco networks
and operating systems. In October 2015, Ruckus announced its acquisition of CloudPath Networks, a provider of Wi-Fi onboarding technology. In
April 2016, Brocade announced its acquisition of Ruckus. Brocade subsequently sold its Ruckus business unit to the Arris Group. In April 2017,
Riverbed Technology announced its acquisition of Xirrus Networks. Such or similar consolidation or strategic partnerships may continue in the
future. The companies or alliances resulting from these possible consolidations may create more compelling or bundled or integrated product
platforms, bringing together unified product, security and application offerings, as well as being able to offer greater pricing flexibility, making it
more difficult for usto compete effectively, including on the basis of price, sales and marketing programs, channel coverage, technology or product
functionality. Continued industry consolidation may adversely impact
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customers' perceptions of the viability of smaller and even medium-sized technology companies such as ourselves and, consequently, customers
willingness to purchase from us. Such greater resource and operating histories of our larger and longer-established competitors may be particularly
important to our larger enterprise customers when choosing our or a competing production solution. In addition, companies that are our strategic
aliance or channel partnersin some areas of our business may acquire or form alliances with our competitors, thereby reducing their business with
us. For example, in February 2018 Ruckus Wireless announced that it had signed an OEM agreement with Dell whereby Dell will also become a
reseller of Ruckus' portfolio of wireless solutions. If our channel partnersfail to effectively market, distribute and support our products, or if our
channel strategy, or particular channel partner initiatives or investments, such aswith Dell or others we may identify, are otherwise unsuccessful,
our revenue performance and operating margin would be harmed, which could adversely affect the value of our common stock. We also believe that
industry consolidation may result in stronger competitors, with more efficient cost structures that are better able to compete as sole-source vendors
for our end customers. This could lead to more variability in our operating results and could have a material adverse effect on our business,
operating results and financial condition.

Demand for our products and services dependsin part on the continued growth of theindustriesin which we participate, aswell asour ability
to diversify into other verticals, and thefailure of theseindustriesto expand or of our ability to diversify our revenue opportunities, could harm
our operating results.

We currently target education, retail and distributed enterprise end customers, and we sell into verticals such as finance, healthcare,
manufacturing, utilities, telecom, state and local government, transportation, legal, accounting, architecture, engineering and construction. In the
event, any of the specific sectors we target failsto expand on wireless networking, or slows the rate of their spending, our operating results could
be harmed. For exampl e, the education sector isfaced with limited resources to spend on technology purchases. In North America, the U.S.
government's E-Rate program starting on July 1, 2015 was expected to continue to provide a significant portion over the next several years of the
funding used by schools to purchase our solutions. If this sector does not continue to expand expenditures on technology in general, or the rate of
funding slows or is delayed, our business could be harmed. If the E-Rate program is discontinued or receives alower level of funding than we
expect, or the share of funding our end customers secure or direct toward purchasing our productsislower than we expect, our business could also
be harmed.

If functionality similar to that offered by our productsisincorporated into existing network infrastructure products, enterprises may decide
against adding our productsto their network, which would have an adverse effect on our business.

Large, well-established providers of networking equipment may continue to introduce features that compete with our products, either in
stand-alone products or as additional features or applicationsin their network platforms. For example, several of our larger competitors may be
better able to integrate into a single platform abroader product, security and applications offering. The inclusion of, or the announcement of an
intent to include, functionality perceived to be better or more cost-effective than our platform offering may have an adverse effect on our ability to
market and sell our products. Furthermore, even if the functionality these providers offer is more limited or |ess cost-effective than our platform, end
customers may elect to accept such productsin lieu of adding platforms from an additional vendor such as ourselves. Many enterprises have
invested substantial personnel and financial resources to design and operate their networks and have established deep rel ationships with other
providers of networking products, which may make them reluctant to add new components to their networks, particularly from other vendors such
asourselves. In addition, an enterprise’s existing vendors or new vendors with a broad product offering may be able to offer concessions that we
are not able to match. If enterprises are reluctant to add new vendors or otherwise decide to work with their existing vendors, our ability to maintain
or improve our market share, our financial condition and operating resultswill be adversely affected.

Werely on revenue from subscription and support services that may decline. Because we recognize revenue from subscriptions and support
over theterm of the relevant service period, downturns or upturnsin sales are not immediately reflected in full in our operating results.

Subscription and support revenue, consisting of sales of new or renewal subscription and support and maintenance contracts, accounts for
asignificant portion of our revenue, comprising 27%, 20% and 17% of our total revenue for fiscal years 2017, 2016 and 2015, respectively. Our
service revenue may decline and fluctuate as aresult of a number of factors, including end customers' level of satisfaction with our offerings, the
prices, pricing and changesin the scope of our offerings, the prices of products and services offered by our competitors and reductionsin our end
customers' spending levels. We are devel oping and implementing systems to enabl e us better to track and timely identify renewal opportunities. If
our sales of new or renewal subscription and support and maintenance contracts decline, or we are not able to manage efficiently increased support
transaction volumes, including renewals, our revenue and revenue growth may decline and our business will suffer. In addition, we recognize
servicerevenue ratably over the term of the relevant service period, which istypically one, three or five years. Asaresult, much of the service
revenue we report each quarter isthe recognition of deferred revenue from service contracts entered during previous quarters. Consequently, a
declinein new or renewed subscription or support and maintenance contracts in any one quarter will not be fully reflected in revenuein that quarter
but will continue to negatively affect our revenuein
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future quarters. Accordingly, the effect of significant downturnsin new or renewed sales of our subscriptions or support and maintenanceis not
reflected in full in our operating results until future periods. Also, it isdifficult for usto rapidly increase our services revenue through additional
service salesin any period, as revenue from new and renewal service contracts must be recognized over the applicable service period. Furthermore,
any increase in the average term of services contracts would result in revenue for services contracts being recognized over longer periods of time
and the associated revenue we recognize could be lower in any particular quarter.

If wefail to comply with environmental requirements, our business, financial condition, operating results, and reputation could be adversely
affected.

We are subject to various local, state, federal, and international environmental laws and regulations, including laws governing the
hazardous material content of our products and laws relating to the collection of and recycling of electrical and electronic equipment. Examples of
these laws and regulations include the European Union Restriction on the Use of Certain Hazardous Substancesin Electrical and Electronic
Equipment Directive ("RoHS"), and the European Union Waste Electrical and Electronic Equipment Directive ("WEEE Directive"), aswell asthe
implementing legislation of the European Union member states. Similar laws and regulations have been passed or are pending in China, South
Korea, Norway, and Japan and may be enacted in other regions in which we currently or expect to operate, including in the United States, and we
are, or may in the future be, subject to these laws and regul ations.

The RoHS and similar laws of other jurisdictions limit the content of certain hazardous materials, such aslead, mercury and cadmium, in the
manufacture of electrical equipment, including our products. Currently, our products comply with the EU RoHS requirements. However, if there are
changesto these or other laws (or their interpretation) or other jurisdictions pass new similar laws or requirements, we may be required to reengineer
our productsto use components compatible with these regulations. This reengineering and component substitution could result in additional costs
to usor disrupt our operations or logistics or delay our ability to sell our products.

The WEEE Directive requires el ectronic goods producers to register as a WEEE producer and be responsible for the collection, recycling,
and treatment of such products. Changesin interpretation of the directive may cause usto have additional regulatory requirements to meet in the
futurein order to comply with this directive, or with any similar laws adopted in other jurisdictions.

We are also subject to environmental |aws and regul ations governing the management of hazardous materials, which we use in small
quantitiesin our engineering labs. Our failure to comply with these or past, present and future similar laws could result in reduced sales of our
products, substantial product inventory write-offs, reputational damage, costs, penalties, third-party property damage, and other sanctions, any of
which could harm our business and financial condition. We also expect that our products will be affected by new environmental laws and
regulations on an ongoing basis, imposing greater compliance costs, and increasing risks and penalties associated with violations, which could
harm our business. To date, our expenditures for environmental compliance have not had a material impact on our results of operations or cash
flows, and although we cannot predict the future impact of such laws or regulations, they will likely result in additional costs and may increase
penalties associated with violations or require usto change the content of our products or how they are manufactured, any of which could have a
material adverse effect on our business, operating results, and financial condition.

New regulations or standards or changesin existing regulations or standardsin the United States or internationally related to our products
may result in unanticipated costs or liabilities, which could have a material adverse effect on our business, results of operationsand future
sales, and could place additional burdens on the operations of our business.

Our products are subject to governmental regulationsin avariety of jurisdictions. In order to achieve and maintain market acceptance, our
products must continue to comply with these regulations as well as a significant number of industry standards. In the United States, our products
must comply with various regulations defined by the Federal Communications Commission ("FCC"), Underwriters Laboratories and others. We
must also comply with similar international regulationsin order for our products to be certified for usein such countries. For example, our wireless
communication products operate through the transmission of radio signals and radio emissions are subject to regulation in the United Statesand in
other countriesin which we do business. In the United States, various federal agencies, including the Center for Devices and Radiological Health of
the Food and Drug Administration, the FCC and various state agencies have promulgated regul ations that concern the use of radio and
el ectromagnetic emissions standards. Member countries of the European Union and individual countriesin the Asia Pacific region have enacted
similar standards concerning electrical safety and electromagnetic compatibility and emissions. In addition, our data analytics solutions, and the
manner in which we collect, store, analyze, use or transmit end customer data, increasingly may be subject to regulation under the Federal Trade
Commission.

Asthese regulations and standards evolve, and if new regulations or standards are implemented, we will be required to modify our products
or develop and support new versions of our products, or change the manner in which we collect, store, analyze, use or transmit end customer data,
and our compliance with these regul ations and standards may become more
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burdensome and require significant investments. The failure of our productsto comply, or delaysin compliance, with the various existing and
evolving industry regulations and standards could prevent or delay introduction of our products, which could harm our business. End customer
uncertainty regarding future policies may also affect demand for communications products, including our products. Moreover, channel partners or
end customers may require us, or we may otherwise deem it necessary or advisable, to alter our products to address actual or anticipated changesin
the regulatory environment. Our inability to alter our products to address these requirements and any regulatory changes may have amaterial
adverse effect on our business, operating results and financial condition.

RisksRelated to Our Intellectual Property

If we are unable to protect our intellectual property rights, our competitive position could be harmed or we could be required to incur
significant expensesto enforce our rights.

We protect our proprietary information and technology through licensing agreements, third-party nondisclosure agreements and other
contractual provisions, aswell asthrough patent, trademark, copyright and trade secret laws in the United States and similar lawsin other countries.
Asof December 31, 2017, we held 54 patentsissued and 45 applications pending in the United States (aswell as certain foreign equivalents issued
and applications pending outside the United States). These patentsissued in the U.S. will expire between 2028 and 2036.

We do not know whether these protections will be availablein all cases or will be adequate to prevent our competitors from copying, reverse
engineering or otherwise obtaining and using our technology, proprietary rights or products. The laws of some foreign countries, including
countriesin which our products are sold, used or manufactured, are in many cases not as protective of intellectual property rights asthosein the
United States, and mechanisms for enforcement of intellectual property rights may be inadequate. In addition, third parties may seek to challenge,
invalidate or circumvent our patents, trademarks, copyrights and trade secrets, or applications for any of the foregoing. Our competitors may
independently devel op technol ogies that are substantially equivalent or superior to our technology or design around our proprietary rights. We
have focused patent, trademark, copyright and trade secret protection primarily in the United States. Asaresult, we may not have sufficient
protection of our intellectual property in all countries where infringement may occur. In each case, our ability to compete or offer our products for
sale could be significantly impaired.

To prevent substantial unauthorized use of our intellectual property rights, it may be necessary to prosecute actions for infringement and/or
misappropriation of our proprietary rights against third parties. We currently have alimited portfolio of issued patents compared to our larger
competitors and, therefore, may not be able to effectively utilize our intellectual property portfolio to assert against third parties. Any such action
could result in significant costs and diversion of our resources and management’s attention and, in any case, we could fail to be successful in any
such action. Furthermore, many of our current and potential competitors have the ability to dedicate substantially greater resources to enforce their
intellectual property rights than we do. Accordingly, despite our efforts, we may not be able to prevent third parties from infringing upon or
misappropriating our intellectual property.

Claims by othersthat we infringe their intellectual property rights could harm our business.

Companiesthat sell products in the wireless networking industry are often aggressive in protecting intellectual property rights and
perceived rights, which has resulted in protracted and expensive litigation for some companies. In addition, non-operating entities have been
increasingly aggressive in asserting intellectual property rights and perceived rights against operating companies in the Wi-Fi and networking
industry, including ourselves. We currently are subject to claims and litigation by third parties that we infringe their intellectual property rights.

As our business expands, and the number of products and competitorsin our market increases and overlaps occur, we expect that
infringement claims against us or our partners or end customers may increase in number and significance. Any claims or proceedings against us,
whether meritorious, will be time-consuming, result in costly litigation, require significant amounts of management time or result in the diversion of
significant operational resources, any of which could materially and adversely affect our business and operating results.

Intellectual property lawsuits are subject to inherent uncertainties due to the complexity of the technical issuesinvolved, and we cannot be
certain that we will be successful in defending ourselves against intellectual property claims. Our limited portfolio of issued patents may not provide
defenses or counterclaimsin response to patent infringement claims or litigation brought against us by third party competitors. Further, where non-
operating entities or other adverse patent owners who have no relevant products or revenue bring such claims or litigation against us, our patents
provide no deterrence or competitiverisk. In any case, many potential litigants have the capability to dedicate substantially greater resourcesto
enforce their intellectual property rights and to defend claims than we could against them. Furthermore, a successful claimant could secure a
judgment that requires us to pay substantial damages or prevents us from distributing certain products or performing certain services. We might
also be required to seek alicense and pay royalties for the use of such intellectual property, which may not be available
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on commercially acceptable terms, or at al. Alternatively, we may be required to devel op non-infringing technology, which could require significant
effort and expense to redesign our product, which could delay our product offering and may ultimately not be successful.

SeePart I1, Item 1 “Legal Proceedings.” for adiscussion of the intellectual property litigation in which we are currently involved.

Our use of open-sour ce software could impose limitations on our ability to commercialize our products.

Our products utilize software modules licensed to us by third-party authors under open-source licenses, including as incorporated into
software we receive from third party commercial software vendors. Use and distribution of open-source software may entail greater risks than use of
third-party commercial software, as open-source licensors generally do not provide support, updates, warranties, or other contractual protections
regarding infringement claims or the quality of the code. Furthermore, the terms of many open-source licenses have not been interpreted by U.S. or
foreign courts, and these licenses could be construed in away that could impose unanticipated conditions or restrictions on our ability to
commercialize our products. In addition, some open-source licenses require the licensee, under certain circumstances, to make availabl e source code
for modifications or derivative works the licensee creates based upon such open-source software, and to allow further modification and distribution
of such works. Asaresult, if we combine our proprietary software with open-source software or modify such software in a certain manner, we could
be required to release certain source code we authored under license termsthat freely permit third parties, including our competitors, to further
modify, use and distribute our software. In some instances, this could allow our competitors to create similar products with lower development
effort and time, create security vulnerabilitiesin our products, and ultimately result in aloss of product salesfor us. Further, if we are held to have
breached or otherwise failed to comply with the terms of an open-source software license, we could be required to pay damages, seek licenses from
third parties to continue offering our products, re-engineer our products, or discontinue the sale of our productsif re-engineering could not be
accomplished on atimely basis, any of which could harm our business, operating results and financial condition.

We continue to review our usage of open-source software in our products, and to analyze the impact of such usage on our products and
business. We may not be able to identify all of the risks regarding our use of open-source software and what steps we will need to take to comeinto
compliance with applicable license terms. Moreover, our implementation of tools and policies designed to monitor our ongoing use of open-source
software in our products may not be adequate or entirely effectivein all instances. Depending on our determination of the impact on our business
of compliance with applicable open-source license requirements, we may re-engineer certain aspects of our products and/or seek licenses from third
partiesin order to demonstrate compliance with applicable license terms. Our review to date hasidentified certain uses of third-party open-source
software that, under the terms of applicable open-source licenses, will require us to provide certain additional notices, and to distribute and to offer
to release certain of our source code under open-source software license terms, which we currently anticipate doing. We are also re-engineering
certain portions of our productsto limit the scope of and potential impact on our business of such disclosure and licensing requirements going
forward. We do not know the full extent of such required disclosures or re-engineering efforts, or if and on what terms such alternative licenses
could be avail able and whether our reengineering efforts will be sufficient to demonstrate substantial compliance with applicable licensing
requirements. Even where we have reengineered new product or platform offerings, we will likely be required to support legacy products and
platforms utilizing software which does not comply with applicable license requirements. In such instances, we may nonethel ess have exposure to
third-party claims regarding our ability to demonstrate compliance with applicable open-source license requirements.

Werely on the availability of third-party licenses. If these licenses are available to usonly on lessfavorable terms or not at all in the future, our
business and operating results would be harmed.

We have incorporated third-party licensed technology and intellectual property rightsinto our products. It may be necessary in the future
to renew licenses relating to various aspects of these products or to seek additional licenses for existing or new products. These necessary licenses
could be unavailable to us on acceptable terms, or at all. The inability to obtain certain licenses or other rights, or to obtain those licenses or rights
on favorable terms, or the need to engage in litigation regarding these matters, could result in delays in product releases until such time, if ever, as
we can identify, license or devel op equivalent technology and integrate such technology into our products, which might have a material adverse
effect on our business, operating results and financial condition. Moreover, theinclusion in our products of intellectual property licensed from third
parties on anonexclusive basis could limit our ability to differentiate our product offering or protect our proprietary rightsin our products.
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Risks Related to Owner ship of Our Common Stock

We have experienced significant volatility in the price of our common stock, and you could lose all or part of your investment.

The trading price of our common stock has fluctuated substantially. From the date of our initial public offering in March 2014 through
December 31, 2017, the high and low trading price for our common stock as reported by the New Y ork Stock Exchange ranged between a high of
$12.23 and alow of $3.02. The trading price of our common stock depends on a number of factors, including those described in this“ Risk Factors’
section, many of which are beyond our control and may not be related to our operating performance. These fluctuations could cause you to lose all
or part of your investment in our common stock, since you might not be able to sell your shares at or above the price you paid.

Factorsthat could cause fluctuations in the trading price of our common stock include the following:

price and volume fluctuationsin the overall stock market from time to time;
volatility in the market prices and trading volumes of high-technology stocks;

changesin operating performance and stock market val uations of other technology companies generally, or those in our industry in
particular;

sales of shares of our common stock by us or our stockholders, including through secondary offerings we may initiate to generate cash
to fund our ongoing operations;

failure of financial analyststo maintain coverage of us, changesin financial estimates by any analysts who follow our company, or our
failure to meet these estimates or the expectations of our investors,

the financial projections we may provide to the public, any changes in those projections or our failure to meet those projections;

announcements by us or our competitors of new products or new or terminated significant contracts, commercial relationships or capital
commitments, or of delaysin our product offerings;

public analyst or investor reaction to our press releases, other public announcements and filings with the Securities and Exchange
Commission, including specifically, concerning our operations, business initiatives or operating performance;

rumors and market speculation involving us or other companiesin our industry;

vesting of shares under RSU awards to our employees and delivery of shares our employees purchase under our ESPP, and related
selling of such sharesinto the market, whether by us or our employees, including to cover employee tax withhol ding obligations;

actual or anticipated changesin our results of operations or fluctuationsin our operating results, including any actual or perceived
slowing in our rate of growth or ability to achieve profitability at all or on a schedul e expected by our investors or industry analysts;

actual or anticipated developments in our business or our competitors’ businesses or the competitive landscape generally;
litigation involving us, our industry or both, or investigations by regulatorsinto our operations or those of our competitors;
developments or disputes concerning our intellectual property or our products, or third-party proprietary rights;

announced or completed investments in or acquisitions of businesses or technologies by us or our competitors, including the result of
ongoing consolidation within our industry, and the performance of such investments or acquisitions;

the partnerships we or our competitors may announce, and the performance of such partnerships;
declinesin our operating, margin or revenue growth or customer acquisition rates;

new laws or regulations or new interpretations of existing laws or regulations applicable to our business;
changes in accounting standards, policies, guidelines, interpretations or principles;

changes in our senior management or our board of directors;

general economic conditions and slow or negative growth of our markets; and

other events or factors, including those resulting from war, incidents of terrorism or responses to these events.
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The stock market in general, and the market for technology companies in particular, has experienced extreme price and volume fluctuations
that have often been unrelated or disproportionate to the operating performance of those companies. Broad market and industry factors may
seriously affect the market price of our common stock, regardless of our actual operating performance. In addition, in the past, following periods of
volatility in the overall market and the market prices of particular companies securities, securities class action litigations have often been instituted
against these companies. Our industry has experienced significant consolidation recently, and the prices paid in such consolidations and the
performance of such acquisitions could have a significant impact how analysts and investors view our stock and the price such investors are
willing to pay. For example, in April 2016, Brocade announced its acquisition of Ruckus Wireless, one of our competitors. Brocade subsequently
sold its Ruckus business unit to the Arris Group. What prices buyers paid in these or other similar transactions could have asignificant and
negative affect on our stock price or what a potential buyer would be willing to pay for our stock. In addition, if our revenue or operating results, or
therate of growth of our revenue or operating results, fall below the expectations of our investors or financial analysts, or below any forecasts or
guidance we may provide to the market, or if the forecasts we provide to the market are below the expectations of analysts or investors, the price of
our common stock could decline substantially. For example, the price of our common stock dropped significantly following our announcement on
January 16, 2018 of preliminary revenue results for our fourth quarter of fiscal year 2017. Shortly thereafter, several stockholder class actions were
initiated alleging that Aerohive and certain of our officers made false and misleading statements, in particular regarding our financial outlook for our
fourth quarter of fiscal year 2017. See Note 5 - Commitments and Contingencies of Notesto Consolidated Financial Statementsin Part 11, Item 8 of
this Annual Report on Form 10-K for additional information regarding these class action law suits. Such stock price declines could occur and result
in litigation against us even when we have met our own or other publicly stated revenue or earnings forecasts, and substantial costs and a
diversion of our management’s attention and resources.

We utilize RSU awards as a significant component of the equity incentives we provide to our employees. Shares subject to these awards
typically vest on March 1, June 1, September 1 and December 1 of each year. On each of these dates, we may direct the sale of such sharesinto the
market to generate cash sufficient to satisfy our estimate of the minimum statutory employee tax withholding. Our employees are also able to
purchase shares of our common stock twice per year under our ESPP, which purchase dates currently are June 1 and December 1 of each year.
Employees may choose then to sell a portion or al of such shares, including to generate cash sufficient to satisfy statutory tax withholding
reguirements they may have under local law. The coincidence of such sales of our common stock, concentrating on specific dates, may increase the
typical or average trading volume of our common stock, and increase the volatility and degree of fluctuation in the trading price of our common
stock. For example, on each of March 1, June 1, September 1 and December 1, 2017, and for the several days thereafter, the average trading volume
in our common stock, as reported by the NY SE, increased significantly, as did the degree of fluctuation in the trading price for our stock. We expect
such increased trading volumes and related trading price volatility to be repeated, coinciding with future RSU vesting and ESPP purchase dates.
Such trading volume and price volatility could create uncertainty amongst our investors or contribute to further stock price declines which may not
be related to the actual performance of our business.

Insiders continue to have substantial control over us and will be able to influence corporate matters.

Our directors and executive officers, and stockholders holding more than 5% of our common stock and their affiliates, but excluding
stockholders and affiliates holding between 5% and 10% of our common stock not affiliated with any of our officers or directors (and who do not
otherwise possess any other indicia of control with respect to our company), beneficially owned, in the aggregate, as of December 31, 2017,
approximately 21.4% of our outstanding common stock based on the number of shares outstanding as of December 31, 2017. Asaresult, these
stockholders are able to exercise significant influence over all matters requiring stockholder approval, including the election of directors, and
approval of significant corporate transactions, such asamerger or other sale of our company or its assets. This concentration of ownership could
limit the ability of our other stockholdersto influence corporate matters and may have the effect of delaying or preventing athird party from
acquiring control over us.

A small number of stockholders hold a substantial share of our common stock and their sales could increase the volatility of our stock price.

A small number of stockholders currently each holds more than 5% of our common stock. These stockholders include certain of our
directors and executive officers, and their affiliates, but also stockholders with no affiliation with our company. The average daily trading volumein
our stock islimited and any sales of our common stock by any of these stockholders (or, in the case where such stockholders are investment funds,
distribution of our stock to their investors and their subsequent sal€), could significantly increase trading volatility in and significantly lower the
market price of our common stock, regardless of our actual operating performance.

Certain provisionsin our charter documents and under Delaware law could limit attempts by our stockholdersto replace or remove members
of our board of directorsor current management and may adver sely affect the market price of our common stock.
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Provisionsin our certificate of incorporation and bylaws may have the effect of delaying or preventing a change of control or changesin our
board of directors or management. These provisionsinclude the following:

* our Board hastheright to elect directorsto fill avacancy created by the expansion of the Board or the resignation, death or removal of a
director, which prevents stockholders from being able to fill vacancies on our Board;

» our stockholders may not act by written consent or call special stockholders’ meetings; asaresult, a holder or holders controlling a
majority of our common stock would not be able to take certain actions other than at annual stockholders' meetings or special
stockholders' meetings called by the Board, the chair of the Board, the chief executive officer or the president;

» our directors may only be removed for cause, which would delay the replacement of amajority of our Board,;

» our Board is staggered in threetiers, with directors serving for three years, which could impede an acquiror from rapidly replacing our
existing directors with its own slate of directors;

» our certificate of incorporation prohibits cumulative voting in the election of directors, which limits the ability of minority stockholdersto
elect director candidates;

» our stockholders must provide advance notice and additional disclosuresin order to nominate individuals for election to our Board or to
propose matters that can be acted upon at a stockholders’ meeting, which may discourage or deter a potential acquiror from conducting a
solicitation of proxiesto elect the acquiror’s own slate of directors or otherwise attempting to obtain control of our company; and

» our Board may issue, without stockholder approval, shares of undesignated preferred stock; the ability to issue undesignated preferred
stock makesit possible for our Board to issue preferred stock with voting or other rights or preferences that could impede the success of
any attempt to acquire us.

AsaDelaware corporation, we are also subject to certain Delaware anti-takeover provisions. For example, under Delaware law, a corporation
may not engage in a business combination with any holder of 15% or more of its capital stock unless the holder has held the stock for three years
or, among other things, the Board has approved the transaction. Our Board could rely on Delaware law to prevent or delay an acquisition of us.

Our directors are entitled to accelerated vesting of their equity awards pursuant to the terms of their service arrangements upon a change of
control of our company, and our executive officersin the event their employment is actually or constructively terminated in the context of a change
of control. In addition to the arrangements currently in place with some of our executive officers, we may enter into similar arrangementsin the
future with other officers. Such arrangements could delay or discourage a potential acquisition of our company.

If financial or industry analysts do not publish research or reports about our business, or if they issue an adverse or misleading opinion
regarding our common stock, our stock price and trading volume could decline.

The trading market for our common stock isinfluenced by the research and reports that industry or financial analysts publish about us, our
business, our competitors’ business or our industry. We do not control these analysts or the content and opinionsincluded in their reports. We
may not attract sufficient research coverage or maintain coverage of analysts that currently publish reports regarding our business. If any of the
analysts who cover usissues an adverse or misleading opinion regarding our stock price, our stock price would likely decline. If one or more of
these analysts ceases coverage of our company or fails to publish reports on usregularly, we could lose visibility in the financial markets, whichin
turn could cause our stock price or trading volume to decline.

We have a share repurchase program, but we cannot guarantee that in fact that our repurchase of shareswill enhance long-term stockhol der
value. Our sharerepurchases could also increase the volatility of the price of our common stock and could diminish our cash reserves.

In February 2016, our board of directors authorized a stock repurchase program. Under the program, we were authorized to repurchase
shares of our common stock for an aggregate purchase price of up to $10 million. In August 2017, our board of directors extended this program
through June 30, 2018, and we announced in November 2017 that our board had increased to $20 million the aggregate purchases permitted under
this program. Under the program, we may purchase shares of our stock from time to time, in the open market or through private transactions, subject
to market conditions, in compliance with applicable state and federal securities|aws. However, the timing and number of our share repurchases, if
any, will depend upon several factors, including market and business conditions, the trading price of our common stock and the nature of other
investment opportunities available to us. We may also choose to defer or limit repurchases given other uses of our cash or our desire to preserve
cash balances. As of December 31, 2017, we had repurchased under this program 1,361,243 shares of our common stock at atotal price of $6.2
million and average purchase price of $4.57 per share of our common stock.
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Although our board of directors authorized the program, we are not obligated to repurchase any minimum or specific number or dollar
amount of shares. In addition, we may suspend or terminate the program at any time before its expiration as of June 30, 2018. Our repurchases of
common stock could affect the market price of our common stock or increase its volatility. For example, the existence of a share repurchase program
could cause our share price to be higher than it would be in the absence of such a program and could potentially reduce the market liquidity for our
stock. Additionally, our repurchase program could diminish our cash reserves, which may impact our ability to finance future growth and to pursue
possible future strategic opportunities and acquisitions. We also cannot assure that any share repurchases will enhance stockholder value because
the market price of our common stock may decline below the levels at which we repurchase our stock, and short-term stock price fluctuations could
reduce the program’s effectiveness.

We do not intend to pay dividends and under our loan agreements with our lenderswe are not permitted to pay dividends. As a result, your
ability to achieve areturn on your investment will depend on appreciation in the price of our common stock.

Pursuant to our Revolving Credit Facility, we are restricted from paying dividends while thisfacility isin place. Moreover, we have never
declared or paid any cash dividends on our common stock and do not intend to pay any cash dividendsin the foreseeabl e future. We anticipate
that we will retain all of our future earnings for use in the development of our business and for general corporate purposes our Board may
determine, initsdiscretion. Any determination to pay dividendsin the future will be at the discretion of our Board. Accordingly, investors must rely
on sales of their common stock after price appreciation, which may never occur, asthe only way to realize any future gains on their investments.

We are an “ Emerging Growth Company,” and any decision on our part to comply only with certain reduced disclosure requirements
applicable to Emerging Growth Companies could make our common stock less attractive to investors.

We are an “emerging growth company,” as defined in the Jumpstart Our Business Startups Act enacted in April 2012, and, for aslong aswe
continue to be an “emerging growth company,” we choose to take advantage of exemptions from various reporting or compliance requirements
applicableto other public companies but not to “ emerging growth companies,” including, but not limited to, not being required to comply with the
auditor attestation requirements of Section 404 of the Sarbanes-Oxley Act, reduced disclosure obligations regarding executive compensation in our
periodic reports and proxy statements, and exemptions from the requirements of holding a nonbinding advisory vote on executive compensation
and stockholder approval of any golden parachute payments not previously approved. We could be an “ emerging growth company” for up to five
years after the completion of the PO, although if the market value of our common stock that is held by non-affiliates exceeds $700 million as of any
June 30 before that time or if we have total annual gross revenue of $1.07 billion or more during any fiscal year before that time, we would cease to
be an “emerging growth company” as of the end of that fiscal year. If weissue more than $1 billion in non-convertible debt in athree-year period,
we would cease to be an “ emerging growth company” immediately. We cannot predict if investors will find our common stock less attractive if we
choose to rely on these exemptions. If some investors find our common stock |ess attractive as aresult of any choicesto reduce future disclosure,
there may be aless active trading market for our common stock and our stock price may be more volatile.

ITEM 1B. UNRESOLVED STAFF COMMENTS

None.

ITEM 2. PROPERTIES

As of December 31, 2017, we leased approximately 150,000 sguare feet of space in our domestic and international locations. Approximately
65% of our leased properties are located in the United States and are primarily located in Milpitas, California, which is where our corporate
headquarters are located. Our international locations, which comprise approximately 35% of all our properties, are mainly located in China, the
Netherlands and the United Kingdom. We use our international properties primarily as customer service centers, sales offices and research and
development facilities. Our current office leases for our headquartersfacilitiesin Milpitas, Californiawill expirein June 2023. See Note 5,
Commitments and Contingencies, of the Notes to our Consolidated Financial Statements for information regarding our |ease obligations. We believe
that our current facilities are suitable and adequate to meet our current needs.

We intend to add new facilities or expand existing facilities as necessary. As we add employees and support new geographic markets, we
also intend to add new facilities. We believe that suitable additional or aternative space will be avail able as needed to accommodate ongoing
operations and any such growth. However, such additional or alternative facilities may impose additional expenses on our ongoing operations.

ITEM 3. LEGAL PROCEEDINGS
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Theinformation set forth under the " Contingencies" subheading in Note 5 - Commitments and Contingencies of Notes to Consolidated
Financial Statementsin Part 1, Item 8 of this Annual Report on Form 10-K isincorporated herein by reference.

Export Compliance

Our products are subject to U.S. export controls, specifically the Export Administration Regulations, and economic sanctions enforced by
the Office of Foreign Assets Control. We incorporate standard encryption algorithms into our products, which, along with the underlying
technology, may be exported outside of the United States only with the required export authorizations, including by license, license exception or
other appropriate government authorizations. Each of these authorizations may require the filing of an encryption registration and classification
reguest. Furthermore, U.S. export control and trade |aws and economic sanctions prohibit the shipment of certain products and servicesto certain
countries, aswell as governments and persons targeted by U.S. sanctions. We take precautions to prevent our products and services from being
exported in violation of these laws. However, in certain instances we or our channel partners may ship encryption products prior to obtaining the
required export authorizations and/or submitting the required requests, including a classification request and request for an encryption registration
number. For example, we filed in June 2013 a Voluntary Self Disclosure with the U.S. Department of Commerce’s Bureau of Industry and Security
("BIS") concerning these violations. BIS closed out this disclosure with awarning letter in May 2014 and did not assess penalties. In January 2018,
we provided avoluntary disclosure to the U.S. Customs and Border Protection service relating to the value of merchandise we imported to the
United States relating to the manufacture of certain of our products. Similar future instances could result in monetary penalties or other penalties
assessed against us. Additionally, even though we take precautions to ensure that our channel partners comply with all relevant regulations, any
failure by our channel partners to comply with such regulations could have negative consequences for us, including reputational harm, government
investigations, and assessments of penalties against us.

ITEM 4. MINE SAFETY DISCLOSURES
Not applicable.
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PART 11

ITEM 5. MARKET FOR REGISTRANT'SCOMMON EQUITY, RELATED STOCKHOLDER MATTERS, AND ISSUER PURCHASES OF
EQUITY SECURITIES

Market Information

Our common stock, $0.001 par value per share, has been trading on the New Y ork Stock Exchange since March 28, 2014, under the symbol
“HIVE.”

Holders of Record

Asof December 31, 2017, there were approximately 22 holders of record of our common stock. Because many of our shares of common stock
are held by brokers and other institutions on behalf of stockholders, we are unable to estimate the total number of stockholders these record
holders represent.

Price Range of Our Common Stock

The following table sets forth the reported high and low sales prices of our common stock, as quoted on the New Y ork Stock Exchange:

High Low

Year Ended December 31, 2016

First Quarter $ 535 $ 4.08
Second Quarter $ 692 $ 4.89
Third Quarter $ 745 % 5.83
Fourth Quarter $ 630 $ 4.55
Year Ended December 31, 2017

First Quarter $ 588 $ 4.10
Second Quarter $ 575 % 3.66
Third Quarter $ 505 $ 3.02
Fourth Quarter $ 650 $ 3.76
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Stock Performance Graph

Thefollowing graph compares, for the period ending December 31, 2017, the cumulative total stockholder returns for our common stock, the
NY SE Composite Index and the NY SE Arca Tech 100 Index. The graph assumes that $100 was invested on March 28, 2014 in each of our common
stock, the NY SE Composite Index and the NY SE Arca Tech 100 Index and assumes reinvestment of any dividends. The stock price performance on
the following graph is not necessarily indicative of future price performance of our stock. This performance graph shall not be deemed “filed” for
purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the "Exchange Act"), or incorporated by reference into any of our
filings under the Exchange Act or the Securities Act of 1933, as amended, except as shall be expressly set forth by specific reference in such filing.
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Dividend Policy

We have never declared or paid cash dividends on our common stock. Our various credit facilities currently restrict our ability to pay
dividends while these facilities remain outstanding. We currently intend to retain all available funds and any future earnings for use in the operation
of our business and do not anticipate paying any dividends on our common stock in the foreseeabl e future. Our Board of Directors would
determine, in its discretion, whether to declare any future dividends, in accordance with applicable law, which may require the approval of certain of
our lenders and will depend on our financial condition, operating results, capital requirements, general business conditions and other factors that
our Board may deem relevant.

ITEM 6. SELECTED CONSOLIDATED FINANCIAL DATA

Y ou should read the following selected historical financial data below in conjunction with Item 7, “Management’s Discussion and Analysis
of Financial Condition and Results of Operations,” our financial statements, and the related notes appearing in Item 8, “Financial Statements and
Supplementary Data,” of this Annual Report on Form 10-K to fully understand factors that may affect the comparability of the information
presented below.
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We derived the selected consolidated statement of operations data for the years ended December 31, 2017, 2016 and 2015, and the
consolidated balance sheet data as of December 31, 2017 and 2016 from our audited consolidated financial statementsincluded elsewherein this
report. We derived the selected consolidated statements of operations data for the years ended December 31, 2014 and 2013, and the consolidated
balance sheet data as of December 31, 2015, 2014, and 2013 from audited financial statements not included in thisreport. Our historical results are
not necessarily indicative of the results that may be expected in the future.

Consolidated Statements of Oper ations Data:
Revenue:
Product
Subscription and support
Total revenue
Cost of revenue®:;
Product
Subscription and support
Total cost of revenue
Gross profit
Operating expenses:
Research and development®
Sales and marketing®
General and administrative®
Total operating expenses
Operating loss
Interest income
Interest expense
Other income (expense), net
Loss before income taxes
Income tax provision
Net loss

Net loss per share, basic and diluted

Weighted-average shares used in computing net loss
per share, basic and diluted

Year Ended December 31,

(MStock-based compensation expense included in the consolidated statements of operations data above was as follows:

Cost of revenue

Research and development
Sales and marketing
General and administrative

Total stock-based compensation expense

2017 2016 2015 2014 2013
(in thousands, except share and per share data)
$ 111,839 $ 136570 $ 126,281 $ 120,507 97,564
41,060 33,255 25,378 16,785 9,571
152,899 169,825 151,659 137,292 107,135
37,337 43,231 40,496 38,365 31,431
12,893 12,066 9,897 6,400 4,250
50,230 55,297 50,393 44,765 35,681
102,669 114,528 101,266 92,527 71,454
36,418 41,504 36,924 27,546 25,742
65,325 80,998 81,089 70,846 56,147
23,094 28,839 26,303 21,180 17,689
124,837 151,341 144,316 119,572 99,578
(22,168) (36,813) (43,050) (27,045) (28,124)
720 468 108 37 15
(567) (474) (1,209) (1,843) (604)
(308) 177 285 255 (2,462)
(22,323) (36,642) (43,866) (28,596) (31,175)
603 269 352 441 426
$ (22,926) $ (36,911) $ (44,218) $ (29,037) (31,601)
$ (043) $ 073) $ (093) $ (0.80) (4.60)
53,227,342 50,332,872 47,323,253 36,097,405 6,866,839
Year Ended December 31,
2017 2016 2015 2014 2013
(in thousands)
$ 1132 $ 1305 $ 902 $ 411 64
4,171 5,393 4,651 2,419 929
5,103 8,269 7,112 4,121 1,573
6,269 6,735 5,706 3,301 1,721
$ 16675 $ 21,702  $ 18371 % 10,252 4,287
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As of December 31,
2017 2016 2015 2014 2013

(in thousands)
Consolidated Balance Sheet Data:

Cash and cash equivalents $ 27,249 $ 34,346 $ 45741 $ 98,044 $ 35,023
Short-term investments 57,675 42,408 46,593 — —
Working capital 67,765 50,073 79,414 83,184 23,268
Total assets 134,612 136,483 147,652 149,014 73,100
Total deferred revenue 70,364 65,904 59,262 46,155 30,570
Total debt and capital |ease obligations 20,950 21,120 20,000 19,752 19,624
Convertible preferred stock warrant liability™ — — — — 3,903
Total stockholders’ equity (deficit)® 21,931 28,688 40,931 62,916 (102)

(MThe outstanding convertible preferred stock converted to common shares following the close of the Company'sinitial public offering.

ITEM 7. MANAGEMENT'SDISCUSSION AND ANALYSISOF FINANCIAL CONDITION AND RESULTS OF OPERATIONS

You should read the following discussion and analysis of our financial condition and results of operations together with the
consolidated financial statements and related notes that are included elsewhere in this report. This discussion contains forward-looking
statements based upon current expectations that involve risks and uncertainties. Our actual results may differ materially from those anticipated
in these forward-looking statements as a result of various factors, including those set forth under Item 1A, “ Risk Factors” and in other parts of
thisreport.

Overview

Our goal isto be the leading independent cloud networking company that simplifies and transforms the connected experience through
information, applications and insights. We have designed and devel oped aleading cloud-managed networking platform that enables enterprises to
deploy and manage a mobile-centric network edge. Our platform builds on the foundation of our Wi-Fi and wired network infrastructure. Our
platform also connects and stores valuabl e data about the network and the users of the network that can enable better IT and business
applications. Customers around the world, from Fortune 500 businesses to small schools, have chosen our products.

For fiscal years 2017, 2016 and 2015, our revenue was $152.9 million, $169.8 million and $151.7 million, respectively, representing year-over-
year decline of 10% from fiscal year 2016 to fiscal year 2017 and 12% year-over-year growth from fiscal year 2015 to fiscal year 2016. In fiscal years
2017, 2016 and 2015, our net losses were $22.9 million, $36.9 million and $44.2 million, respectively.

We primarily conduct businessin three geographic regions: (1) Americas, (2) Europe, the Middle East and Africa, or EMEA, and (3) Asia
Pacific, or APAC. From a geographic perspective, year-over-year revenue decreased in fiscal year 2017 from 2016 by 6% in the Americas, 12% in
EMEA and 29% in APAC. For the fiscal year ended December 31, 2017, we generated 63% of our total revenue from Americas, 29% from EMEA and
8% from APAC.

Opportunitiesand Challenges

We believe that the growth of our business and our future success depends upon many factors, including our ability to continue to develop
innovative technol ogies and timely provide new product offerings to the marketplace; increase our sales capabilities and develop our channel
partner program; acquire new end customers, expand our end customer base and increase penetration within our existing end customer base
(including through new product offerings); and demonstrate revenue growth to our investors and financial analysts while also demonstrating that
we can achieve profitability on an acceptable timeline and predictably maintain profitability thereafter.

We operate in the highly competitive wired and wireless network access products market, which is characterized by rapid technol ogical
innovation. We will need to continue to innovate in order to achieve market adoption of our products and
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services. We have continued the expansion of our product portfolio with the release of new Wi-Fi access points, access switches and management
software to allow usto deliver aunified wired and wireless network edge.

In the wireless market, we have seen almost all customer demand shift to the 802.11ac standard, which uses new radio hardware to deliver
substantially higher wireless performance. In 2016, we continued the push towards higher performance with the release of our 802.11ac "Wave 2"
access points. We continue to develop new functionality in our product offerings to take advantage of the changes to industry standards,
including continued evolution of "Wave 2" and emerging work on the new 802.11ax standard.

We continue to believe we have a unique market opportunity based on our ability to deliver unified Wi-Fi, switch and router solutions
operating on asingle, unified management platform, with subscription-based SaaS solutions and data analytics, at alow entry and operating cost,
and the ability to tailor and expand based on each user's needs. We have devel oped a cloud-based services platform to provide network
management and support additional value-added applications. HiveManager NG, the newest version of our network management application,
provides a single management interface that customers use to configure network policies, monitor and troubleshoot performance, manage access
and security, and run reports on network operations. We will continue to sell and support the older version of HiveManager. However, our focusis
to continue to transition our business to HiveManager NG and make our cloud-services platform and applications available to customersin either a
subscription-based public cloud or on-premises private cloud deployment. We announced in January 2017, HiveManager Connect, asimplified
version of HiveManager NG included as a part of our new Aerohive Connect product line. Under the Aerohive Connect program, customers may
purchase aless complex, connectivity-oriented solution at attractive entry-point pricing. Aerohive Connect customers can expand their Connect
deployment, as needed, and can add subscriptions or licenses to upgrade to our full-featured Select offering and premium support services. In May
2017, we announced that our Aerohive Connect and Select offerings are available across our entire portfolio of access points and switches. We
believe that separating our product line into these two offerings will deliver compellingly priced cloud-managed hardware for connectivity-oriented
deployments and enabl es us to capture more subscription and software license revenue from those customers who require a more advanced feature
set and support. In November 2017, we announced that we had entered an OEM agreement with Dell EMC to deliver Aerohive's Wi-Fi access point
hardware and HiveM anager NG cloud services platform. The agreement includes joint sales, marketing, support services and logistic investments,
and will combine Aerohive'stechnology with Dell EMC's go-to-market and support capabilities through Dell EM C sales teams, Dell EMC channel
partners, and Dell EMC services offerings. We announced later in 2017 our SD-WAN solution for highly distributed commercial enterprises, retail
chains and long-term healthcare providers which, when combined with our existing SD-LAN offering, enables organizations to simplify branch
deployments with a unified cloud-managed Wi-Fi, switching, and SD-WAN VPN routing solution. In addition, in early 2018 we announced our A3
secure access management and authentication product and Aerohive Atom AP30 pluggabl e access point.

Our businessis seasonal, with our product revenue typically decreasing in our first quarter but sequentially increasing from our fiscal first
to second quarter. This has generally been due to annual budget cyclesin the enterprise and spending seasonality in the education vertical. The
buying cycle for K-12 schoolsin the United States historically has driven strong sequential growth for usin the second quarter, which we also see
typically carry over from our second to our third quarter. We also historically have seen a sequential increase in revenue from our third to our fourth
quarter due to end-of-year spending by enterprise customers.

The seasonal variations in demand for our products and servicesin the education vertical continue to make it more difficult for us to predict
revenue from our education vertical during a particular period during the year. We believe that the significantly slower pace of order volume in our
education vertical in the fourth quarter of our fiscal year 2016, specifically due to slower pace of funding approvals under the federal E-Rate
program, was one of the primary drivers of lower-than-expected order volume and revenue performance in our fourth quarter. We also believe that
weintroduced our new HiveManager NG product to some of our larger and more complex customers before its feature set was able to fully address
their requirements, which resulted in elongated sales cycles and reduced revenue opportunities, which specifically contributed to our lower revenue
performance in the fourth quarter and our outlook for the first quarter of our fiscal year 2017. We believe that the lower-level of E-Rate funded
transactions and lengthier sales cycle associated with our HiveManager NG offering continued to affect our revenue opportunities and operating
resultsin 2017.

Werealize that continued revenue-dependence on the volatile education market may continue to bring uncertainty to our results. For this
reason, a priority for our business continues to be to expand and diversify our offerings and revenue opportunities into other verticals, with
particular focus on enterprise customers. We also intend to continue to invest significant resources in devel oping of our innovative technologies
and new product offerings, acquiring new end customersin new and existing geographies, and increase penetration within our existing end
customer base.

In addition, we announced on November 1, 2017 that we had changed our sales |eadership, following which we, uncovered underlying sales
execution issues which became fully apparent in the last month of the fourth quarter. On January
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16, 2018, we announced preliminary revenue results for our fourth quarter of fiscal year 2017, which was bel ow the revenue outlook we had provided
for the period in November 2017. We have taken actions to replace underperforming sales team members, and we believe that the new people we
have been putting in place, combined with other actions, will address certain of the identified execution issues. Along with these changes, we
expect to continue to invest in our organization and our channel and strategic partnerships to meet the needs of our customers and to pursue
opportunitiesin new and existing markets. In particular, we are investing to increase our sales capacity, improve sales efficiency aswell as expand
and improve our channel program. As such, we will continue to incur expensesin the near term, due to our continuing investments to grow our
business, including internationally, in advance of and in preparation for, our expected increase in sales and expansion of our customer base. Asa
result, we may not be profitable for the foreseeable future and our use of cash over this period could also be greater and extend over alonger period
aswe make investmentsin areas of our operations, such as sales, marketing and research and product and channel partner devel opment, which we
feel may promote our growth and profitability over the long term. We believe that over the long term, we will be able to leverage these investments
in the form of ahigher revenue growth rate compared to the growth rate of our operating expenses.

Key Financial Metrics

Weregularly review the following key financial metricsto evaluate growth trendsin our business, measure our performance, identify trends
affecting our business, formulate financial projections and make strategic decisions. Our key financial metrics include non-GAAP financial metrics.
We discuss revenue under “ Results of Operations.” We discuss cash provided by (used in) operating activities, deferred revenue and non-GAAP
financial measuresimmediately below the following table.

Year Ended December 31,

2017 2016 2015
(in thousands)
Total revenue $ 152,899 $ 169,825 $ 151,659
Total deferred revenue at period end 70,364 65,904 59,262
Cash provided by (used in) operating activities 9,319 (14,554) (4,957)

Cash provided by (used in) operating activities. We monitor cash provided by (used in) operating activities as ameasure of our overall
business performance. Our largest uses of cash from operating activities are for employee-related expenditures and purchases of products from our
contract manufactures. Our primary source of cash flows from operating activitiesis cash receipts from our channel partners. Monitoring net cash
provided by (used in) operating activities enables us to analyze our financial performance without the non-cash effects of certainitems such as
depreciation, amortization, and stock-based compensation costs, thereby allowing us to better understand and manage the cash needs of our
business.

Deferred Revenue. Our deferred revenue consists of amountsthat have either been invoiced or prepaid but that we have not yet
recognized as revenue as of the period end. We consider deferred revenue to be akey financial metric, because it represents a significant portion of
the revenue that we expect to recognize in future periods. In addition, we monitor the change in our deferred revenue balance, which, taken together
with revenue, isan indication of sales activity in agiven period. The vast majority of our deferred revenue comprises future subscription and
support revenue, primarily for PCS and SaaS, which we recognize ratably over the service term. The majority of our deferred product revenue
comprises hardware products that we have shipped to our VADs in advance of shipment to our end customers and the amount deferred due to the
limitations related to the contingent revenue. The following tabl e reconciles between the current and non-current deferred revenue:

As of December 31,

2017 2016 2015
(in thousands)
Product $ 2053 $ 1220 $ 3,199
Subscription and Support 68,311 64,684 56,063
Total deferred revenue 70,364 65,904 59,262
Less: current portion of deferred revenue 34,281 31,727 27,893
Non-current portion of deferred revenue $ 36083 $ 34177  $ 31,369

Non-GAAP financial measures. Weregularly review non-GAAP financial measures because they are key measures our management and
our board of directors use to evaluate the business, measure performance, identify trends affecting the business, formulate financial projections and
make strategic decisions.

We define non-GAAP financial measures to exclude share-based compensation, adjustment to internal-use software amortization,
amortization of acquired intangibles, one-time charges related to certain securities litigation, one-time charges
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related to headquarter rel ocation expense, and certain charges related to restructuring. We believe that the exclusion of certain expensesin
calculating these non-GAAP financial measures can provide a useful measure for period-to-period comparisons of our core business. Accordingly,
we believe that non-GAAP financial measures provide useful information to investors and others in understanding and eval uating our operating
resultsin the same manner as does our management and our board of directors.

The following table reconciles GAAP to non-GAAP measures:

Year Ended December 31,

2017 2016 2015

(in thousands)

GAAP net loss $ (22926) $ (36,911) $ (44,218)
Amortization of stock-based compensation related to internal-use
software - Cost of revenue 140 140 105
Stock-based compensation - Cost of revenue 1,132 1,305 902
Stock-based compensation - Research and devel opment 4171 5,393 4,651
Stock-based compensation - Sales and marketing 5,103 8,269 7,112
Stock-based compensation - General and administrative 6,269 6,735 5,706
One-time charges related to securities litigation - General and
administrative — 1,446 784
One-time charges related to headquarter relocation - General and
administrative — 890 —
Certain charges related to restructuring 1,327 — —
Non-GAAP net loss $ (4,784 $ (12,733) $ (24,958)
Basic and diluted net loss per share on aNon-GAAP basis $ (0.09) $ 025 $ (0.53)
Weighted average shares used in computing non-GAAP basic and diluted
net loss per share 53,227,342 50,332,872 47,323,253

Although investors frequently use non-GAAP financial measuresin their evaluations of companies, these non-GAAP financial measures
have limitationsin that they do not reflect all of the amounts associated with our results of operations as determined in accordance with GAAP.
Some of these limitations are:

» the non-GAAP measures do not consider the expense related to stock-based compensation, which is an ongoing expense for the Company;

+ athough amortization is a non-cash charge, the assets being amortized often will have to be replaced in the future, and non-GAAP gross
profit, non-GAAP gross margin, non-GAAP operating |oss, non-GAAP operating |oss percentage, non-GAAP net loss, and non-GAAP
loss per share do not reflect any cash requirement for such replacements;

* non-GAAP net loss and non-GAAP net loss per share do not reflect our periodic fair value re-measurements related to convertible preferred
stock warrants;

» securitieslitigation may continue for an extended duration and excluding the associated expense does not reflect the impact on our ongoing
operations over this period of the cash requirement to defend such litigation;

» headquarter relocation expense includes one-time charges related to the cease-use |oss upon vacating buildings of our prior headquarter
and double rent and utilities expenses during the transition to our new headquarter facility and excluding those will provide a useful
measure for period-to-period comparisons;

 restructuring charges primarily relate to employee termination costs and benefits; and

» other companies, including companiesin our industry, may calculate these non-GAAP financial measures differently, which reduces their
usefulness as a comparative measure.

Because of these limitations, you should consider non-GAAP financial measures only together with other financial performance measures,
including various cash flow metrics, net loss and other GAAP results.
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Results of Operations

The following table sets forth our results of operations for the periods presented in dollars (in thousands):

Revenue:
Product
Subscription and support
Total revenue
Cost of revenue®;
Product
Subscription and support
Total cost of revenue
Gross profit
Operating expenses:
Research and development®
Sales and marketing®
General and administrative®
Operating loss
Interest income
Interest expense
Other income (expense), net
L oss before income taxes
Provision for income taxes

Net loss

MIncludes stock-based compensation, as follows:

Cost of revenue

Research and devel opment
Sales and marketing
General and administrative

Total stock-based compensation expense

Year Ended December 31,

2017 2016 2015
111,839 $ 136,570 $ 126,281
41,060 33,255 25,378
152,899 169,825 151,659
37,337 43,231 40,496
12,893 12,066 9,897
50,230 55,297 50,393
102,669 114,528 101,266
36,418 41,504 36,924
65,325 80,998 81,089
23,094 28,839 26,303
(22,168) (36,813) (43,050)
720 468 108
(567) (474) (1,209)
(308) 177 285
(22,323) (36,642) (43,866)
603 269 352
(22,926) $ (36911) $ (44,218)
Year Ended December 31,
2017 2016 2015
(in thousands)
1132 % 1305 $ 902
4,171 5,393 4,651
5,103 8,269 7,112
6,269 6,735 5,706
16675 $ 21,702 % 18,371
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The following table sets forth our results of operations for the periods presented, as a percentage of our total revenue:

Revenue:

Product

Subscription and support

Total revenue

Cost of revenue:

Product

Subscription and support

Total cost of revenue

Gross profit
Operating expenses:

Research and development

Sales and marketing

General and administrative
Operating loss

Interest income

Interest expense

Other income (expense), net
L oss before income taxes
Provision for income taxes
Net loss

Year Ended December 31,

2017 2016 2015
73 % 80 % 83 %
27 20 17
100 100 100
25 26 26
8 7 7
33 33 33
67 67 67
24 24 24
43 48 54
15 17 17
(15) (22) (28)
— — @)
(15) (22) (29)
(15)% (22)% (29Y%
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Revenue

We derive revenue from the sales of our products and services, and we recognize revenue when persuasive evidence of an arrangement
exists, delivery has occurred, the fee isfixed or determinable, and collectability is reasonably assured. We expect our revenue to vary from quarter to
quarter based on seasonal and cyclical factors as well as our operating performance.

Our total revenue comprises the following:

Product Revenue. We derive product revenue primarily from sales of our hardware products, which include wireless access points, branch
routers, and switches, al of which are embedded with our proprietary operating system, HiveOS, and perpetual licenses of our unified network
management system, HiveManager, and other software applications, as well asrelated accessories. We recognize product revenue at the time of
shipment, provided that all other revenue recognition criteria have been met. For our VAD arrangements, where we permit our VADs to stock
inventory, we recognize revenue when our VADs have shipped the products to our end customers (or to VARS), provided that all other revenue
recognition criteria have been met.

Subscription and Support Revenue. We derive subscription and support revenue primarily from sales of our software subscription and
support offerings that we deliver over a specified term. These offerings primarily include post-contract customer support ("PCS") related to our
perpetual software licenses and subscriptions to HiveManager and other software applications delivered as SaaS, including related customer
support, and from subsequent renewal s of those contracts. To benefit fully from potential contract renewals, we plan to continuetoinvestin
systems to better track existing customer support commitments and renewal opportunities and provide offerings which continue to be attractive to
our customers. Our PCS includes tiered maintenance and support services under renewabl e, fee-based mai ntenance and support contracts, which
include technical support, bug fixes, accessto priority hardware replacement services and unspecified upgrades on awhen-and-if available basis.
Our SaaS subscriptions include comparabl e maintenance and support services. The higher the percentage of our end customers that purchase SaaS
subscriptions, as opposed to HiveM anager and PCS, the higher our subscription and support revenue will be as a percentage of our total revenue.
We recognize subscription and support revenue ratably over the term of the contract, which istypically one, three or five years. Asaresult, our
recognition of subscription and support revenue lags our recognition of related product revenue.

Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)
Revenue:
Product $ 111,839 $ 136570 $ 126281 $§ (24,731) (18)% $ 10,289 8%
Subscription and support 41,060 33,255 25,378 7,805 23% 7,877 31%
Total revenue $ 152899 $ 169825 $ 151659 $§  (16,926) (100% $ 18,166 12%

Percentage of revenue:

Product 73% 80% 83%
Subscription and support 27% 20% 17%
Total 100% 100% 100%
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Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)

Revenue by geographic region:

Americas $ 9446 $ 102458 $ 97811 $ (6012 ©)% $ 4647 5%
EMEA 43,925 49,681 40,876 (5,756) (12)% 8,805 22%
APAC 12528 17,686 12,972 (5,158) (29)% 4,714 36%

Total revenue $ 152809 $ 169825 $ 151659 $  (16926) 0% $ 18166 12%

Percentage of revenue by geographic region:

Americas 63% 60% 64%
EMEA 29% 29% 27%
APAC 8% 11% 9%

Total 100% 100% 100%

2017 Compared to 2016. Our total revenue decreased $16.9 million, or 10% in fiscal year 2017 as compared to fiscal year 2016, primarily due
to adecreasein our product revenue, partially offset by an increase in subscription and support revenue.

The decrease in our product revenue of $24.7 millionin fiscal year 2017 was primarily due to lower unit shipments and adecreasein list
prices of our hardware products related to our Connect and Select offerings.

The increase in our subscription and support revenue of $7.8 million in fiscal year 2017 as compared to fiscal year 2016, was primarily driven
by theincrease in sales of PCS and SaaS, including our HiveManager NG cloud-management platform, and our recognition of deferred revenuein
the period.

The Americas and EMEA accounted for the majority of our total revenuein fiscal year 2017. The decrease in revenue in our APAC region
was primarily due to lower units shipped in our APAC region.

2016 Compared to 2015. Our total revenue increased $18.2 million, or 12%, in fiscal year 2016 as compared to fiscal year 2015, dueto the
increasing demand for our products and subscription and support offerings.

Theincreasein our product revenue was primarily the result of an aggregate increase in product unit shipments largely driven by sales of
our Wi-Fi access points.

The increase in our subscription and support revenue of $7.9 million in fiscal year 2016 compared to fiscal year 2015, was primarily driven by
theincrease in sales of PCS and SaaS, including our HiveManager NG cloud management platform that we introduced in early 2015, in connection
with increased sales of products and an increase in the number of our end customers, and our recognition of deferred revenue in the period.

Cost of Revenue

Our cost of revenue includes the following:

Cost of Product Revenue. Our cost of product revenue primarily includes manufacturing costs of our products payable to third-party
manufacturers. Our cost of product revenue also includes personnel costs, including stock-based compensation, shipping costs, third-party
logistics costs, provisions for excess and obsolete inventory, warranty and replacement costs, the depreciation and amortization of testing and
imaging equipment, inbound license fees, certain allocated facilities and information technology infrastructure costs, and other expenses associated
with logistics and quality control.

Cost of Subscription and Support Revenue. Our cost of subscription and support revenue primarily includes personnel costs, including
stock-based compensation, certain allocated facilities information technology infrastructure costs, costs associated with our provision of PCS and
SaaS and datacenter costs. Our cost of subscription and support revenue also includes amortization of capitalized costs related to HiveM anager
NG, our internally devel oped, next-generation cloud services platform, which we completed and launched in April 2015.
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Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)

Cost of revenue:

Product $ 37,337 § 43231 % 40,4% $ (5,899) (149% $ 2,735 %
Subscription and support 12,893 12,066 9,897 827 7% 2,169 22%
Total cost of revenues $ 50,230 $ 55297 $ 50,393 $ (5,067) (9)% $ 4,904 10%

2017 Compared to 2016. Cost of revenue decreased $5.1 million in fiscal year 2017 as compared to fiscal year 2016, primarily dueto a
decreasein cost of product revenue offset by an increase in cost of subscription and support revenue. We primarily attribute the decrease in our
cost of product revenue to adecrease in unit shipments and changes in the mix of the products we sold in the period. We primarily relate the
increase in our cost of subscription and support revenue to an increase in the cost of our cloud operations.

2016 Compared to 2015. We primarily attribute the increase in our cost of product revenue to an increase in sales of our products. We
primarily relate the increase in our cost of subscription and support revenue to an increase in cloud operations and support personnel headcount as
well asthe amortization of our capitalized cloud service platform.

Gross Margin

Our gross margin or gross profit has been and will continue to be affected by avariety of factors, including product shipment volumes,
average sales prices of our products, discounts we offer to our VAR and VAD partners, the mix of revenue between products and subscription and
support services, and the mix of products we sold in the period, because our products have varying gross margins depending on the product
offering and the lifecycle of the product. Historically, our subscription and support gross margin has been lower than our product gross margin;
however, we expect our subscription and support gross margin to increase over the long term because we expect our subscription and support
revenue to increase more quickly than our cost of subscription and support revenue. We expect our gross margin to be volatile and may decrease at
any given time as we experience additional competitive pricing pressure. Further, we believe the pricing of our new Connect and Select offerings
may dampen our product gross margin; however, we expect those offerings to generate improvements in our subscription and support gross margin
aswell asto increase in our deferred revenue over the period, both of which we expect will generate higher operating margins for our business.

2017 2016 2015
Gross Gross Gross
Amount Margin Amount Margin Amount Margin
(dollarsin thousands)
Gross margin:

Product $ 74,502 66.6% $ 93,339 68.3% $ 85,785 67.9%
Subscription and support 28,167 68.6% 21,189 63.7% 15,481 61.0%
Total gross margin $ 102,669 67.1% $ 114,528 67.4% $ 101,266 66.8%

2017 Compared to 2016. Thetotal gross margin remained relatively similar in fiscal year 2017 as compared to fiscal year 2016. The
decrease in our product gross margin was primarily due to adecrease in list prices of our hardware products related to our Connect-to-Select
strategy and the mix of productswe sold in the period. Our planned pricing shift related to our Connect-to-Select strategy shifted revenue from
hardware products and increased our subscription and support deferred revenue. Theincrease in our subscription and support gross margin was
primarily dueto higher growth in our subscription and support revenue than our related cost of delivering these subscription and support services
and was partially also due to an increase in our software and subscription pricing.

2016 Compared to 2015. Theincreasein our product gross margin was primarily due to the product mix and continued improvement of
cost efficienciesin our product design and supply chain management as well as efficiencies in the manufacturing costs. The increase in our
subscription and support gross margin was primarily due to higher growth in our subscription and support revenue than our related cost of
delivering these subscription and support services.

Research and Devel opment
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Our research and devel opment expenses consist primarily of personnel costs, including bonuses, stock-based compensation, recruiting
fees and travel expenses for employees engaged in research, design and devel opment activities. Research and devel opment expenses also include
costs for prototype-related expenses, product certification, consulting services, depreciation and certain allocated facilities and information
technology infrastructure costs. We believe that continued investment in research and devel opment isimportant to attaining our strategic
objectives. Over time, we expect our research and devel opment expenses to continue to increase in absolute dollars for the foreseeabl e future aswe
continue to invest in the development of our products and services. Our research and development expenses may fluctuate as a percentage of our
total revenue from period to period due to the seasonality of our total revenue and the timing and extent of our research and devel opment expenses.

Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)
Research and devel opment $ 36418 $ 41504 % 36,924 $ (5,086) (12)% $ 4,580 12%
% of revenue 24% 24% 24%

2017 Compared to 2016. The decreasein our research and development expenses was primarily due to a decrease of $1.8 millionin
personnel and related costs, a decrease of $1.2 million in stock-based compensation expense, each of which were driven by lower headcount, a
decrease of $0.8 million in engineering expenses related to product certifications, a decrease of $0.6 million in professional services expense and a
decrease of $0.7 million in other expenses primarily due to decreases in depreciation and facilities expenses.

2016 Compared to 2015. Theincreasein our research and development expenses was primarily due to an increase of $3.8 millionin
personnel and related costs and an increase of $0.7 million in stock-based compensation expense, driven by our increased research and
development headcount during the first half of the year to support continued investment in our future product and service offerings. The remaining
increase in our research and development expenses was mainly due to higher costs related to product certifications.

Sales and Marketing

Our sales and marketing expenses consist primarily of personnel costs, including commission costs, stock-based compensation, recruiting
fees and travel expenses for employees engaged in sales and marketing activities. Sales and marketing expenses al so include the cost of trade
shows, marketing and training programs, promotional materials, demonstration equipment, consulting services, depreciation and certain allocated
facilities and information technology infrastructure costs. Over time, we expect our sales and marketing expenses to continue to increase in absolute
dollars as we increase the size of our sales and marketing organization, expand into new markets and further devel op our channel program. Our sales
and marketing expenses may fluctuate as a percentage of our total revenue from period to period due to the seasonality of our total revenue,
operating performance and the timing and extent of our sales and marketing expenses.

Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)

Sales and marketing $ 65325 $ 80998 $ 81,089 $ (15,673) 199% $ (92) — %
% of revenue 43% 48% 54%

2017 Compared to 2016. The decreasein our sales and marketing expenses was primarily due to a decrease of $8.8 million in personnel
and related costs and $3.2 million in stock-based compensation, each due to lower headcount, a decrease of $1.4 million in spending for sales and
marketing-related programs, a decrease of $0.9 million in travel related expenses, and the remaining decrease of $1.4 million in other expenses
primarily dueto lower professional services and facilities expenses.

2016 Compared to 2015. The decrease in our sales and marketing expenses was primarily due to adecrease in spending for sales and
marketing-related programs and travel related expenses offset by increases in stock-based compensation expense.

General and Administrative
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Our general and administrative expenses consist primarily of personnel costs, including bonuses, stock-based compensation and travel
expenses for our executive, finance, human resources, legal and operations employees, aswell as compensation for our board of directors. General
and administrative expenses al so include fees for outside consulting, legal, audit, investor relations, and accounting services and insurance, aswell
as depreciation and certain allocated facilities and information technology infrastructure costs. Over time, we expect our general and administrative
expenses to continue to increase in absol ute dollars due to the additional legal, accounting, insurance, investor relations, information technology
and other costs that we will continue to incur as a public company, aswell as other costs associated with growing our business. Our general and
administrative expenses may fluctuate as a percentage of our total revenue from period to period due to the seasonality of our total revenue and the
timing and extent of our general and administrative expenses.

Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)
General and administrative $ 23094 % 28839 % 26,303 $ (5,745) (200% $ 2,536 10%
% of revenue 15% 17% 17%

2017 Compared to 2016. The decrease in our general and administrative expenses was primarily due to a decrease of $1.7 millionin
personnel and related costs and $0.5 million in stock-based compensation primarily due to lower headcount, a decrease of $2.3 million legal and
litigation expenses, which included alegal settlement payout in the prior year of $1.2 million for a class action complaint related to our Form S-1
filing, a decrease of $0.8 million in professional services and a decrease of $0.9 million in expenses related to our headquarter rel ocation offset by
$0.5 million in facilities related expenses.

2016 Compared to 2015. Theincreasein our general and administrative expenses was primarily due to increases of $1.8 million in legal
expenses, including alegal settlement payout of $1.2 million for aclass action complaint related to our Form S-1 filing, an increase of $0.9 millionin
expenses related to our headquarter relocation, which included |ease abandonment costs of $0.6 million. The increase in general and administrative
expense was offset by lower compensation and professional services costs.

I nterest Income

Our interest income primarily consists of interest earned on our cash and cash equivalent and short-term investments. We have invested
our cash in money-market funds and other short-term, high quality investments. Historically, our interest income has not been material.

Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)
Interest Income $ 720 % 468 $ 108 $ 252 54% $ 360 333%

2017 Compared to 2016. Interest income increased for fiscal year 2017 compared to fiscal year 2016 primarily due to income earned on our
short-term investments.

2016 Compared to 2015. Interest income increased for fiscal year 2016 compared to fiscal year 2015 primarily due to income earned on our
short-term investments. We started investing in short-term investments beginning in the fourth quarter of fiscal year 2015

Interest Expense

Our interest expense consists primarily of interest on our indebtedness.

Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)
Interest expense $ (567) $ (474) $ (1,209) $ (93) 20% $ 735 (61)%

2017 Compared to 2016. Theincreasein our interest expense for fiscal year 2017 compared to fiscal year 2016 was primarily dueto an
increase in the interest rate associated with our Revolving Credit Facility.
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2016 Compared to 2015. The decreasein our interest expense for fiscal year 2016 compared to fiscal year 2015 was primarily dueto a
decrease in the interest rate associated with our Revolving Credit Facility.

See Note 4 of our Consolidated Financial Statementsincluded elsewherein this Form 10-K for more information about our debt.
Other Income (Expense), Net

Our other income, net primarily consists of gains and losses from foreign currency exchange transactions.

Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)
Other income, net $ (308) $ 177 3 285 $ (485) 274)% $ (108) (38)%

2017 Compared to 2016. The changein our other income (expense) is primarily related to changes due to foreign currency fluctuations.
2016 Compared to 2015. The change in our other incomeis primarily related to changes due to foreign currency fluctuations.
Provision for Income Taxes
Our provision for income taxes consists primarily of foreign tax expense due to our cost-plus agreements with our foreign entities, which

guarantee these foreign entities a profit, and to alesser extent federal and state income tax expense. We expect our provision for income taxesto
increase in absolute dollarsin future periods.

Year Ended December 31, 2017 to 2016 2016 to 2015
2017 2016 2015 $ Change % Change $ Change % Change
(dollarsin thousands)
Provision for income taxes $ 603 $ 269 $ 3’2 3 334 124% $ (83) (24)%

The changein our provision for income taxes was primarily related to foreign and state income taxes and was not significant. As of
December 31, 2017, and 2016, respectively, we maintained afull valuation allowance against our domestic deferred tax assets, including net
operating loss carryforwards and research and devel opment and other tax credits.
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Liquidity and Capital Resour ces
Capital Resources

As of December 31, 2017, we had cash and cash equivalents of $27.2 million and short-term investments of $57.7 million. $84.0 million of our
cash, cash equivalents and short-term investments were held within the United States.

In June 2012, we entered into our Revolving Credit Facility with Silicon Valley Bank which matures on March 31, 2019. We have been using
the amount drawn under the Revolving Credit Facility for working capital and general corporate purposes. As of December 31, 2017, we had $20.0
million of outstanding debt under our Revolving Credit Facility, and we were in compliance with all covenants under our loan agreement. See Note 4
to the Consolidated Financial Statementsincluded in Part |1, Item 8 of this Annual Report on Form 10-K.

We believe that our existing cash, cash equivalents and short-term investments will be sufficient to meet our anticipated working capital and
capital expenditure needs for at least the next 12 months. Our future capital requirementswill depend on many factors, including our growth rate, the
timing and extent of our spending to support our research and devel opment efforts, the expansion of our sales and marketing activities, the
introduction of new and enhanced product and service offerings, the costs to ensure access to adequate manufacturing capacity, the level of
market acceptance of our products and expenses we may incur from our ongoing litigation. However, we may be required to raise additional fundsin
the future through public or private debt or equity financing to meet additional working capital requirements.

Cash Flows
The following table summarizes our cash flows for the periods indicated:

Year Ended December 31,

2017 2016 2015
(in thousands)
Net cash provided by (used in) operating activities $ 9319 $ (14554) $ (4,957)
Net cash provided by (used in) investing activities (15,727) 276 (50,908)
Net cash provided by (used in) financing activities (689) 2,883 3,562
Net increase (decrease) in cash and cash equivalents $ (7.097) $ (11,3%) $ (52,303)

Operating Activities

We demonstrated positive cash flow in our third quarter of 2015, third quarter of 2016 and in our second quarter of 2017. However, we have
historically experienced negative cash flows as we continue to invest in our business. Our largest uses of cash from operating activities are for
employee-related expenditures and purchases of finished products from our contract manufacturers. Our primary source of cash flows from
operating activities is cash receipts from our channel partners. Our cash flows from operating activities will continue to be affected principally by
the extent to which we grow our total revenue and our operating expenses, primarily in our sales and marketing and research and devel opment
functions, in order to grow our business.

For fiscal year 2017, cash provided by operating activities was $9.3 million as aresult of non-cash charges of $19.6 million and a net change
of $12.6 million in our net operating assets and liabilities offset by our net loss of $22.9 million. Non-cash charges consisted primarily of stock-based
compensation of $16.7 million and depreciation and amortization expense of $3.1 million. The net change in our net operating assets and liabilities
was primarily due to a $8.5 million decrease in accounts receivable, a$4.5 million increase in deferred revenue, and an increase of $1.3 millionin
accounts payable partially offset by an increase of $0.9 million in cash used for inventory purchases, $0.2 million increase in prepaid expenses and
other current assets, and a $0.7 million decrease in accrued liabilities. Our days sales outstanding ("DSO") was 44 days as of December 31, 2017,
which we calculate by dividing net accounts receivable at the end of the quarter by revenue recognized during the quarter, multiplied by the total
daysin the quarter. The decrease in DSO to 44 days as compared to 58 days as of December 31, 2016 is primarily due to the timing of shipmentsin
the period.

For fiscal year 2016, operating activities used $14.6 million of cash as aresult of our net loss of $36.9 million, partially offset by non-cash
charges of $25.5 million and a net change of $3.2 million in our net operating assets and liabilities. Non-cash charges consisted primarily of stock-
based compensation of $21.7 million and depreciation and amortization expense of $3.5 million. The net change in our net operating assets and
liahilities was primarily due to a$6.6 million increase in deferred revenue as aresult of an increase in sales of PCS and SaaS, a $2.1 million decreasein
prepaid expenses and other current assets, partially offset by a decrease of $4.5 million in accounts payable and $2.6 million in accrued liabilities,
and an increase of $3.4 million in accounts receivable and $1.9 million in cash used for inventory purchases. Our DSO was 58 days as of
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December 31, 2016. The increase in DSO to 58 days as compared to 45 days as of December 31, 2015 is primarily due to the timing of shipmentsin
the period

For fiscal year 2015, operating activities used $5.0 million of cash asaresult of our net loss of $44.2 million, partially offset by non-cash
charges of $22.3 million and a net change of $17.0 million in our net operating assets and liabilities. Non-cash charges consisted primarily of stock-
based compensation of $18.4 million and depreciation and amortization expense of $3.5 million. The net change in our net operating assets and
liabilities was primarily due to a$13.1 million increase in deferred revenue as aresult of an increase in sales of PCS and SaaS, an increase of $5.2
million in accounts payable, and an increase of $3.1 million in accrued liahilities, partially offset by an increase of $1.9 million in accounts
receivable, $2.4 million in cash used for inventory purchases and a $2.5 million increase in prepaid expenses and other current assets. Our DSO
was 45 days as of December 31, 2015.

Investing Activities

Our investing activities have primarily consisted of purchases of property and equipment, capitalized internally-devel oped software for our
cloud service platform, an investment in a privately held company and purchases and sales of marketable securities.

For fiscal year 2017, cash used in investing activities was $15.7 million, which we primarily attribute to cash used for purchases of marketable
securities of $75.3 million and cash used for purchases of property and equipment of $0.6 million relating primarily to manufacturing, research and
development lab equipment, offset by maturities of marketabl e securities of $60.2 million.

For fiscal year 2016, cash provided by investing activities was $0.3 million, which we primarily attribute to maturities of marketable securities
of $50.8 million offset by $46.8 million cash used for purchases of marketable securities, $1.5 million cash used to purchase our investment in a
privately held company and $2.2 million cash used for purchases of property and equipment, relating primarily to manufacturing, research and
development lab equipment.

For fiscal year 2015, cash used in investing activities was $50.9 million, which we primarily attribute to purchases of marketable securities of
$49.2 million offset by sale of marketable securities of $2.5 million, capitalization of internal software development costs for devel opment of our
cloud services platform of $1.9 million, and purchases of property and equipment of $2.3 million, relating primarily to manufacturing, research and
development lab equipment. The capitalization of internal software development costs for development of our next generation cloud services
platform, HiveManager NG, represents personnel and related costs including wages, bonuses and stock-based compensation expenses. We started
to capitalize costs for development of such cloud platform from December 2013. In April 2015, we completed and launched our HiveManager NG
cloud services platform and began to amortize the capitalized costs on a straight-line basis over the estimated useful life of five years, as part of the
cost of subscription and support.

Financing Activities

Our financing activities have primarily consisted of proceeds from and repayments against our Revolving Credit Facility, payments against
our capital lease abligations, proceeds from our exercises by our current and former employees and service providers of stock options and from
employee purchases under our stock purchase plan offset by our repurchases of treasury shares.

For fiscal year 2017, cash used in financing activities was $0.7 million, primarily as aresult of $4.1 million cash used for repurchases of
treasury shares, $1.2 million of cash used to satisfy our estimate of minimum employee tax withholding requirements on the vesting of restricted
stock units and $0.2 million cash used for payments against our capital |ease obligations, offset by $4.0 million in proceeds from employee
purchases under our stock purchase plan and $0.8 million in proceeds from exercises by our current and former employees and service providers of
stock options.

For fiscal year 2016, financing activities provided $2.9 million of cash, primarily asaresult of $5.3 million in proceeds from employee
purchases under our stock purchase plan, $0.9 million in proceeds from exercises by our current and former employees and service providers of
stock options offset by $2.1 million cash used for repurchases of treasury shares, and $1.1 million cash used to satisfy our estimate of minimum
employee tax withholding requirements on the vesting of restricted stock units.

For fiscal year 2015, financing activities provided $3.6 million of cash, primarily asaresult of a $3.2 million cash used to satisfy our estimate
of minimum employee tax withholding requirements on the vesting of restricted stock units, offset by $5.2 million in proceeds from employee
purchases under our stock purchase plan and $1.5 million in proceeds from exercises by our current and former employees and service providers of
stock options. In thefirst fiscal quarter of 2015, we paid-off in full the $10.0 million then outstanding under term loans with TriplePoint Capital LLC
and borrowed an additional $10.0 million under our Revolving Credit Facility.
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Contractual Obligationsand Other Commitments
The following table summarizes our contractual obligations as of December 31, 2017:

Payments Due by Period

LessThan 1 1to3Years 3to5VYears MoreThan 5 Total
Year Years

(in thousands)
Contractual Obligations:

Debt obligations® $ — 3 20,000 $ — $ — 3 20,000
Interest expense on our debt obligations®? 600 150 — — 3 750
Purchase commitments® 5,966 — — — 5,966
Operating lease obligations® 1,824 2,513 2,077 444 6,858
Capital lease obligations® 186 349 332 83 950

Total contractual obligations 8,576 23,012 2,409 527 34,524

(@ Debt includes $20.0 million in outstanding borrowings on our Revolving Credit Facility.
(2 Represents our estimated interest expense on our outstanding debt obligations based on the interest rate in effect as of December 31, 2017.

() Consists of minimum purchase commitments with our contract manufacturers that are non-cancel able and other open purchase orders. We based
such minimum purchase commitments on our forecasted manufacturing requirements and typically provide for fulfillment with agreed or
commercially standard lead times for the particular part or product. The timing and amount of payments may change due to changing business
needs and other factors.

() Operating leases include total future minimum rent payments under noncancelable operating |ease agreements. In fiscal year 2017, we made
regular lease payments of $1.7 million under the operating lease agreements.

() Consists of future payments for office furniture and equipment classified as capital lease. The table above excludes liabilities for uncertain tax
positions and related interest and penalties accrual asthe amount isinsignificant.

We subcontract with other companies to manufacture our products. During the normal course of our business, our contract manufacturers
procure components based upon orders we place and forecasts we provide. If we cancel all or part of an order, we may still be liable to the contract
manufacturers for the cost of the components that they purchase in reliance on the orders or our forecasts. We periodically review our potential
liability to our contract manufacturers, and we have no material accruals recorded as of December 31, 2017. Our financial position and results of
operations could be negatively impacted if we were required to compensate the contract manufacturers for any unrecorded liabilitiesincurred.

Off-Balance Sheet Arrangements

Through December 31, 2017, we did not have any relationships with unconsolidated organizations or financial partnerships, such as
structured finance or special purpose entities, that would have been established for the purpose of facilitating off-bal ance sheet arrangements or
other contractually narrow or limited purposes.

We have entered into agreements with some of our channel partners and end customers that contain indemnification provisionsin the event
of claims alleging that our products infringe the intellectual property rights of athird party. Under these agreements, we have, at our option and
expense, the ability to resolve any infringement, replace our product with a non-infringing product that is equivalent-in-function, or refund to the
partner or customers the total product price. Other guarantees or indemnification arrangements include guarantees of product and service
performance. We have not recorded aliability related to these indemnification and guarantee provisions and our guarantees and indemnification
arrangements have not had any impact on our consolidated financial statements to date.
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Critical Accounting Policiesand Estimates

We prepare our consolidated financial statementsin accordance with generally accepted accounting principlesin the United States. The
preparation of these financial statements requires us to make estimates and assumptions that affect the reported amounts of assets, liahilities,
revenue, costs and expenses, and related disclosures. We base our estimates on our historical experience and on various other assumptions that we
believe to be reasonable. Actual results could differ significantly from our estimates. To the extent that there are material differences between these
estimates and actual results, our future financial statement presentation, financial condition, results of operations and cash flows will be affected.

We believe that the assumptions and estimates associated with revenue recognition, inventory valuations, income taxes, stock-based
compensation and warranty costs have the greatest potential impact on our consolidated financial statements. Therefore, we consider these to be
our critical accounting policies and estimates. For further information on all of our significant accounting policies, see Note 1 of the Notesto
Consolidated Financial Statements.

Revenue Recognition

We derive revenue from two sources: (i) product, which includes hardware and software revenue, and (ii) subscription and support, which
includes post-contract customer support ("PCS") and software delivered as aservice ("SaaS"). We recogni ze revenue when al of the following
criteriaare met:

Persuasive Evidence of an Arrangement Exists. Evidence of an arrangement generally consists of a purchase order issued pursuant to the
terms and conditions of aVAD and VAR reseller agreement or, in limited cases, an end customer agreement.

Delivery or Performance has Occurred. We use shipping and related documents and VAD sell-through reports from our VADs with
stocking rightsto verify delivery or performance. We do not recognize product revenue until transfer of title and risk of loss, which
generally is upon shipment to non-stocking VADs, VARs or end customers.

The SalesPriceis Fixed or Determinable. We assess whether the sales priceisfixed or determinable based on payment terms and whether
the sales priceis subject to refund or adjustment.

Collection is Reasonably Assured. We assess probability of collection on a channel-partner-by-channel-partner basis. We subject our
channel partner to a credit review process that evaluatesits financial condition and ability to pay for our products and services. If we
conclude that collection is not reasonably assured, we do not recognize revenue until cash is received.

Our product revenue consists of revenue from the sale of our hardware products (which each contains embedded software related to our
proprietary operating system), and HiveM anager network management software, which is considered essential to the functionality of our hardware
products. Therefore, we consider our hardware appliances together with the related HiveM anager software as non-software elements and not
subject to the industry-specific software revenue recognition guidance.

Our subscription and support revenue consists of revenue from SaaS and PCS arrangements. Our SaaS arrangements with customers do not
provide the right to take possession of the software at any time during the hosting period, have a defined contract term, and we recognize ratably
over the contract term beginning on the provisioning date of the contract, which istypically one, three or five years. We have determined that
hardware sold with SaaS arrangements has stand-al one val ue and, therefore, have concluded that the hardware represents a separate unit of
accounting that we recognize as revenue upon shipment, assuming all other revenue recognition criteria are met. PCS arrangements include
software updates, access to technical support personnel, and expedited replacement of defective hardware products. We recognize revenue for PCS
services on a straight-line basis over the service contract term, which istypically one, three or five years.

We operate amulti-tier channel distribution model that includes VADs, VARs, M SPs and direct salesto end customers. For salesto VARs
and end customers, we recognize product revenue upon transfer of title and risk of loss, which is generally upon shipment. It is our practice to
identify an end customer prior to shipment to aVAR. We make substantially all of our sales outside of North Americathrough VADs. Some VAD
agreements currently allow them to stock our productsin their inventory, and provide price protection or rebates and limited rights of return for
stock rotation. Weiinitially defer product revenue on sales made through these VADs and recogni ze revenue upon sell-through as the VADs report
to us. However, for the majority of our VADSs, who do not have stocking rights, we recognize revenue upon shipment, assuming all other revenue
criteria have been met.

Most of our arrangements, other than stand-alone renewals of SaaS and PCS arrangements, are multiple-element arrangements with a
combination of product and service (as defined above). We allocate arrangement consideration to all deliverablesin multiple-element revenue
arrangements at the inception of an arrangement based on the relative selling price
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method in accordance with the selling price hierarchy, which includes (i) vendor-specific objective evidence (VSOE), of selling price, if available;
(i) third-party evidence (TPE) of selling price, if VSOE isnot available; and (iii) best estimate of selling price (BESP), if neither VSOE nor TPE is
available.

VSOE. We determine V SOE based on our historical pricing and discounting practices for the specific products and services when sold
separately. In determining V SOE, we require that a substantial majority of the stand-alone selling prices falls within areasonably narrow
pricing range. We established VV SOE for some of our sales of PCS for both VAD and VAR channels as our pricing is sufficiently
concentrated (based on an analysis of separate sales of PCS) to conclude that we can demonstrate V SOE of selling price of PCS.

TPE. When we cannot establish VVSOE for deliverablesin multiple-element arrangements, we apply judgment with respect to whether we
can establish a selling price based on TPE. We determine TPE based on competitor prices for interchangeable products or services when
sold separately to similarly situated customers. However, because our products contain a significant element of proprietary technology and
our solutions offer substantially different features and functionality, we cannot typically obtain the comparable pricing of products with
similar functionality.

BESP. When we are unable to establish selling price using V SOE or TPE, we use BESP in our allocation of arrangement consideration. The
objective of BESP isto determine the price at which we would transact asale if the product or service were sold regularly on a stand-alone
basis. Aswe have not been able to establish VSOE or TPE for our products and some of our services, we determine BESP for the purposes
of allocating the arrangement, primarily based on historical transaction pricing. We segregate historical transactions based on our pricing
model and go-to-market strategy, which includes factors such as type of sales channel (VAR, VAD or end customer), the geographiesin
which our products and services were sold (domestic or international) and offering type (product series, software subscriptions and level of
support for PCS).

We make certain estimates and maintain allowances for sales returns and other programs based on our historical experience. To date, these
estimates have not been significant.

We include shipping charges billed to channel partnersin product revenue and we include the rel ated shipping costs in cost of product
revenue.

Inventory

Our inventory consists of hardware products and related component parts, which we state at the lower of cost, which approximates actual
cost computed on afirst-in, first-out basis, or market value. We evaluate inventory for excess and obsol ete products, based on management’s
assessment of future demand and market conditions, and technol ogical obsolescence of our products. We do not reverse inventory write-downs,
once established, asthey establish anew cost basis for the inventory. We include inventory write-downs as a component of cost of product
revenue in the statements of operations.

Income Taxes

We account for income taxes under an asset and liability approach for deferred income taxes, which requires recognition of deferred income
tax assets and liabilities for the expected future tax consequences of events that we have recognized in our consolidated financial statements, but
have not been reflected in taxable income. We make estimates and judgments in the calcul ation of certain tax liabilities and in the determination of
the recoverability of certain deferred income tax assets, which arise from temporary differences and carryforwards. We measure our deferred income
tax assets and liabilities using the currently enacted tax rates that apply to taxableincomein effect for the yearsin which we expect to realize or
settle those tax assets. We regularly assess the likelihood that we will realize our deferred income tax assets based on our historical level of taxable
income, projections for our future taxable income and tax planning strategies. To the extent that we believe that any amounts are not more likely
than not to be realized, we record a valuation allowance to reduce our deferred income tax assets. We regularly review our tax positions and benefits
to berealized. We recognize tax liabilities based upon estimates of whether, and the extent to which, additional taxes will be due when such
estimates are more likely than not to be sustained. We will not recognize an uncertain income tax position if it has less than a 50% likelihood of
being sustained. We recognize interest and penalties related to income tax matters asincome tax expense in the statements of operations.

Stock-Based Compensation

We cal culate compensation expense for all stock-based awards based on the estimated fair values on the date of grant. Our stock-based
awards include stock options, restricted stock units ("RSUs"), and purchase rights under the employee stock purchase plan ("ESPP"). We
determine the fair value of each RSU granted using the fair value of our common stock on the date of the grant. We estimate the fair value of each
stock option using the Black-Scholes option pricing model. We calcul ate the fair value of each stock purchase right under our ESPP based on the
closing price of our stock on the date of grant and the value of a call and put option estimated using the Black-Scholes pricing model. The Black-
Scholes pricing model
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requires assumptions including the market value of our common stock, expected term of the award, expected volatility of the price of our common
stock, risk-free interest rates, and expected dividend yield.

We determine the expected term of employee stock options using the simplified method as provided by the Securities and Exchange
Commission. We presume the simplified method to be the average of the time-to-vesting and the contractual life of the options. We base the
expected term of ESPP on the contractual terms. Since we have not established sufficient public trading history of our common stock we derive the
expected volatility from the historical stock volatilities of the common stock of several publicly traded comparable companies over a period
approximately equal to the expected term of the expected life of the options. We base the risk-free interest rate on the U.S. treasury yield curvein
effect at the time of grant for zero-coupon U.S. treasury notes with maturities equal to the option's expected term. We assume the expected dividend
to be zero as we have never paid dividends and have no current plans to do so.

Recent Accounting Pronouncements

Refer to Recent Accounting Pronouncements, under Note 1, Description of Business and Summary of Significant Accounting Policies, of
the Notes to Consolidated Financial Statements for recent accounting pronouncements that could have an effect on us.

ITEM 7A. QUANTITATIVE AND QUALITATIVE DISCLOSURESABOUT MARKET RISK
I nterest Rate Sensitivity

Our exposure to market risk for changesin interest rates relates primarily to our cash, cash equivalents, short-term investments and our
outstanding debt obligations. We had cash, cash equivalents and short-term investments of $84.9 million and $76.8 million as of December 31, 2017
and December 31, 2016, respectively. We held these amounts primarily in bank deposits, money market funds, certificates of deposit, commercial
paper and bonds issued by corporate institutions and U.S. government agencies. Such interest-earning instruments carry a degree of interest rate
risk. To date, fluctuationsin interest income have not been significant.

We have outstanding debt of $20.0 million as of December 31, 2017, consisting of our borrowing under our Revolving Credit Facility. The
Revolving Credit Facility bearsinterest at avariablerate.

We do not enter into investments for trading or speculative purposes and have not used any derivative financial instruments to manage our
interest rate risk exposure. We have not been exposed to material risks due to changesin interest rates. A hypothetical 10% change in interest rates
during any of the periods we present in this report would not have had a material impact on our financial statements.

Foreign Currency Risk

We denominate all of our salesin U.S. dollars and, therefore, our revenues are not currently subject to significant foreign currency risk.
However, during periods when the exchange rate of the U.S. dollar to foreign currenciesis strong, the price of our products outside the United
States could be less competitive, reducing our sales or requiring usto lower pricing for our products outside the United Statesin order to maintain
sales and revenue performance. We denominate our operating expensesin the currencies of the countriesin which our operations are located,
including in EMEA and APAC, and may be subject to fluctuations due to changes in foreign currency exchange rates. To date, we have not used
derivative financial instruments to mitigate our exposure to foreign currency exchangerisks. A hypothetical 10% change in foreign currency
exchange rates applicable to our business would not have amaterial impact on our consolidated financial statementsin any of the periods
presented.
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REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

To the Shareholders and the Board of Directors of Aerohive Networks, Inc.

Opinion on the Financial Statements

We have audited the accompanying consolidated balance sheets of Aerohive Networks, Inc. and subsidiaries (the "Company") as of
December 31, 2017 and 2016, the related consolidated statements of operations, comprehensive loss, stockholders' equity, and cash flows for each
of thethree yearsin the period ended December 31, 2017, and the related notes (collectively referred to asthe "financial statements"). In our
opinion, the financial statements present fairly, in al material respects, the financial position of the Company as of December 31, 2017 and 2016, and
the results of its operations and its cash flows for each of the three yearsin the period ended December 31, 2017, in conformity with accounting
principles generally accepted in the United States of America

Basisfor Opinion

These financial statements are the responsibility of the Company's management. Our responsibility isto express an opinion on the
Company's financial statements based on our audits. We are a public accounting firm registered with the Public Company Accounting Oversight
Board (United States) ("PCAOB") and are required to be independent with respect to the Company in accordance with the U.S. federal securities
laws and the applicabl e rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our auditsin accordance with the standards of the PCAOB. Those standards require that we plan and perform the audit to
obtain reasonabl e assurance about whether the financial statements are free of material misstatement, whether due to error or fraud. The Company is
not required to have, nor were we engaged to perform, an audit of itsinternal control over financial reporting. As part of our audits, we are required
to obtain an understanding of internal control over financial reporting but not for the purpose of expressing an opinion on the effectiveness of the
Company'sinternal control over financial reporting. Accordingly, we express no such opinion.

Our auditsincluded performing procedures to assess the risks of material misstatement of the financial statements, whether due to error or
fraud, and performing procedures that respond to those risks. Such proceduresincluded examining, on atest basis, evidence regarding the amounts
and disclosuresin the financial statements. Our audits also included eval uating the accounting principles used and significant estimates made by
management, as well as evaluating the overall presentation of the financial statements. We believe that our audits provide a reasonable basis for our
opinion.

/s DELOITTE & TOUCHE LLP

San Josg, California
February 23, 2018

We have served as the Company's auditor since 2007.
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AEROHIVE NETWORKS, INC.

Consolidated Balance Sheets
(in thousands, except share and per share amounts)

December 31, December 31,
2017 2016
ASSETS
CURRENT ASSETS:
Cash and cash equivalents $ 27249 % 34,346
Short-term investments 57,675 42,408
Accounts receivable, net of allowance for doubtful accounts of $127 and $61 as of December 31,
2017 and December 31, 2016, respectively 17,662 26,190
Inventories 13,495 12,629
Prepaid expenses and other current assets 6,513 6,289
Total current assets 122,594 121,862
Property and equipment, net 6,381 9,008
Goodwill 513 513
Other assets 5,124 5,100
Total assets $ 134612 $ 136,483
LIABILITIESAND STOCKHOLDERS EQUITY
CURRENT LIABILITIES:
Accounts payable $ 11946 $ 10,762
Accrued liabilities 8,602 9,300
Debt, current — 20,000
Deferred revenue, current 34,281 31,727
Total current liabilities 54,829 71,789
Debt, non-current 20,000 —
Deferred revenue, non-current 36,083 34,177
Other liabilities 1,769 1,829
Total liahilities 112,681 107,795
Commitments and contingencies (Note 5)
Stockholders’ equity:
Preferred stock, par value of $0.001 per share - 25,000,000 shares authorized as of December 31, 2017
and December 31, 2016; no shares issued and outstanding as of December 31, 2017 and December
31, 2016 . .
Common stock, par value of $0.001 per share - 500,000,000 shares authorized as of December 31, 2017
and December 31, 2016; 54,171,498 and 52,245,252 shares issued and outstanding as of December
31, 2017 and December 31, 2016, respectively 55 50
Additional paid—in capital 278,528 258,063
Treasury stock - 1,361,243 and 364,627 shares as of December 31, 2017 and December 31, 20186,
respectively (6,216) (2,139)
Accumulated other comprehensive loss (30) (31)
Accumulated deficit (250,406) (227,257)
Total stockholders’ equity 21,931 28,688
Total liabilities and stockholders equity $ 134612 $ 136,483

See notes to consolidated financial statements.
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AEROHIVE NETWORKS, INC.

Consolidated Statements of Operations
(in thousands, except share and per share amounts)

Year Ended December 31,

2017 2016 2015
Revenue:
Product $ 111,839 $ 136,570 $ 126,281
Subscription and support 41,060 33,255 25,378
Total revenue 152,899 169,825 151,659
Cost of revenue ;
Product 37,337 43,231 40,496
Subscription and support 12,893 12,066 9,897
Total cost of revenue 50,230 55,297 50,393
Gross profit 102,669 114,528 101,266
Operating expenses:
Research and development 36,418 41,504 36,924
Sales and marketing (9 65,325 80,998 81,089
General and administrative (9 23,094 28,839 26,303
Total operating expenses 124,837 151,341 144,316
Operating loss (22,168) (36,813) (43,050)
Interest income 720 468 108
Interest expense (567) (474) (1,209)
Other income (expense), net (308) 177 285
L oss before income taxes (22,323) (36,642) (43,866)
Provision for income taxes 603 269 352
Net loss $ (22,926) $ (36,911) $ (44,218)
Net loss per share, basic and diluted $ 043 $ 073 $ (0.93)
Weighted-average shares used in computing net |oss per share, basic and
diluted 53,227,342 50,332,872 47,323,253
(1) Includes stock-based compensation as follows:
Cost of revenue $ 1132 $ 1305 $ 902
Research and devel opment 4171 5,393 4,651
Sales and marketing 5,103 8,269 7,112
General and administrative 6,269 6,735 5,706
Total stock-based compensation $ 16675 § 21702 § 18,371

See notes to consolidated financial statements.
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AEROHIVE NETWORKS, INC.

Consolidated Statements of Comprehensive L oss
(in thousands)

Year Ended December 31,

2017 2016 2015
Net loss $ (22,926) $ (36,911) $ (44,218)
Unrealized gain (loss) on avail able-for-sal e investments, net of tax
1 30 (61)
Comprehensive loss $ (22925 $ (36,881) $ (44,279)

See notes to consolidated financial statements.
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Balances at January 1, 2015
Shares issued upon exercise of options
Common stock issued under ESPP

Vesting of common stock from early exercised
options
Issuance of common stock upon vesting of RSUs

Shares repurchased for tax withholdings on vesting of
RSUs

Modification for common stock warrants
Stock-based compensation

Unrealized loss on available for sale investments
Net loss

Balances at December 31, 2015

Shares issued upon exercise of options

Common stock issued under ESPP

Issuance of common stock upon vesting of RSUs

Shares repurchased for tax withholdings on vesting of
RSUs

Repurchase of treasury stock

Exercise of common stock warrants

Stock-based compensation

Unrealized gain on available for sale investments
Net loss

Balances at December 31, 2016

Cumulative effect adjustment from adoption of ASU
2016-09 (See Note 1)

Shares issued upon exercise of options
Common stock issued under ESPP
I ssuance of common stock upon vesting of RSUs

Shares repurchased for tax withholdings on vesting of
RSUs

Repurchase of treasury stock

Stock-based compensation

Unrealized gain on available for sale investments
Net loss

Balances at December 31, 2017

AEROHIVE NETWORKS, INC.

Consolidated Statements of Stockholders Equity
(in thousands, except shareand per sharedata)

Accumulated

Common Sock ey Additional Other Total
paid-in  Accumulated Comprehensive Stockholders’

Shares  Amount Amount capital deficit Loss Equity
46,028,908 $ 46 — $208998 $ (146,128) — % 62,916
678,533 — 1,523 — — 1,524
1,226,012 — 5,195 — — 5,196
27,000 — — 45 — — 45
1,580,206 2 — %)) — — —
(523,366) (1) — (3,157) — — (3,158)
— — — 59 — — 59
— — — 18,628 — — 18,628
— — — — — (612) (612)
— — — — (44,218) — (44,218)
49,017,293 49 — 231,289 (190,346) (61) 40,931
444,660 — — 870 — — 870
1,209,410 — 5,325 — — 5,326
2,099,785 2 — ) — — —
(188,984) = — (1,121) — — (1,122)
(364,627) — (2,139) — — — (2,139)
27,715 — — — — — —
— — — 21,702 — — 21,702
— — — — — 30 30
— — — — (36,911) — (36,911)
52,245,252 52 (2,139) 258,063 (227,257) (31) 28,688
— — — 223 (223) — —
427,089 — — 759 — — 759
943,071 1 — 4,000 — — 4,001
1,851,519 — %) — — —
(298,817) — — (1,190) — — (1,190)
(996,616) — (4,077) — — — (4,077)
— — — 16,675 — — 16,675
— — — — — 1 1
— — — — (22,926) — (22,926)
54,171,498 $ 55 (6,216) $ 278528 $ (250,406) 300 $ 21,931

See notes to consolidated financial statements.
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AEROHIVE NETWORKS, INC.

Consolidated Statements of Cash Flows
(in thousands)

Year Ended December 31,

2017 2016 2015
Cash flows from operating activities
Net loss $ (22,926) $ (36,911) $ (44,218)
Adjustments to reconcile net loss to net cash provided by (used in) operating activities:
Depreciation and amortization 3,083 3,534 3,548
Stock-based compensation 16,675 21,702 18,371
Others (134) 278 378
Changes in operating assets and liabilities:
Accounts receivable, net 8,528 (3,366) 1,871
Inventories (866) (1,854) (2,415)
Prepaid expenses and other current assets (224) 2,081 (2,485)
Other assets (24) 80 (1,024)
Accounts payable 1,322 (4,522) 5,237
Accrued liabilities (701) (2,643) 3,067
Other ligbilities 126 425 (394)
Deferred revenue 4,460 6,642 13,107
Net cash provided by (used in) operating activities 9,319 (24,554) (4,957)
Cash flows from investing activities
Purchases of property and equipment (595) (2,161) (2,270)
Capitalized software development costs — — (1,913)
Maturities and sales of short-term investments 60,150 50,761 2,498
Purchases of short-term investments (75,282) (46,824) (49,223)
Investment in privately held company — (1,500) —
Net cash provided by (used in) investing activities (15,727) 276 (50,908)
Cash flows from financing activities
Proceeds from exercise of vested stock options 759 870 1,524
Proceeds from employee stock purchase plan 4,001 5,326 5,196
Payment for shares withheld for tax withholdings on vesting of restricted stock units (1,190) (1,121) (3,158)
Payments to repurchase common stock (4,077) (2,139) —
Payments on capital |ease obligation (182) (53) —
Proceeds from issuance of debt — — 10,000
Repayments of debt — — (10,000)
Net cash provided by (used in) financing activities (689) 2,883 3,562
Net decrease in cash and cash equivalents (7,097) (11,395) (52,303)
Cash and cash equivalents at beginning of period 34,346 45,741 98,044
Cash and cash equivalents at end of period $ 27249 % 34,346 % 45,741
Supplemental disclosure of cash flow information
Income taxes paid $ 360 $ 666 $ 519
Interest paid $ 576 $ 484 % 984
Supplemental disclosure of noncash investing and financing activities
Unpaid property and equipment purchases $ 66 $ 205 $ 60
Property and equipment purchased under capital lease $ —  $ 1,120 $ —
Unpaid capitalized software devel opment costs $ — % — 3 94
Vesting of early exercised stock options $ — 3 — 3 45
Stock-based compensation in capitalized software development $ — % — % 257

See notes to consolidated financial statements.
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NOTESTO CONSOLIDATED FINANCIAL STATEMENTS

1. DESCRIPTION OF BUSINESSAND SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

Nature of Operations

Aerohive Networks, Inc. was incorporated in Delaware on March 15, 2006, and, together with its subsidiaries (the "Company"), has
designed and devel oped aleading cloud and enterprise Wi-Fi solution that enabl es the Company's customers to use the power of the Wi-Fi, cloud,
analytics and applications to transform how they serve their customers. The Company's products include Wi-Fi access points, access switches and
SD-WAN capable routers required to build an edge-access network; a cloud services platform for centralized management; data collection and
analytics; and applications that |everage the network to provide additional capabilitiesto the business and IT organizations. Together, these
products, service platforms and applications create a simple, scalable, and secure solution to deliver a better-connected experience.

The Company has officesin North America, Europe, and Asia Pacific and employs staff around the world.

Basis of Presentation and Consolidation

The Company prepared the accompanying consolidated financial statementsin accordance with generally accepted accounting principlesin
the United States ("GAAP"), which includes the accounts of Aerohive Networks, Inc. and itswholly owned subsidiaries. All intercompany
accounts and transactions have been eliminated in consolidation.

Use of Estimates

The preparation of the accompanying consolidated financial statements in conformity with GAAP requires management to make estimates
and assumptions that affect the amounts the Company reported in the consolidated financial statements and accompanying notes. Those estimates
and assumptionsinclude, among others, the best estimate of selling price ("BESP") of product, software and support services, determination of fair
value of stock-based awards, inventory valuation, accounting for income taxes, including the val uation reserve on deferred tax assets and uncertain
tax positions, allowance for sales reserves, allowance for doubtful accounts, and warranty costs. Management eval uates estimates and assumptions
on an ongoing basis using historical experience and other factors and adjusts those estimates and assumptions when facts and circumstances
dictate. Asthe Company cannot determine future events and their effects with precision, actual results could differ from these estimates and
assumptions, and those differences could be material to the consolidated financial statements.

Foreign Currency

The functional currency of the Company’sforeign subsidiariesisthe U.S. dollar. The Company remeasures the transactions denominated in
currencies other than the functional currency at the average exchange rate in effect during the period. At the end of each reporting period, the
Company remeasures its subsidiaries monetary assets and liabilities to the U.S. dollar using exchange rates in effect at the end of the reporting
period. The Company remeasures its non-monetary assets and liabilities at historical exchange rates. The Company records gains and |osses rel ated
to remeasurement in other income (expense), net in the consolidated statements of operations. Foreign currency exchange gain (losses) has not
been significant in any period presented and the Company has not undertaken any hedging transactions related to foreign currency exposure.

Concentrations of Credit Risk and Significant Customers

Financial instruments that potentially subject the Company to concentrations of credit risk consist primarily of cash and cash equivalents,
short-term investments and accounts receivable. The Company maintains cash equivalentsin money market funds. The Company maintains short-
term investmentsin U.S. treasuries, corporate securities and commercial paper.

The Company sellsits products primarily to channel partners, which include value-added resellers ("VARS"), value-added distributors
("VADs") and managed service providers ("M SPs"). The Company’s accounts receivable are typically unsecured and are derived from revenue
earned from customers located in the Americas, Europe, the Middle East and Africa, and Asia Pacific. The Company performs ongoing credit
evaluations to determine customer credit, but generally does not require collateral from its customers. The Company maintains reserves for
estimated credit losses and these losses have historically been within management’s expectations.

The Company has entered into separate agreements with certain individual VADsthat are part of a consolidated group of entities which
collectively constitutes greater than 10% of the Company’stotal revenue or gross accounts receivable balance for certain periods, as presented in
the tables below.
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The percentages of revenue from a consolidated group of entities (VAD A and VAD B) greater than 10% of total consolidated revenue were
asfollows:

Year Ended December 31,
2017 2016 2015
VAD A 16.1% 14.9% 13.8%
VADB 271.5% 12.2% *

* Lessthan 10%

The percentages of receivablesfromVAD A, VAD B and an individual entity (VAD C) greater than 10% of total consolidated accounts
receivable were asfollows:

As of December 31,

2017 2016
VAD A 27.9% 22.44%
VADB 29.4% 14.4%
VADC * 15.3%

* Lessthan 10%

Fair Value Measurements

The Company’s financial instruments consist of cash and cash equival ents, short-term investments, accounts receivable, accounts payable,
accrued liabilities and short-term debt. The Company states accounts receivable, accounts payable and accrued liabilities at their carrying value,
which approximates fair value due to the short time to the expected receipt or payment. The carrying amount of the Company’s short-term debt
approximatesitsfair value as the stated interest rate approximates market rates currently available to the Company. As of December 31, 2017, the
Company has not elected the fair value option for any financial assets and liabilities for which such an election would have been permitted.

Cash and Cash Equivalents

The Company considers all highly liquid investments with maturities of three months or less when purchased to be cash equivalents. Cash
and cash equivalents consist of cash on hand and highly liquid investmentsin money market funds, including overnight investments. Due to the
short-term nature and liquidity of these financial instruments, the carrying value of these assets approximates fair value.

Short-Term I nvestments

The Company classifies all itsinvestments as available-for-sale at the time of purchase sinceit is management'sintent that these
investments be available for current operations, and as such, includes these investments as short-term investments on its balance sheets. These
investments consist of investments with original maturities longer than three months, including commercial paper, investment-grade corporate and
government debt securities with Moody's and S& P ratings of A-/A3 or better. The Company records short-term investments classified as avail able-
for-sale at fair market value with the related unrealized gains and losses included in accumul ated other comprehensive income (loss), a component
of stockholders' equity. The Company records realized gains and losses in the consolidated statements of operations. The Company adjusts
investments for amortization of premiums and discounts to maturity and includes such amortization in interest income (expense), net. The Company
periodically assesses whether its investments with unrealized |oss positions are other-than-temporarily impaired. Other-than-temporary impai rment
charges exists when the entity has the intent to sell the security, it will more likely than not be required to sell the security before anticipated
recovery or it does not expect to recover the entire amortized cost basis of the security. The Company determines other-than-temporary impairments
based on the specific identification method and reports them in the consolidated statements of operations.

Allowance for Doubtful Accounts

The Company records accounts receivable at invoiced amounts, net of allowances for doubtful accounts. The Company evaluates the
collectability of its accounts receivable based on known collection risks and historical experience. In circumstances where the Company is aware of
aspecific customer’sinability to meet its financial obligations (e.g., bankruptcy filings or substantial downgrading of credit ratings), the Company
records a specific reserve for bad debts against amounts due to reduce the net recognized receivabl e to the amount the Company reasonably
believeswill be collected. For al other customers, the Company records reserves for bad debts based on the length of time the receivables are past
due and the
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Company'’s historical experience of collections and write-offs. If circumstances change, such as higher-than-expected defaults or an unexpected
material adverse changein amajor customer’s ability to meet itsfinancial obligations, the Company may reduce the estimate of the recoverability of
the amounts due, potentially by a significant amount.

Amounts which the Company recorded in the consolidated statements of operations relating to allowance for doubtful accounts were
immateria for thefiscal years ended December 31, 2017, 2016, and 2015, respectively.

Inventory

Inventory consists of hardware products and rel ated component parts, which the Company states at the lower of cost, which approximates
actual cost computed on afirst-in, first-out basis, or market value. The Company evaluates inventory for excess and obsol ete products, based on
management’s assessment of future demand and market conditions, and technological obsolescence of its products. The Company does not
reverse inventory write-downs, once established, as they establish anew cost basis for the inventory. The Company includes inventory write-
downs as a component of cost of product revenue in the accompanying consolidated statements of operations. For the fiscal years ended
December 31, 2017, 2016 and 2015, the Company's provisions for excess and obsolete inventories were $3.0 million, $1.7 million and $0.7 million,
respectively. The Company uses contract manufacturers to provide manufacturing services for its products.

Software Devel opment Costs

The Company has not capitalized the costs to devel op the Company’s perpetual license software offerings because the Company’s current
software development processis essentially completed concurrent with the establishment of technological feasibility. As such, the Company
expenses all related software development costs as incurred and includes them in research and devel opment expenses in the consolidated
statements of operations.

The Company expenses research and development costs incurred during the preliminary project stage related to the Company’s cloud-
managed networking platform asincurred. The Company begins capitalization when the preliminary project stage is complete, management with the
relevant authority authorizes and commits to the funding of the software project, and it is probabl e the project will be completed. The Company
ceases capitalization when the project is substantially complete and ready for itsintended purpose. The Company amortizes the capitalized costs on
astraight-line basis over the estimated useful life, generally threeto five years.

For thefiscal year ended December 31, 2015, the Company capitalized $1.8 million of software development costs, which included capitalized
stock-based compensation expense for fiscal year 2015. There were no software devel opments costs that the Company capitalized for the fiscal
years ended December 31, 2017 and 2016.

In April 2015, the Company completed and launched its next generation cloud services platform, and began to amortize the capitalized
software development costs to cost of subscription and support on a straight-line basis over an estimated useful life of five years. The Company
includes such internal -use software in the software category in property and equipment.

Property and Equipment, net

The Company states property and equipment at cost, less accumul ated depreciation and amortization. The Company computes depreciation
using the straight-line method over the estimated useful lives of the related assets. The Company amortizes leasehold improvements on a straight-
line basis over the shorter of the estimated useful lives of the assets or the remaining lease term. Depreciation on property and equipment ranges
from two to seven years.

Goodwill

Goodwill represents the excess purchase consideration of an acquired entity over the fair value of the net tangible and intangible assets
acquired.

The Company has determined that it operates as one reporting unit and performs its annual impairment test of goodwill during the fourth
quarter of each fiscal year or whenever events or circumstances change that would indicate that goodwill might be impaired. Triggering events that
may indicate impairment include, but are not limited to, a significant adverse change in the business climate, unanticipated competition, loss of key
personnel, significant changes in the manner the Company uses the acquired assets or the strategy for the overall business, significant negative
industry or economic trends or significant underperformance relative to historical operations or projected future results of operations.

In conducting the impairment test, the Company first assesses qualitative factors to determine whether it is more likely than not that the fair
value of areporting unit isless than its carrying amount as a basis for determining whether it is necessary to perform the two-step goodwill
impairment test. If the qualitative step is not passed, the Company performs atwo-step
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impairment test whereby in the first step, the Company must compare the fair value of the reporting unit with its carrying amount. If the carrying
amount exceedsitsfair value, the Company performs the second step of the goodwill impairment test to determine the amount of impairment. The
second step, measuring the impairment loss, compares the implied fair value of the goodwill with the carrying value of the goodwill. The Company
recognizes any excess of the goodwill carrying value over the implied fair value as an impairment loss. No impairment of goodwill was identified
during thefiscal years ended December 31, 2017, 2016 and 2015.

Impairment of Long-Lived Assets

The Company periodically reviews carrying amounts of long-lived assets, including property and equipment and intangibl e assets subject
to depreciation and amortization for impairment whenever events or changesin circumstances indicate that the carrying value of these assets may
not be recoverable or that the useful lifeis shorter than the Company had originally estimated. The Company measures recoverability of these
assets by comparing the carrying amount of each asset to the future undiscounted cash flows the asset is expected to generate over their remaining
lives. If the asset is considered to be impaired, the Company measures the amount of any impairment as the difference between the carrying value
and the fair value of the impaired asset. If the useful life is shorter than originally estimated, the Company amortizes the remaining carrying value
over the new shorter useful life.

No impairment of any long-lived assets was identified for the fiscal years ended December 31, 2017, 2016 and 2015.

Revenue Recognition

The Company derives revenue from two sources: (i) product, which includes hardware and software revenue, and (ii) subscription and
support, which includes post-contract customer support ("PCS"), and software delivered as a service ("SaaS"). Revenue is recognized when all of
the following criteria are met.

Persuasive Evidence of an Arrangement Exists. Evidence of an arrangement generally consists of a purchase order issued pursuant to the
terms and conditions of aVAD and VAR reseller agreement or, in limited cases, an end customer agreement.

Delivery or Performance has Occurred. The Company uses shipping and related documents and VAD sell-through reports from our VAD's
with stocking rightsto verify delivery or performance. We recognize product revenue upon transfer of title and risk of loss, which generally
is upon shipment to non-stocking VADs, VARs or end customers.

The SalesPriceis Fixed or Determinable. The Company assesses whether the sales priceis fixed or determinable based on payment terms
and whether the sales price is subject to refund or adjustment.

Collection is Reasonably Assured. The Company assesses probability of collection on achannel partner-by-channel partner basis. The
Company subjectsits channel partnersto acredit review process that evaluates their financial condition and ability to pay for the
Company’s products and services. |f the Company concludes that collection is not reasonably assured, the Company does not recognize
revenue until cash isreceived.

The Company’s product revenue consists of revenue from the sale of the Company’s hardware products (which each contain embedded
software related to its proprietary operating system) and HiveManager network management software which is considered essential to the
functionality of the Company’s hardware products. Therefore, the Company considersits hardware appliances together with related HiveM anager
software as non-software elements and not subject to the industry-specific software revenue recognition guidance.

The Company’s subscription and support revenue consists of revenue from SaaS and PCS arrangements. SaaS arrangements with
customers do not provide the right to take possession of the software at any time during the hosting period, have a defined contract term, and are
recognized ratably over the contract term beginning on the provisioning date of the contract, which istypically one, three or five years. The
Company has determined that hardware sold with SaaS arrangements has stand-al one val ue and therefore has concluded that the hardware
represents a separate unit of accounting that the Company recognizes as revenue upon shipment assuming all other revenue recognition criteriaare
met. PCS arrangements include software updates, access to technical support personnel, and expedited replacement of defective hardware products.
The Company recognizes revenue for PCS services on a straight-line basis over the service contract term, which istypically one, three or five years.

The Company operates amultiple-tier channel distribution model that includes VADs, VARS, MSPs and direct salesto end customers. For
salesto VARs and end customers, the Company recogni zes product revenue upon transfer of title and risk of loss, which is generally upon
shipment. It isthe Company’s practice to identify an end customer prior to shipment to a VAR. Substantially the Company makes all of its sales
outside of North Americathrough VADs. Some VAD agreements currently
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allow them to stock of the Company’s productsin their inventory and provide price protection or rebates and limited rights of return for stock
rotation. The Company initially defers product revenue on sales made through these VADs and recogni zes revenue upon sell-through asthe VADs
report to the Company. For the majority of VADs, who do not have stocking rights, the Company recognizes revenue upon shipment, assuming all
other revenue criteria have been met.

Most of the Company’s arrangements, other than stand-alone renewals of SaaS and PCS arrangements, are multiple-element arrangements
with acombination of product and service (as defined above). The Company allocates arrangement consideration in multiple-element revenue
arrangements at the inception of an arrangement to all deliverables based on the relative selling price method in accordance with the selling price
hierarchy, which includes (i) vendor-specific objective evidence (V SOE) of selling price, if available; (ii) third-party evidence (TPE) of selling price, if
VSOE isnot available; and (iii) best estimate of selling price (BESP), if neither VSOE nor TPE isavailable.

VSOE. The Company determines V SOE based on its historical pricing and discounting practices for the specific products and services when
sold separately. In determining V SOE, the Company requires that a substantial majority of the stand-alone selling pricesfall within a
reasonably narrow pricing range. The Company established VVSOE for some of its sales of PCS for both VAD and VAR channels asthe
Company's pricing is sufficiently concentrated (based on an analysis of separate sales of PCS) to conclude that it can demonstrate V SOE of
selling price of PCS.

TPE. When V SOE cannot be established for deliverables in multiple-element arrangements, the Company applies judgment with respect to
whether it can establish a selling price based on TPE. TPE is determined based on competitor prices for interchangeabl e products or services
when sold separately to similarly situated customers. However, because the Company’s products contain a significant element of
proprietary technology and the Company’s solutions offer substantially different features and functionality, the comparable pricing of
products with similar functionality typically cannot be obtained.

BESP. When the Company is unable to establish selling price using V SOE or TPE, the Company uses BESP in its allocation of arrangement
consideration. The objective of BESP isto determine the price at which the Company would transact asale if the product or service was sold
regularly on a stand-alone basis. Asthe Company has not been able to establish VSOE or TPE for its products and some of its services, the
Company determines BESP for the purposes of allocating the arrangement, primarily based on historical transaction pricing. Historical
transactions are segregated based on the Company’s pricing model and go-to-market strategy, which include factors such as type of sales
channel (VAR, VAD or end customer), the geographiesin which the Company’s products and services were sold (domestic or international)
and offering type (product series, software subscriptions and level of support for PCS).

The Company makes certain estimates and maintains allowances for sales returns and other programs based on its historical experience. To
date, these estimates have not been significant.

The Company includes shipping charges billed to channel partnersin product revenue and includes the related shipping costs in cost of
product revenue.

Deferred Costs of Goods Sold

When the Company’s products have been delivered, but the Company has deferred the product revenue associated with the arrangement as
aresult of not meeting the revenue recognition criteria (see “ Revenue Recognition” above), the Company also defers the related product costs.

Warranty Liability

The Company maintains awarranty accrual for estimated future warranty obligations based on unit volumes by hardware product family
together with anticipated future warranty costs. The Company’s generally coversits Wi-Fi access points, branch routers and switches by alimited
lifetime warranty, and its other hardware accessory products by alimited warranty for a period of one year.

Advertising Costs

The Company charges advertising costs to sales and marketing expenses as incurred in the consolidated statements of operations.
Advertising expense was immateria for the fiscal years ended December 31, 2017, 2016 and 2015.

Research and Devel opment Expenses

The Company charges research and development costs, other than capitalized software development costs, to operations asincurred, which
consist primarily of personnel costs (including compensation costs and stock-based compensation), outside
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services, expensed materials, depreciation and an allocation of overhead expenses (including facilities and information technol ogy infrastructure
costs).

Comprehensive | ncome (L0ss)

Comprehensive income (loss) consists of all components of net income (loss) and all components of other comprehensive income (10ss)
within stockholders' equity. The Company’s other comprehensive income (loss) includes unrealized gains and losses from its available-for-sale
securities that the Company does not consider other-than-temporarily impaired, net of taxes.

Stock-Based Compensation

The Company measures compensation expense for all stock-based awards based on the estimated fair values on the date of grant. The
Company’s stock-based awards include stock options, restricted stock units (RSU) and purchase rights under the employee stock purchase plan
(ESPP). The Company determinesthe fair value of each RSU granted using the fair value of the Company’s common stock on the date of the grant.
The Company estimates the fair value of each stock option using the Black-Scholes option pricing model. The Company cal culates the fair value of
each stock purchase right under the Company's ESPP based on the closing price of the Company's stock on the date of grant and the value of acall
and put option estimated using the Black-Scholes pricing model. The Black-Schol es pricing model requires assumptionsincluding the market value
of the Company's common stock, expected term of the award, expected volatility of the price of the Company's common stock, risk-free interest
rates, and expected dividend yield. The Company recognizes stock-based compensation on a straight-line basis over the requisite service period.

Income Taxes

The Company accounts for income taxes under an asset and liability approach for deferred income taxes, which require recognition of
deferred income tax assets and liabilities for the expected future tax consequences of events that have been recognized in the consolidated financial
statements, but have not been reflected in taxable income. The Company makes estimates and exercises judgments in the cal culation of certain tax
liabilities and in the determination of the recoverability of certain deferred income tax assets, which arise from temporary differences and
carryforwards. The Company measures deferred income tax assets and liabilities using the currently enacted tax rates that apply to taxable incomein
effect for the years in which the Company expects those tax assets to be realized or settled. The Company regularly assesses the likelihood that
deferred income tax assets will be realized based on historical levels of taxable income, projections for future taxable income, and tax planning
strategies. To the extent that the Company believes any amounts are not more likely than not to be realized, the Company records a valuation
alowance to reduce the deferred income tax assets. The Company regularly assesses the need for avaluation allowance on its deferred tax assets,
and to the extent that the Company determines that an adjustment is needed, the Company records such adjustment in the period that the Company
makes the determination.

The Company regularly reviews itstax positions and benefits to be realized. The Company recognizes tax liabilities based upon estimates of
whether, and the extent to which, additional taxes will be due when such estimates are more likely than not to be sustained. The Company will not
recognize an uncertain income tax position if it has less than a50% likelihood of being sustained. The Company recognizesinterest and penalties
related to income tax matters as income tax expense in the accompanying consolidated statements of operations.

Recently Adopted Accounting Pronouncements

In July 2015, the Financial Accounting Standards Board ("FASB") issued Accounting Standard Update ("ASU") 2015-11, Smplifying the
Measurement of | nventory, which replaced the lower of cost or market test with the lower of cost or net realizable value test. The Company adopted
this standard in the first quarter of fiscal year 2017, with January 1, 2017 being the effective date of adoption. The adoption of this standard had no
impact on the Company's consolidated financial statements for the periods presented and any prior periods.

In March 2016, the FASB issued ASU 2016-09, | mprovements to Employee Share-Based Payment Accounting, which isintended to simplify
several aspects of the accounting for share-based payment transactions, including the accounting for income taxes, forfeitures, and statutory tax
withholding requirements, as well as classification in the statement of cash flows. The Company adopted this standard in the first quarter of fiscal
year 2017, with January 1, 2017 being the effective date of adoption. This standard eliminates the requirement to delay the recognition of excess tax
benefits until they reduce current taxes payable. Under this standard, previously unrecognized excess tax benefits shall be recognized on a modified
retrospective basis. However, as of January 1, 2017, this had no impact on the Company's accumul ated deficit asthe related U.S. deferred tax assets
were fully offset by avaluation allowance. Additionally, the Company elected to account for forfeitures as they occur
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rather than estimate expected forfeitures using a modified retrospective transition method. Accordingly, the Company recorded a cumulative-effect
adjustment of a$0.2 million increase to accumulated deficit as of January 1, 2017. Further, ASU 2016-09 requires excess tax benefits to be presented
as acomponent of operating cash flows rather than financing cash flows. The Company elected to adopt this requirement prospectively and
accordingly, the Company has not adjusted prior periods. Excess tax benefits were not material for all periods presented. The adoption of this
standard did not have amaterial impact on the condensed consolidated financial statements for the fiscal year ended December 31, 2017

Recent Accounting Pronouncements

In January 2017, the FASB issued ASU 2017-04, S mplifying the Test for Goodwill Impairment, which removes Step 2 of the goodwill
impairment test, which requires a hypothetical purchase price allocation. An impairment charge will now be the amount by which areporting unit's
carrying value exceedsits fair value, not to exceed the carrying amount of goodwill. The standard is effective for fiscal years beginning after
December 15, 2021, with early adoption permitted. The Company currently plans to adopt this standard in 2021 when it becomes effective.

In August 2016, the FASB issued ASU 2016-15, Statement of Cash Flows - Classification of Certain Cash Receipts and Cash
Payments, which provides guidance to decrease the diversity in practice in how certain cash receipts and cash payments are presented and
classified in the statement of cash flows. The standard is effective for fiscal years beginning after December 15, 2017, with early adoption permitted.
The Company does not currently anticipate that the adoption of this standard will have a material impact on its consolidated financial statements.

In February 2016, the FASB issued ASU 2016-02, Leases (Topic 842), which supersedes the | ease accounting requirementsin Topic 840.
This standard requires a dual approach for lessee accounting under which alessee would account for leases as finance leases or operating leases.
Both finance leases and operating leases will result in the lessee recognizing aright-of-use asset and a corresponding lease liability. For finance
leases, the |essee would recognize interest expense and amortization of the right-of-use asset, and for operating leases, the lessee would recognize a
straight-line total lease expense. The standard also requires qualitative and quantitative disclosures to supplement the amounts recorded in the
financial statements so that users can understand more about the nature of an entity’s|easing activities, including the Company's significant
judgments and changes in judgments. This standard is effective beginning in fiscal year 2019. The Company is currently evaluating the potential
impact of this standard on its consolidated financial statements.

In January 2016, the FASB issued ASU 2016-01, Recognition and Measurement of Financial Assets and Financial Liabilities, which
provides guidance for the recognition, measurement, presentation, and disclosure of financial assets and liabilities. This standard will be effective
for the Company beginning in thefirst quarter of fiscal year 2019. The Company is currently evaluating the potential impact of this standard on its
consolidated financial statements.

In May 2014, the FASB issued ASU 2014-09, Revenue from contracts with customers (Topic 606), which supersedes the revenue
recognition requirements in Revenue Recognition (Topic 605) and most industry-specific guidance. This standard requires entities to recognize
revenue when they transfer promised goods or services to customersin an amount that reflects the consideration to which the entity expectsto be
entitled to in exchange for those goods or services. In August 2015, the FASB issued ASU 2015-14 deferring the effective date of this standard by
one year to December 15, 2017, and, thus, the new standard will be effective for the Company on January 1, 2018. This standard may be adopted
using either the full or modified retrospective methods. In April 2016 and May 2016, the FASB issued ASU 2016-10 and ASU 2016-12, respectively,
which clarify guidance on identifying performance obligations, collectability criterion and noncash consideration.

The Company elected to adopt these revenue standards on a full retrospective basis effective January 1, 2018, which requires the Company
to restate our historical financial information to be consistent with the new standard. The most significant impact of the standard relates to the way
the Company accounts for arrangements with its stocking value-added distributors ("stocking VADS"). The Company currently defersthe
recognition of revenue and the cost of revenue from sales to these stocking VADs until the VADs have sold the products to their customers
(known as “sell-through” revenue recognition). Under the new standard, the Company will recognize all revenue and related cost of revenue on
sales to distributors upon shipment and transfer of control (known as “sell-in” revenue recognition), rather than deferring recognition until VADs
report that they have sold the productsto their customers, provided that all other revenue recognition criteria have been met. The impact to revenue
and deferred revenue balance is al so attributabl e to the removal of current limitation on contingent revenue accel erating revenue recognition for
certain contracts. Further the adoption of this standard will also result in differencesin the timing of recognition of contract costs, such as sales
COMmMmIissions.

The adoption of the standard will result in adecrease in total deferred revenue of $3.3 million and $2.7 million as of December 31, 2017 and
2016, respectively, driven by the recognition of revenue related to stocking VAD's upon shipment and also the removal of the current limitation on
contingent revenue accel erating revenue recognition for certain contracts. Theimpact to the capitalized contract costs were not material as of
December 31, 2017 and 2016. Further, the adoption of this
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standard did not have significant impact on the revenue or the related costs and sales commission for each of the period ending December 31, 2017
and 2016. In addition, the adoption of the standard will have no significant impact to the provision for income taxes and will have no impact to the
net cash provided by (used in) operating, investing, or financing on the Company's consolidated statements of cash flows. The following table
presents the impacts to reported results for the adoption of the standard on the Company's consolidated balance sheets and consolidated

statements of operations.

The adoption of the new revenue recognition standard is expected to impact our reported results as follows:

Consolidated Balance Sheet (in thousands)

December 31, 2017

December 31, 2016

Impact of Impact of

As Reported Adoption AsAdjusted AsReported Adoption AsAdjusted
Prepaid expenses and other
current assets $ 6513 $ 17y @ $ 6,396 $ 6,289 $ (390) (1) $ 5,899
Total current assets 122,594 (117) 122,477 121,862 (390) 121,472
Other assets 5,124 (224) (1) 4,900 5,100 (112) (1) 4,988
Total assets $ 134612 $ (341) $ 134271  $ 136483 $ (502) $ 135,981
Deferred Revenue, current 34,281 (1,002) (2) 33,279 31,727 (1,548) (2) 30,179
Total current liabilities 54,829 (1,002) 53,827 71,789 (1,548) 70,241
Deferred Revenue, non-current 36,083 (2,322) (2) 33,761 34,177 (1,117) (2) 33,060
Totd liabilities 112,681 (3,324) 109,357 107,795 (2,665) 105,130
Accumulated deficit (250,406) 2,983 (247,423) (227,257) 2,163 (225,094)
Total stockholders' equity 21,931 2,983 24,914 28,688 2,163 30,851
Total liabilitiesand
stockholders' equity $ 134612 $ (341) $ 134271 $ 136,483 $ (502) $ 135981
(1) Impact of cumulative change in commissions expense and cost of revenue
(2) Impact of cumulative changein revenue

Consolidated Statements of Operations (in thousands, except share and per share amounts)
Year Ended December 31, 2017
As Reported Impact of Adoption AsAdjusted

Product revenue $ 111839 $ (762) $ 111,077
Subscription and support revenue 41,060 1,421 42481
Total revenue 152,899 659 153,558
Cost of revenue- Product 37,337 (221 37,116
Total cost of revenue 50,230 (221) 50,009
Gross profit 102,669 880 103,549
Sales and marketing 65,325 60 65,385
Total operating expenses 124,837 60 124,897
Operating loss (22,168) 820 (21,348)
Net loss $ (22,926) $ 820 $ (22,106)
Net loss per share, basic and diluted $ (043) $ 001 $ (0.42)
Weighted-average shares used in computing net loss per share, basic and diluted 53,227,342 — 53,227,342
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Year Ended December 31, 2016

As Reported Impact of Adoption AsAdjusted
Product revenue $ 136,570 $ (2012) $ 134,558
Subscription and support revenue 33,255 25 33,280
Total revenue 169,825 (1,987) 167,838
Cost of revenue- Product 43,231 (496) 42,735
Total cost of revenue 55,297 (496) 54,801
Gross profit 114,528 (1,491) 113,037
Sales and marketing 80,998 (186) 80,812
Total operating expenses 151,341 (186) 151,155
Operating loss (36,813) (1,305) (38,118)
Net loss $ (36911) $ (1,305 $ (38,216)
Net loss per share, basic and diluted $ (0.73) $ (0.03) $ (0.76)

Weighted-average shares used in computing net loss per share, basic and diluted
50,332,872 — 50,332,872
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2. FAIR VALUE MEASUREMENTS

The Company recordsits financial assets and liabilities at fair value. The Company categorizes these assets and liabilities based upon the
level of judgment associated with inputs used to measure the fair value. The categories are as follows:

Level 1 Quoted prices (unadjusted) in active markets that are accessible at the measurement date for identical assets or
liabilities.

Level 2 Observable prices that are based on inputs not quoted on active markets, but corroborated by market data.

Leve 3 Unobservable inputs are used when little or no market datais available.

The Company classified its cash equival ents and short-term marketable investments within Level 1 and Level 2 in thefair value hierarchy as
of December 31, 2017 and 2016. Level 1 assetsinclude highly liquid money market funds that the Company includesin cash equivalents. The
Company classifies these instruments within Level 1 of the fair-value hierarchy because the Company values them based on quoted market pricesin
active markets. Level 2 assetsinclude U.S. treasuries, corporate securities and commercial paper. The Company classifies these instruments within
Level 2 of thefair value hierarchy because the Company val ues them based on pricing the Company obtains from an independent pricing service,
which may use quoted market prices for identical or comparable instruments or model driven valuations using observable market data or inputs
corroborated by observable market data. The Company classifies these instruments as short-term investments unless their maturities are three
months or less when purchased, in which case the Company includes them in cash and cash equivalents. The Company uses inputs, such as actual
trade data, benchmark yields, broker/deal er quotes or alternative pricing sources with reasonable levels of price transparency, which the Company
obtains from quoted market prices, independent pricing vendors, or other sources, to determine the ultimate fair value of these assets.

The components of the Company’sLevel 1 and Level 2 assets are asfollows:

December 31, 2017

Amortized Cost Grcc);szjhlrzlr_za;)zed EStIT/ZtIideFa" Cash equivalents iit]/zrsr;:gnTs
(in thousands)

Level 1
Money market funds 7,538 — 7,538 7,538 —
$ 7538 $ — $ 7538 $ 7538 $ =

Level 2:
U.S. treasuries 9,480 (3 9,477 — 9,477
Corporate securities 15,293 (27) 15,266 — 15,266
Commercial paper 32,932 — 32,932 — 32,932
$ 57,705 $ (30) $ 57675 $ —  $ 57,675
Total $ 65,243 $ (30 $ 65,213 $ 7,538 $ 57,675

December 31, 2016
Amortized Cost Grc(;}s;;)rzlrja;si)zed EailetlideFmr Cash equivalents iitg;irn?s
(in thousands)

Leve 1
Money market funds 25,244 — 25,244 25,244 —
$ 25244  $ — $ 25244 $ 25,244 —

Leve 2:
U.S. treasuries 22,516 (19) 22,497 — 22,497
Corporate securities 7,353 (12) 7,341 — 7,341
Commercia paper 12,570 — 12,570 — 12,570
$ 42439 $ (31 $ 42408 $ — 42,408
Total $ 67,683 $ (3 $ 67,652 $ 25244  $ 42,408
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All Level 1 and 2 short-term investments the Company held as of December 31, 2017 and December 31, 2016, contractually mature within one

year from these respective dates.

Unrealized gains and losses rel ated to these investments are due to interest rate fluctuations as opposed to credit quality. In addition, the
Company does not intend to sell, and it is not more likely than not that the Company would be required to sell, these investments before recovery of
their cost basis. Asaresult, there was no other-than-temporary impairment for these investments as of December 31, 2017 and December 31, 2016.

3. CONSOLIDATED BALANCE SHEET COMPONENTS

Prepaid expenses and other current assets

Prepaid expenses and other current assets consist of the following:

Deferred sales commissions, current portion
Prepaid expenses
Other

Total prepaid expenses and other current assets

Property and Equipment, net

Property and equipment, net consists of the following:

Computer and other equipment

Manufacturing, research and development laboratory equipment
Software

Office furniture and equipment

L easehold improvements
Property and equipment, gross

Less: Accumulated depreciation and amortization
Property and equipment, net

Asof December 31,

2017 2016
(in thousands)
$ 3189 $ 2,932
2,543 2,032
781 1,325
$ 6513 $ 6,289
As of December 31,
Estimated Useful Lives 2017 2016
(in thousands)
3years $ 1713 $ 1,920
3years 4,630 4,314
2to5years 8,182 8,217
3to7years 2,061 2,070
shorter of useful life or
leaseterm 1,017 1,008
17,603 17,529
(11,222) (8,521)
$ 6,381 $ 9,008

The software category includes the capitalized internal-use software for the Company's cloud service platform. In April 2015, the Company
completed and launched the next generation of its cloud services platform, and began to amortize these capitalized costs to cost of subscription and
support revenue on a straight-line basis over an estimated useful life of the software of five years.

Depreciation and amortization expense was $3.1 million, $3.5 million and $3.5 million for the fiscal years ended December 31, 2017, 2016 and

2015, respectively.

Office furniture and equipment classified under capital lease was $1.2 million at December 31, 2017 and 2016, respectively and the related
accumul ated depreciation was $0.4 million and $0.2 million at December 31, 2017 and 2016, respectively.
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Other assets
Other assets consist of the following:

As of December 31,

2017 2016
(in thousands)
Deferred sales commissions, non-current portion $ 3171 % 3,115
Investment in privately held company 1,500 1,500
Other 453 485
Total other assets $ 5124 § 5100

In January 2016, the Company paid $1.5 million in cash to purchase a convertible note issued by a privately held company, which provides
Wi-Fi application and analytics. In June 2017, the convertible note and accrued interest on the note converted into shares of preferred stock of the
privately held company and the note was cancelled. The accrued interest on the note wasimmaterial for any period. The Company currently has no
significant voting rights, investor rights or influence over the privately held company. Since the investment has no readily determinable market
value, the Company has categorized it asalLevel 3 asset in the fair value hierarchy. As of December 31, 2017, the Company carried the investment at
the value of original principal and the Company reviews such carried value quarterly for indicators of other-than-temporary impairment. The
Company did not recognize any impairment for the fiscal years ended December 31, 2017 and 2016, as there were no identified events or changesin
circumstances that might have a significant adverse impact on the carrying values of the investment.

Accrued Liabilities
Accrued liabilities consist of the following:

As of December 31,

2017 2016
(in thousands)
Accrued compensation $ 6971 $ 7,230
Accrued expenses and other ligbilities 1,385 1,445
Warranty liability, current portion 246 625
Total accrued liabilities $ 8602 $ 9,300

Deferred Revenue
Deferred revenue consists of the following:

As of December 31,

2017 2016
(in thousands)
Products $ 2053 % 1,220
Subscription and support 68,311 64,684
Total deferred revenue 70,364 65,904
Less: current portion of deferred revenue 34,281 31,727
Non-current portion of deferred revenue $ 36083 $ 34,177
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Warranty Liability
The following table summarizes the activity related to the Company’s accrued liability for estimated future warranty:

Asof December 31,

2017 2016 2015
(in thousands)
Beginning balance $ 975 $ 978 % 891
Chargesto operations 606 672 1,079
Obligationsfulfilled (941) (457) (578)
Changesin existing warranty (63) (218) (414)
Total product warranties $ 577 $ 975 $ 978
Current portion $ 246 $ 625 $ 645
Non-current portion $ 331 $ 30 % 333

Changes in existing warranty reflect acombination of changes in expected warranty claims and changes in the related costs to service such
claims.

4. DEBT

Financing Agreements

In June 2012, the Company entered into arevolving credit facility with Silicon Valley Bank (the "Revolving Credit Facility"). The Revolving
Credit Facility is collateralized by substantially all of the Company's property, other than intellectual property. Since January 1, 2016, the Revolving
Credit Facility bearsinterest rate at the lesser of (i) LIBOR rate plus 1.75% or (ii) prime rate minus 1.0%. In March 2017, the Company amended the
Revolving Credit Facility to extend the maturity date by two years and reduce the minimum cash reguirements. The weighted-average interest rate of
the Revolving Credit Facility was 2.89% and 2.37% for the fiscal years ended December 31, 2017 and 2016, respectively.

The Revolving Credit Facility contains customary negative covenants which, unless waived by the bank, limit the Company’s ability to,
among other things, incur additional indebtedness, grant liens, make investments, repurchase stock, pay dividends, transfer assets or engagein
merger and acquisition activity, including merge or consolidate with athird party. The Revolving Credit Facility also requires the Company to
maintain a minimum adjusted quick ratio of 1.25 to 1.00 and a minimum cash balance, including cash eguivalents and short-term investments, with
the bank as of the last day of each month of $35.0 million and to demonstrate the absence of defined events of default in order to assure full access
to the available borrowing. The Revolving Credit Facility also contains customary events of default, subject to customary cure periods for certain
defaults, that include, among other things, non-payment defaults, covenant defaults, material judgment defaults, bankruptcy and insolvency
defaults, cross-defaults to certain other material indebtedness, and defaults due to inaccuracy of representation and warranties. Upon an event of
default, the bank may declare all or a portion of the Company's outstanding obligations to be immediately due and payable and exercise other rights
and remedies provided for under the Revolving Credit Facility. During the existence of an event of default, the bank could increase interest on the
obligations under the Revolving Credit Facility by 5.0%. As of December 31, 2017 and 2016, the Company was in compliance with these covenants.

The Revolving Credit Facility currently provides, among other things, (i) amaturity date of March 31, 2019; and (ii) arevolving line up
to $20.0 million, subject to certain conditions.

As of December 31, 2017, $20.0 million remains outstanding under the Revolving Credit Facility, and is classified as non-current liabilitiesin
the consolidated balance sheet.

5.COMMITMENTSAND CONTINGENCIES

L ease Commitments

The Company currently leasesits main office facility in Milpitas, California, which leaseis set to expire in June 2023. In addition, the
Company leases office space for its subsidiaries in the United Kingdom, the Netherlands and China under non-cancel able operating | eases that
expire at various times through September 2022. The Company has also entered into various lease agreements in other locations in the United States
and globally to support its sales and research and development functions.
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The Company recognizes rent expense on a straight-line basis over the lease period. Future minimum lease payments by year under
operating leases as of December 31, 2017 are asfollows:

Amount
Year Ending December 31, (in thousands)
2018 $ 1,824
2019 1,426
2020 1,087
2021 1,083
2022 994
Thereafter 444
Total $ 6,858

Rent expense was $1.9 million, $2.4 million and $2.5 million for the fiscal years ended December 31, 2017, 2016 and 2015, respectively.
Capital Lease Obligations
The Company has certain office furniture and equipment that are classified as capital |eases. The terms of the capital |eases range from

three yearsto seven years. Theinterest expenseisimmaterial in any particular period. Future minimum lease payments by year under capital lease
obligations as of December 31, 2017 are as follows:

Amount
Year Ending December 31, (in thousands)
2018 $ 186
2019 177
2020 172
2021 170
2022 162
Thereafter 83
Total $ 950
Less: current portion of capital lease obligations 186
Non-current portion of capital |ease obligations $ 764

Manufacturing Commitments

The Company subcontracts with manufacturing companies to manufacture its hardware products. The contract manufacturers procure
components based on non-cancellable orders the Company places with them. If the Company cancels all or part of an order, the Company isliable
to the contract manufacturers for the cost of the related components they purchased under such orders.

As of December 31, 2017 and December 31, 2016, the Company had manufacturing commitments with contract manufacturers for inventory
totaling approximately $6.0 million and $9.5 million, respectively.

Contingencies

The Company may receive claims, be subject to legal proceedings or litigation arising from time to time. The Company will record aliability
when it believesthat it is both probable that aloss has been incurred and the amount can be reasonably estimated. The Company expects
periodically to evaluate developmentsin itslegal matters that could affect the amount of liability that it has previously accrued, if any, and make
adjustments as appropriate. The Company exercises significant judgment to determine both likelihood of there being, and the estimated amount of, a
loss related to such matters, and the Company’s judgment may be incorrect. The Company cannot reasonably determine in advance the outcome of
any litigation proceeding. Until the final resolution of any such matter for which the Company may be required to accrue, the Company may have an
exposure to loss in excess of the amount the Company has accrued, and such excess amount could be significant.
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The Company is currently or was recently engaged in the following separate litigations which allege that the Company’s products infringe
certain patents.

+  Mobile Telecommunications Technologies LLC ("Mobile") filed in May 2016 acomplaint in the U.S. District Court, Eastern District of Texas,
asserting that certain of the Company’s products which utilize MIMO systems or frequency structures and functionality infringe United
States Patent Nos. 5,590,403, 5,659,891, and 5,915,210. The case was consolidated with several other casesinvolving the same patents and
transferred to U.S. District Court, Delaware, for pretrial purposes.

* Linex Technologies ("Linex") filed on March 19, 2013 acomplaint in the U.S. District Court, Southern District of Florida, asserting that some
or al of the Company’s productsinfringe U.S. Patents Nos. #6,493,377 ("the ‘377 Patent"), and #7,167,503 ("the ' 503 Patent"). The Company
filed an answer and counterclaims for declaratory judgment against Linex asserting that the Company’s products do not infringe the ‘377
and ‘503 Patents, and that the * 377 and ‘503 Patents are, in any case, invalid and not enforceable. The Company separately filed with the
U.S. Patent and Trademark Office (the "PTQO") petitions to initiate reexamination of the ‘377 and ‘503 Patents, which petitions the PTO
granted. The PTO hasrejected all claims under the ‘377 and ‘503 Patents. The Company has resolved this matter.

+  Chrimar Systems ("Chrimar") filed in July 2015 acomplaint in the U.S. District Court, Eastern District of Texas, asserting that certain of the
Company’s products which utilize Power over Ethernet ("POE") functionality infringe United States Patent Nos. 8,155,012 (“the'012
Patent"), 8,902,760 ("the '760 Patent"), 8,942,107 ("the'107 Patent") and 9,019,838 ("the '838 Patent"). A jury tria was conducted in January
2017, following which the court entered an order finding non-infringement as to the Company's products under all patentsin suit. The court
subsequently entered afinal judgment as to non-infringement under the patentsin suit, which neither party challenged or appealed prior to
the lapsing of the period for any such timely challenges or appeals. The Company separately filed with the PTO petitionsto initiate
reexamination of the '012 Patent and the '760 Patent, which petitions the PTO granted. The PTO has rejected all claims under the'012 and '760
Patents. The Company views this matter as resolved.

The Company was also engaged in separate litigation by aformer employee, who asserted claims that Company, in conjunction with his
termination (a) discriminated against him on the basis of hisrace and national origin, (b) retaliated against him for complaints about discrimination,
and (c) retaliated against him for complaintsin connection with avendor contract. Aerohive denied all liability. The Company hasresolved this
matter.

For the fiscal year ended December 31, 2017, the liabilitiesincurred to settle the above matters were not material to the consolidated
financial statements.

On January 19, 2018, January 25, 2018, and January 30, 2018, respectively, three purported class actions were filed in the United States
District Court for the Northern District of California against the Company and two of its officers. The actions are McGovney v. Aerohive Networks,
Inc., et al., Case No. 5:18-cv-00435, Beyerbach v. Aerohive Networks, Inc., et al., Case No. 3:18-cv-0544 and Panjabi v. Aerohive Networks, Inc., et
al., Case No. 5:18-cv-00656. The complaints allege that the defendants made fal se and misleading statements, in particular regarding the Company’s
financia outlook for the fourth quarter of 2017. The complaints assert claims for violations of Sections 10(b) and 20(a) of the Exchange Act and SEC
Rule 10b-5 (the "Exchange Act claims") on behalf of those who purchased the Company’s common stock between November 1, 2017 and January
16, 2018, inclusive. The complaints seek monetary damagesin an unspecified amount. The Company anticipates that these cases will be
consolidated and that a consolidated complaint will be filed in the second quarter of 2018.

The outcomes of the legal proceedings are inherently unpredictable, subject to significant uncertainties, and could be material to the
Company's operating results and cash flows for any particular period. The Company intends to defend these lawsuits vigorously, but is not able to
predict or estimate any range of reasonably possible loss related to these lawsuits. If these matters have an adverse outcome, they may have a
material impact on the Company’s financial position, results of operations or cash flows.

Guarantees

The Company typically entersinto agreements with its customers that contain indemnification provisionsin the event of claims alleging that
the Company’s products infringe the intellectual property rights of athird party. The Company has at its option and expense, the ability to resolve
any infringement, replace product with a non-infringing product that is equivalent-in-function, or refund to the customers the total product price.
These agreements al so typically include guarantees of product and service performance. The Company has not recorded aliability related to these
indemnification and guarantee provisions and the Company’ s indemnification and guarantee provisions have not had any impact on the
consolidated financial statements to date.

6. STOCKHOLDERS EQUITY
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Common Stock and Preferred Stock

On April 2, 2014, in connection with the | PO, the Company filed an amended and restated certificate of incorporation to increase the amount
of common stock authorized for issuance to 500 million shares at par value of $0.001 per share, and to increase the amount of preferred stock
authorized for issuance to 25 million shares with a $0.001 par value per share.

Each holder of common stock is entitled to one vote for each share of common stock held. Asof December 31, 2017 and 2016, the
Company had 54,171,498 and 52,245,252 of common stock issued and outstanding, respectively. As of December 31, 2017 and 2016, the Company
had no shares of preferred stock issued or outstanding.

Common Stock reserved for Future | ssuance
As of December 31, 2017, the Company had reserved shares of common stock for future issuance as follows:

Asof December 31,

2017
Common stock reserved for future grants under the 2014 Equity Incentive Plan 7,997,691
Common stock reserved for purchase under the 2014 Employee Stock Purchase Plan 1,632,534
Options and Restricted Stock Unitsissued and outstanding 8,336,978
Total reserved shares of common stock for future issuance 17,967,203

Common Stock Warrants

On February 27, 2015, in connection with the amendment of the Company's |oan agreement with TriplePoint Capital LL C, the Company
provided TriplePoint Capital LLC aterm extension of one additional year for its common stock warrants to purchase 73,883 shares of its common
stock that were scheduled to expire on March 27, 2015. In March 2015, 33,993 shares of common stock warrants expired.

As of December 31, 2015, 44,280 shares and 29,603 shares of the Company's common stock warrants remained outstanding and exercisable at
exercise prices of $4.057 and $2.768 per share. On March 25, 2016, TriplePoint Capital LL C net exercised common stock warrants to purchase 27,715
shares of common stock, and 46,168 shares of common stock warrants used to satisfy the exercise price were cancelled.

As of December 31, 2017 and 2016, no shares of the Company's common stock warrants remained outstanding.

Stock Repurchase Program

In February 2016, the Company's board of directors authorized a stock repurchase program of up to $10.0 million, with stock purchases the
Company makes from time to time in compliance with applicable securities |laws in the open market or in privately negotiated transactions. The
Company will base the timing and amounts of any purchases on market conditions and other factors including price, regulatory requirements and
capital availability. The authorization does not require that the Company purchase any minimum number of shares, and the Company may suspend,
modify or discontinue the program at any time without prior notice. In August 2017, the Company's board of directors extended this program to
June 30, 2018. In November 2017, the Company's board of directorsincreased the authorized amount under the stock repurchase program to $20.0
million. For the fiscal year ended December 31, 2017, the Company repurchased atotal of 996,616 shares of its common stock on the open market at a
total cost of $4.1 million with an average price per share of $4.09.

As of December 31, 2017, we had repurchased under this program 1,361,243 shares of our common stock at atotal price of $6.2 million with
an average purchase price of $4.57 per share of the Company's common stock. Approximately $13.8 million remains available as of December 31,
2017 for repurchases under this program.

7. STOCK-BASED COMPENSATION

2014 Equity Incentive Plan

On March 26, 2014, the Company's 2014 Equity Incentive Plan ("2014 Plan") became effective. On March 27, 2014, the Company terminated
itsearlier 2006 Global Share Plan (2006 Plan"), added all reserved-but-unissued shares under the 2006 Plan to the 2014 Plan and provided for the
rollover into the 2014 Plan of all shares underlying stock awards granted under the 2006 Plan that otherwise would return to the 2006 Plan. The
Company may not grant additional awards under the 2006 Plan, but the 2006 Plan will continue to govern outstanding awards previously granted
under the 2006 Plan.
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The 2014 Plan provides for the grant of incentive stock options within the meaning of Section 422 of the Internal Revenue Code, only to
employees of the Company or any parent or subsidiary of the Company, and for the grant of nonstatutory stock options, restricted stock, restricted
stock units, stock appreciation rights, performance units and performance shares to employees, directors and consultants of the Company, and the
employees and consultants of any parent or subsidiary of the Company.

The 2014 Plan provides for automatic annual increases in the number of shares reserved for issuance. On the first day of each fiscal year
beginning January 1, 2017 through January 1, 2024, the number of shares of common stock reserved for issuance under the 2014 Plan may increase
by an amount equal to the least of (i) 4,000,000 Shares, (ii) 5% of the Company’s outstanding shares on the last day of the immediately preceding
fiscal year, or (iii) such number of shares determined by the board of directors. In January 2017, the Company effected an increase of the 2,612,263
number of sharesreserved under the 2014 Plan. As of December 31, 2017, the Company had 7,997,691 total shares of common stock reserved and
available for grant under the 2014 Plan.

The following table summarizes the total number of shares available for grant under the 2014 Plan as of December 31, 2017:

Shares Availablefor Grant

Balance, December 31, 2016 5,116,753
Authorized 2,612,263
Options granted —
Options canceled 1,544,774
Awards granted (3,492,340)
Awards canceled 2,216,241
Balance, December 31, 2017 7,997,691

Stock Options
The following table summarizes the information about outstanding stock option activity:

Options Outstanding

Number of Weighted
Shares Weighted Average
Underlying Average Remaining Aggregate
Outstanding Exercise Contractual Term Intrinsic
Options Price (Years) Value
(in thousands)
Balance, December 31, 2016 6,219,774 % 6.15 642 $ 6,056
Options granted — —
Options exercised (427,089) 1.73
Options canceled (1,544,774) 7.67
Balance, December 31, 2017 4247911 $ 6.03 580 $ 4,472
Options exercisable, December 31, 2017 3508542 $ 5.88 540 $ 4,431

The weighted-average grant-date fair value of options granted was $3.15 and $3.42 per share for the fiscal years ended December 31, 2016
and 2015, respectively. The aggregate grant-date fair value of the Company's stock options granted was $3.0 million and $6.0 million for the fiscal
years ended December 31, 2016 and 2015, respectively. There were no options granted during the fiscal year ended December 31, 2017.

The aggregate intrinsic value of stock options that current and former employees and service providers exercised was $1.3 million, $1.8
million and $2.4 million for the fiscal years ended December 31, 2017, 2016 and 2015, respectively. The intrinsic value for each share underlying an
option represents the difference between the option exercise price per share and the closing stock price of a share of the Company’s common stock.
Thetotal grant-date fair value of the options vested was $2.8 million, $7.0 million and $4.1 million for the fiscal years ended December 31, 2017, 2016
and 2015, respectively.
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The stock options outstanding and exercisable under the Company's stock option plan as of December 31, 2017, are asfollows:

Options Outstanding Options Vested and Exercisable
Weighted
Average Weighted Weighted
Remaining Average Average
Range of Exercise Number of Contractual Term Exercise Price per Number of Exercise Price per
Prices Options Outstanding (Years) Share Options Exercisable Share
$0.25 - $2.05 951,036 33 3 131 951,036 $ 131
$2.28 - $6.00 906,800 5.59 577 809,300 5.81
$6.09 - $7.15 1,343,333 7.62 6.70 784,894 6.73
$7.48 - $10.00 893,989 5.82 9.43 813,689 9.48
$11.05- $11.31 152,753 5.73 11.16 149,623 11.15
4,247,911 578 $ 6.03 3508542 g 5.88

Restricted Stock Units

The Company currently grants Restricted Stock Units ("RSUs") to certain employees and directors. The RSUstypically vest over a period
of time, generally one to three years, and are subject to the participant’s continuing service to the Company over that period. Until vested, RSUs do
not have the voting and dividend participation rights of common stock and the shares underlying the awards are not considered issued and
outstanding.

Thefollowing isasummary of the Company’s RSU activity and related information for the fiscal year ended December 31, 2017:

Restricted Stock Units Outstanding

Weighted Average
Grant Date
Shares Fair Value Per Share
Balance, December 31, 2016 4365670 $ 6.23
Awards granted 3,492,340 4.89
Awards vested (1,851,519) $ 5.89
Awards canceled (1,917,424) % 5.90
Balance, December 31, 2017 4,089,067  $ 6.47

The weighted-average grant-date fair value of RSUs granted was $4.89, $6.20 and $6.45 per share for the fiscal years ended December 31,
2017, 2016 and 2015, respectively. The aggregate grant-date fair value of RSUs granted for the fiscal years ended December 31, 2017, 2016 and 2015
was $17.1 million, $20.4 million and $21.4 million, respectively. The aggregate fair value of shares vested during the fiscal years ended December 31,
2017, 2016 and 2015 was $10.9 million, $12.5 million and $9.6 million, respectively.

The number of RSUs vested during a particular period includes shares that the Company withheld during the period on behalf of certain
employees to satisfy the Company's estimate of the employees’ minimum statutory tax withholding requirements. During the fiscal years ended
December 31, 2017, 2016 and 2015, the Company withheld 298,817, 188,984 and 523,366 shares of stock, respectively, for an aggregate value of $1.2
million, $1.1 million and $3.2 million, respectively. The Company returned such withheld shares to the 2014 Plan, which were then available under the
plan terms for future issuance.

The number of RSUs the Company granted during the fiscal year ended December 31, 2017, includes 378,644 shares of performance-based
restricted stock units ("PBRSUS") that the Company granted to certain executivesin the first quarter of fiscal year 2017 pursuant to the 2014 Plan.
Each PBRSU represents the right to receive one share of the Company's common stock upon vesting, subject to the Company's achievement of
certain annual performance conditions. For certain PBRSU's, to the extent the 2017 performance metrics has not been met, the remaining portion of
unvested shares will be subject to vesting in
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the upcoming fiscal years based on the annual performance target for the respective fiscal year through 2019. At each reporting period, the
Company assesses the probability of the number of these PBRSUs expected to vest based on its achievement of the performance condition. As of
December 31, 2017, all of the PBRSUs granted during the year remain unvested. Of the total shares approximately 251,037 PBRSUs are expected to
vest during fiscal year 2018.

The number of RSUs the Company granted during the fiscal year ended December 31, 2017, also includes 358,000 shares of market-based
restricted stock units ("MBRSUS") that the Company granted to certain executives, excluding CEO, in June 2017 pursuant to the 2014 Plan. Each
MBRSU represents the right to receive one share of the Company's common stock upon vesting subject to the Company's achievement of price
targets with respect to the Company's common stock. The Company estimated the fair value of the MBRSUs using the Monte Carlo option-pricing
model as of the date of grant asthe MBRSUSs contain both market and service conditions. The weighted-average grant-date fair value of these
MBRSU's was $4.18 per share. The Company records the total expense related to all of the MBRSUs on a graded-vesting method over the estimated
term. As of December 31, 2017, all of the MBRSUs granted during the year remain unvested. Of the total shares approximately 146,500 MBRSUs are
expected to vest during the fiscal year 2018.

2014 Employee Stock Purchase Plan

The 2014 Employee Stock Purchase Plan ("ESPP") isaten-year plan, effectivein March 2014. The ESPP authorizes the Company to issue
shares of common stock pursuant to purchase rightsit grantsto the Company's employees and those of its designated subsidiaries. The ESPP
provides for automatic annual increases in the number of sharesreserved for issuance. Under the ESPP, on the first day of fiscal year 2017, the
number of shares of common stock reserved and available for issuance increased by 1,000,000 shares. On the first day of each fiscal year beginning
January 1, 2018 through January 1, 2024, the number of shares of common stock reserved for issuance may increase in an amount equal to the least
of (i) 1,000,000 shares, (ii) 1.0% of the Company’s outstanding shares on thefirst day of the applicable fiscal year, or (iii) such number of shares
determined by the board of directors. As of December 31, 2017, the Company had 1,632,534 total shares of common stock reserved and available for
issuance under the ESPP.

Under the ESPP, the Company grants stock purchase rightsto all eligible employees, currently covering a one-year offering period ending
December 1, 2018. During the fiscal year ended December 31, 2017, the Company granted stock purchase rightsto all eligible employees covering a
one-year offering period ended December 1, 2017, with two, approximately six-month purchase periodsin the offering period, aswell asan
approximately six-month offering period ended December 1, 2017. Employees purchase shares using employee payroll deductions at purchase prices
equal to 85% of the lesser of the fair market value of the Company’s common stock at either the first day of each offering period or the date of
purchase. The ESPP currently has areset provision: If the closing price of the Company’s common stock on the last day of any purchase period
during an offering period islower than the closing sales price on thefirst day of the related offering period, that offering period will terminate upon
the purchase of shares for such purchase period and participants will be automatically re-enrolled in the immediately following offering period. Asa
result, the reference price for purposes of determining the purchase price of shares for subsequent purchase periods for all participants of the new
offering period resets to such lower price. No participant may purchase more than $25,000 worth of common stock in any calendar year,
or 5,000 shares of common stock in any six-month purchase period. For the fiscal years ended December 31, 2017, 2016 and 2015, the Company
issued 943,071, 1,209,410 and 1,226,012 shares under the ESPP, respectively.

Determination of Fair Values

The Company determines the expected term of employee stock options using the simplified method as provided by the Securities and
Exchange Commission. The Company presumes the simplified method to be the average of the time-to-vesting and the contractual life of the
options. The Company bases the expected term of ESPP purchase rights on the contractual terms. Since the Company has not had sufficient public
trading history of its common stock, the Company derives the expected volatility from the historical stock volatilities of the common stock of several
publicly traded comparable companies over aperiod approximately equal to the expected term of the expected life of the options. The Company
bases the risk-free interest rate on the U.S. treasury yield curvein effect at the time of grant for zero-coupon U.S. treasury notes with maturities
equal to the option's expected term. The Company assumes the expected dividend to be zero as the Company has never paid dividends and has no
current plans to do so.

The Company used the following weighted-average assumptions to value the Company's stock options granted:
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Year Ended December 31,

2017 2016 2015
Stock options:
Expected term (in years) N/A 5.78 6.04
Expected volatility N/A 55% 51%
Risk free interest rate N/A 1.49% 1.75%
Dividend rate N/A — —

N/A - Not applicable. No options granted in those years.

The Company used the following weighted-average assumptions to value MBRSUs under the Monte Carlo model:

Year Ended December 31,

2017 2016 2015
MBRSUSs:
Expected volatility 46% 53% N/A
Risk freeinterest rate 1.45% 1.07% N/A

N/A - Not applicable. No MBRSUs granted in those years.

The Company used the following weighted-average assumptions to val ue employee stock purchase rights under the Black-Scholes model:

Year Ended December 31,

2017 2016 2015
ESPP purchase rights:
Expected term (in years) 0.5-1.00 0.5-1.00 0.50- 2.00
Expected volatility 34% - 48% 34% - 44% 35% - 55%
Risk freeinterest rate 0.60% - 1.62% 0.49% - 0.82% 0.07% - 0.51%

Stock-based Compensation Expense

The Company recognized the following total stock-based compensation expense related to the stock-based awards in the consolidated
statements of operations:

Year Ended December 31,

2017 2016 2015
(in thousands)
Cost of revenue $ 1,132 $ 1,305 $ 902
Research and devel opment 4171 5,393 4,651
Sales and marketing 5,103 8,269 7,112
General and administrative 6,269 6,735 5,706
Total stock-based compensation $ 16675 § 21,702 $ 18,371

The following table presents stock-based compensation expense by award-type:

Year Ended December 31,

2017 2016 2015
(in thousands)
Stock Options $ 2976 $ 4933 $ 4,733
Restricted Stock Units 12,192 14,316 11,652
Employee Stock Purchase Plan 1,507 2,453 1,986
Total stock-based compensation $ 16675 § 21702 § 18371

The stock-based compensation expense recorded for restricted stock unitsfor fiscal years 2017 and 2016 includes the amount of stock-
based compensation recorded for PBRSU's of approximately $1.0 million and $0.8 million, respectively and MBRSUs of approximately $1.0 million
and $0.8 million, respectively.
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Asof December 31, 2017, unrecognized stock-based compensation related to outstanding stock options, RSUs (including PBRSUs and
MBRSUSs) and ESPP purchase rights was $2.3 million, $17.0 million and $1.3 million, respectively, which the Company expects to recognize over
weighted-average periods of 1.42 years, 1.81 yearsand 0.92 years, respectively. For the fiscal year ended December 31, 2015, the Company
capitalized $0.3 million stock-based compensation expense to internal -use cloud services platform. There were no capitalized stock-based
compensation expenses for the fiscal years ended December 31, 2017 and 2016.

8.NET LOSSPER SHARE

The Company cal culates basic and diluted net loss per share by dividing the net loss by the weighted-average number of common shares
outstanding during the period. Diluted net loss per share isthe same as basic net |oss per share, since the effects of potentially dilutive securities
are antidilutive.

The following table presents the computation of basic and diluted net |oss per share:

Year Ended December 31,

2017 2016 2015

(in thousands, except for share and per share data)
Numerator:
Net loss $ (22,926) $ (36911) $ (44,218)
Denominator:

Weighted-average shares used to compute net |oss per share,
basic and diluted 53,227,342 50,332,872 47,323,253

Net loss per share:
Basic and diluted $ (043) $ (073 $ (0.93)

The Company excluded the following period-end outstanding common stock equivalents from the computation of diluted net loss per share
for the periods presented because including them would have been antidilutive:

Year Ended December 31,

2017 2016 2015
Shares of common stock issuable under the Equity Incentive Plan 8,336,978 10,585,444 10,589,268
Common stock issuable upon exercise of warrants — — 73,883
Employee Stock Purchase Plan 82,625 99,680 133,113
Total 8,419,603 10,685,124 10,796,264

9.INCOME TAXES

The geographical breakdown of the Company’ s loss before income taxes for the fiscal years ended December 31, 2017, 2016 and 2015 isas
follows:

Year Ended December 31,
2017 2016 2015
(in thousands)

Domestic $ (15988) $ (27520) $ (37,659)
Foreign (6,335) (9.122) (6.208)
L oss before income Taxes $ (22,323) $ (36,642) $ (43,866)
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The components of the income tax provision are as follows:

Year Ended December 31,
2017 2016 2015
(in thousands)

Current:
State $ 13 % 23 % (39)
Federal — — —
Foreign 506 237 638
Total current $ 519 $ 260 $ 599
Deferred:
State $ 1 % — 3 —
Federal (60) 12 12
Foreign 143 ©) (259)
Total deferred $ 8 % 9 % (247)

Total income tax provision $ 603 $ 269 $ 352

The Company has intercompany services agreements with its subsidiaries |ocated in the United Kingdom, Netherlands, New Zealand,
Australia, Canada and China, which require payment for services rendered by these subsidiaries at an arm'’ s-length transaction price. The foreign
tax expense represents foreign income tax payable by these subsidiaries on profit generated on intercompany services agreements.

Undistributed earnings of the Company's foreign subsidiaries were approximately $11.0 million, $10.0 million and $7.9 million as of December
31, 2017, 2016 and 2015, respectively, and the Company considers them to be permanently reinvested outside of the United States. As such, no U.S.
income taxes have been provided for on these earnings.

Thereconciliation of federal statutory income tax provision to the Company’s effective income tax provision is asfollows:

Year Ended December 31,
2017 2016 2015
(in thousands)

U.S. federal taxes at statutory tax rate $ (75900 $ (12,458) $ (14,915)
State taxes, net of federal benefit 10 15 (26)
Change in valuation allowance (16,945) 8,618 11,637
Foreign tax rate differential 2,802 3,334 2,752
Tax rate change 20,999 — —
Stock-based compensation 2,006 1,805 1,775
Tax credits (516) (947) (785)
Other (163) (98) (86)
Provision for income taxes $ 603 $ 269 $ 352

Foreign tax rate differential is primarily dueto lossesincurred in foreign jurisdictions that are subject to tax rates that are lower than the
United States tax rate.
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Thetax effects of temporary differences that give rise to significant components of the Company's deferred tax assets for federal and state
income taxes are as follows:
As of December 31,
2017 2016
(in thousands)

Deferred tax assets:
Net operating loss carryforwards $ 30522 $ 43,482
Research and development credits 8,053 6,901
Accruals and reserves 2,781 3,682
Deferred revenue 8,278 12,006
Stock-based compensation 2,573 3,641
Other 190 113
Gross deferred tax assets 52,397 69,825
Valuation allowance (50,112) (65,791)
Total deferred tax assets $ 2285 $ 4,034
Deferred tax liabilities:
Internally developed software $ 687) $ (1,590)
Deferred Commission (1,468) (2,192)
Goodwill (55) (74)
Gross deferred tax liabilities $ (22100 $ (3,856)

Net deferred tax asset (liabilities) $ 75 3 178

Realization of deferred tax assetsis dependent on future taxable income, the existence and timing of which is uncertain. Based on the
Company’s history of losses, management has determined it cannot conclude that it is more likely than not that the deferred tax assets will be
realized, and accordingly has placed a valuation allowance on the net deferred tax assets. The Company recorded a valuation allowance of $50.1
million and $65.8 million against its deferred tax assets as of December 31, 2017 and 2016.

The undistributed earnings from the Company’s profitable foreign subsidiaries are not subject to aU.S. tax provision becauseitis
management’sintention to permanently reinvest such undistributed earnings outside of the United States. The Company evaluatesits
circumstances and reassesses this determination on a periodic basis. As of December 31, 2017, the determination of the unrecorded deferred tax
liability related to these earnings was immaterial. If circumstances change and it becomes apparent that some or all of the undistributed earnings of
the Company’ s foreign subsidiaries will be remitted in the foreseeable future, the Company will be required to recognize a deferred tax liability on
those amounts.

The net operating loss and tax credit carryforwards as of December 31, 2017, are asfollows:

Amount Year Begin to Expire
(in thousands)
Net operating losses, federal $ 122,216 2026
Net operating losses, state 75,330 2018
Research and devel opment credits, federal 6,073 2026
Research and development credits, state 7,524 No expiration

Utilization of the net operating loss carryforwards and credits may be subject to a substantial annual limitation due to the ownership change
limitations provided by the Internal Revenue Code of 1986, as amended (“ Code”), and similar state provisions. The annual limitation may result in
the expiration of net operation losses and credits before utilization. The Company completed an analysis under Sections 382 and 383 of the Code
through the fiscal year ended December 31, 2017 and determined that an ownership change, as defined under Sections 382 and 383 of the Code, had
not occurred. Future ownership changes may limit the Company's ability to utilize its net operating loss and credit carryforwards.
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Uncertain Tax Positions
Thefollowing isareconciliation of the beginning and ending amount of the Company’stotal gross unrecognized tax benefit liabilities:

Year Ended December 31,

2017 2016 2015
(in thousands)
Gross unrecognized tax benefit - beginning balance $ 4441 $ 3316 $ 2,539
Decreases related to tax positions from prior years (359) (21) —
Increases related to tax positions taken during current year 719 1,146 77
Gross unrecognized tax benefit - ending balance $ 4801 $ 4441  $ 3,316

The Company maintains liabilities for uncertain tax positions. These liabilities involve considerable judgment and estimation and are
continuously monitored by management based on the best information available, including changes in tax regul ations, the outcome of relevant
court cases, and other information. The Company recognizes potential accrued interest and penalties related to unrecognized tax benefits asincome
tax expense. During the fiscal years ended December 31, 2017, 2016 and 2015, the Company accrued an insignificant amount of interest and penalties
related to unrecognized tax benefits.

The Company’stotal unrecognized tax benefit, if recognized, would affect its effective tax rate by $0.06 million. The remainder of the
unrecognized tax benefits would be offset by a change in the valuation allowance. Whileit is often difficult to predict the final outcome of any
particular uncertain tax position, the Company does not believe that the amount of unrecognized tax benefits will change significantly in the next 12
months.

The Company filesincometax returnsin the U.S. federal, various U.S. state and foreign tax jurisdictions. The Company is currently subject
to U.S. federal and various state income tax examinations for the 2006 through 2016 calendar tax years.

Fiscal years outside the normal statutes of limitation remain open to audit by tax authorities due to tax attributes generated in those early
years which have been carried forward and may be audited in subsequent years when utilized. The Company is not currently being audited in any
jurisdiction.

On December 22, 2017, the U.S. government enacted comprehensive tax legislation commonly referred to as the Tax Cuts and Jobs Act (the
“TCJA"). The TCJA makes numerous changes to the existing U.S. tax code, including a permanent reduction in the U.S. federal corporate tax rate
from 35% to 21%, which takes effect on January 1, 2018. The TCJA also establishes new tax laws that will affect 2018, including a new provision
designed to tax global intangible low-taxed income (GILTI), which alows for the possibility of using foreign tax credits (FTCs) and a deduction of
up to 50 percent to offset the income tax liability (subject to some limitations). Additionally, the TCJA requires companies to pay a one-time
transition tax on certain unrepatriated earnings of foreign subsidiaries. Asthe Company is currently in acumulative loss position in the earnings
and profits of itsforeign jurisdictions and therefore will not have any current year inclusion related to the transition tax.

The SEC staff issued SAB 118, which provides guidance for companies to assess and compl ete the accounting for the tax effects of the
TCJA under ASC 740 and permits the recording of the provisional amounts related to the impact of the TCJA during a measurement period which is
not to extend beyond one year from the TCJA enactment date. |n accordance with SAB 118, acompany must reflect the income tax effects of those
aspects of the TCJA for which the accounting under ASC 740 is complete. To the extent that a Company's accounting for certain income tax effects
of the TCJA isincomplete but if it is able to determine areasonable estimate, it must record aprovisional estimate in the financial statements. If a
company cannot determine a provisional estimate to be included in the financial statements, it should continue to apply ASC 740 on the basis of the
tax laws that werein effect immediately before the enactment of the TCJA.

As of December 31, 2017, the Company has completed its analysis of the reduction of U.S. federal corporate tax rate to 21 percent, effective
January 1, 2018. Consequently, the Company has recorded a decrease to its federal and state deferred tax assets of $21.0 million, with a
corresponding net adjustment to the Company's val uation allowance of $21.0 million for the fiscal year ended December 31, 2017.

As of December 31, 2017, the Company has not completed its analysis of the GILTI which creates a new requirement that certain income (i.e.,
GILTI) earned by controlled foreign corporations (CFCs) must be included currently in the grossincome of the CFCs' U.S. shareholder. Because of
the complexity of the new GILTI tax rules, the Company is continuing to evaluate this provision of the TCJA and the application of ASC 740.
Therefore, the Company has not made a policy decision regarding whether to record deferred taxes on GILTI and has not made any adjustments
related to potential GILTI tax in the Company's financial statements.
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10. SEGMENT INFORMATION

The Company’s chief operating decision maker (CODM) isits Chief Executive Officer. The Company derivesits revenue primarily from
sales of products and subscription and support services. The Company’s CODM reviews financial information presented on a consolidated basis
for purposes of allocating resources and evaluating financial performance. Accordingly, the Company determined that it operates as one reportable
and operating segment.

The following table represents the Company's revenue based on the billing address of the respective channel partners:

Year Ended December 31,

2017 2016 2015
(in thousands)
Americas $ 96,446 $ 102458 $ 97,811
Europe, Middle East and Africa 43,925 49,681 40,876
AsiaPacific 12,528 17,686 12,972
Total revenues $ 152899 $ 169,825 $ 151,659

Included within the Americas in the above table is revenue from sales in the United States of $89.7 million, $94.7 million and $93.7 million during
the fiscal years ended December 31, 2017, 2016 and 2015, respectively. Aside from the United States, no country comprised 10% or more of the
Company'stotal revenue for each of the fiscal years ended December 31, 2017, 2016 and 2015.

The following table summarizes the property and equipment, net by location:

As of December 31,

2017 2016
(in thousands)
United States $ 5323 $ 7,685
People's Republic of China 875 1,096
United Kingdom 183 227
Total property and equipment, net $ 6381 $ 9,008

11. SUBSEQUENT EVENTS

In January 2018, the Company authorized an increase of approximately 2.7 million shares of common stock reserved for issuance under the
2014 Equity Incentive Plan and an increase of 0.5 million shares of common stock reserved for issuance under the 2014 Employee Stock Purchase
Plan. The Company’s board of directors approved the increases pursuant to the “evergreen” provisions of the respective plans.

On January 19, 2018, January 25, 2018, and January 30, 2018, respectively, three purported class actions were filed in the United States
District Court for the Northern District of California against the Company and two of its officers. The actions are McGovney v. Aerohive Networks,
Inc., et al., Case No. 5:18-cv-00435, Beyerbach v. Aerohive Networks, Inc., et al., Case No. 3:18-cv-0544 and Panjabi v. Aerohive Networks, Inc., et
al., Case No. 5:18-cv-00656. The complaints allege that the defendants made fal se and misleading statements, in particular regarding the Company’s
financia outlook for the fourth quarter of 2017. The complaints assert claims for violations of Sections 10(b) and 20(a) of the Exchange Act and SEC
Rule 10b-5 (the "Exchange Act claims") on behalf of those who purchased the Company’s common stock between November 1, 2017 and January
16, 2018, inclusive. The complaints seek monetary damagesin an unspecified amount.
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12. UNAUDITED SELECTED QUARTERLY FINANCIAL DATA

The following table sets forth the Company’s consolidated statements of operations data for the eight quarters ended December 31, 2017.
The Company prepared this unaudited quarterly information on the same basis as the Company’s audited consolidated financial statementsand, in
management's opinion, the following includes all adjustments, consisting only of normal recurring adjustments, necessary for the fair presentation
of thisdata.

Three Months Ended
Rl SRED M MEAd oeg s SHD M0 Mg
(In thousands)
Revenue:
Product $ 26173 $ 26750 $ 32046 $ 26870 $ 3287 $ 31691 $ 39536 $ 32456
Subscription and support 11,007 10,318 10,254 9,481 8,810 8,678 8,095 7,672
Total revenue 37,180 37,068 42,300 36,351 41,697 40,369 47,631 40,128
Cost of revenue:
Product 8,577 9,408 10,616 8,736 10,309 10,070 12,413 10,439
Subscription and support 3,320 3,244 3,153 3,176 3,018 3,095 3,050 2,903
Total cost of revenue 11,897 12,652 13,769 11,912 13,327 13,165 15,463 13,342
Gross profit 25,283 24,416 28,531 24,439 28,370 27,204 32,168 26,786
Operating expenses:
Research and devel opment 8,386 9,260 9,222 9,550 10,047 10,685 10,562 10,210
Sales and marketing 14,518 15,948 17,420 17,439 18,961 19,647 21,322 21,068
Genera and administrative 5,608 5,700 5,489 6,297 6,704 6,515 7,725 7,895
Operating loss (3,229) (6,492) (3,600) (8,847) (7,342) (9,643) (7,441) (12,387)
Interest income 236 180 164 140 123 109 117 119
Interest expense (155) (135) (147) (130) (123) (115) (110) (126)
Other income (expense), net (40) (90) (93) (85) 49 22 Q0 16
L oss before income taxes (3,188) (6,537) (3,676) (8,922) (7,293) (9,627) (7,344) (12,378)
Provision for (benefit from) income
taxes 234 75 197 97 (29) 85 68 145
Net |oss $ (3422 $ (66120 $ (3873) $ (9019 $ (7264) $ (97120 $ (7412 $ (12523

ITEM 9. CHANGESIN AND DISAGREEMENTSWITH ACCOUNTANTSON ACCOUNTING AND FINANCIAL DISCLOSURE

None.

ITEM 9A. CONTROLSAND PROCEDURES

Evaluation of Disclosure Controls and Procedures

Our management is responsible for establishing and maintaining adequate internal control over financial reporting. Management, with the
participation of our chief executive officer and our chief financial officer, evaluated the effectiveness of our disclosure controls and procedures as of
December 31, 2017. The term “disclosure controls and procedures,” as defined in Rules 13a-15(¢e) and 15d-15(e) under the Exchange Act, means
controls and other procedures of a company that are designed to ensure that information required to be disclosed by a company in the reports that
it files or submits under the Exchange Act is recorded, processed, summarized and reported, within the time periods specified in the SEC'srules and
forms. Disclosure controls and procedures include, without limitation, controls and procedures designed to ensure that information required to be
disclosed by acompany in the reportsthat it files or submits under the Exchange Act is accumulated and communicated to the company's
management, including its principal executive and principal financial officers, as appropriate to allow timely decisions regarding required disclosure.
M anagement recognizes that any controls and procedures, no matter how well-designed and operated, can provide only reasonabl e assurance of
achieving their objectives, and management necessarily
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appliesits judgment in evaluating the cost-benefit rel ationship of possible controls and procedures. Based on the evaluation of our disclosure
controls and procedures as of December 31, 2017, our chief executive officer and chief financia officer concluded that, as of such date, our
disclosure controls and procedures were effective at the reasonabl e assurance level.

Management’'s Annual Report on Internal Control Over Financial Reporting

Our management is responsible for establishing and maintaining adequate internal control over financial reporting (as defined in Rule 13a-15
(f) under the Exchange Act). Management conducted an assessment of the effectiveness of our internal control over financial reporting based on
the criteriaset forth in Internal Control - Integrated Framework issued by the Committee of Sponsoring Organizations of the Treadway Commission
(2013 framework). Based on the assessment, management has concluded that itsinternal control over financial reporting was effective as of
December 31, 2017 to provide reasonabl e assurance regarding the reliability of financial reporting and the preparation of financial statementsin
accordance with U.S. GAAP.

Changesin Internal Control over Financial Reporting

There were no changesin our internal control over financial reporting identified in connection with the evaluation required by Rule 13a-15
(d) and 15d-15(d) of the Exchange Act that occurred during the quarter ended December 31, 2017 that have materially affected, or are reasonably
likely to materially affect, our internal control over financial reporting.

ITEM 9B. OTHER INFORMATION
None.
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PART 11

ITEM 10. DIRECTORS, EXECUTIVE OFFICERS, AND CORPORATE GOVERNANCE

Theinformation required by thisitem isincorporated by reference to our Proxy Statement for our 2018 Annual Meeting of Stockholdersto
be filed with the SEC within 120 days after the end of the fiscal year ended December 31, 2017.

ITEM 11. EXECUTIVE COMPENSATION

Theinformation required by thisitem isincorporated by reference to our Proxy Statement for our 2018 Annual Meeting of Stockholdersto
be filed with the SEC within 120 days after the end of the fiscal year ended December 31, 2017.

ITEM 12. SECURITY OWNERSHIP OF CERTAIN BENEFICIAL OWNERSAND MANAGEMENT AND RELATED STOCKHOLDER
MATTERS

Theinformation required by thisitem isincorporated by reference to our Proxy Statement for our 2018 Annual Meeting of Stockholdersto
be filed with the SEC within 120 days after the end of the fiscal year ended December 31, 2017.

ITEM 13. CERTAIN RELATIONSHIPSAND RELATED TRANSACTIONS, AND DIRECTOR INDEPENDENCE

The information required by thisitem isincorporated by reference to our Proxy Statement for our 2018 Annual Meeting of Stockholdersto
be filed with the SEC within 120 days after the end of the fiscal year ended December 31, 2017.

ITEM 14. PRINCIPAL ACCOUNTANT FEESAND SERVICES

Theinformation required by thisitem isincorporated by reference to our Proxy Statement for our 2018 Annual Meeting of Stockholdersto
be filed with the SEC within 120 days after the end of the fiscal year ended December 31, 2017.
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PART IV

ITEM 15. EXHIBITSAND FINANCIAL STATEMENT SCHEDULES
Documentsfiled as part of thisreport are asfollows:
1 Consolidated Financial Statements

Our Consolidated Financial Statements are listed in the “Index to Consolidated Financial Statements” Under Part I1, Item 8 of thisreport.

2. Financial Statement Schedules

All financial statement schedules are omitted because the information called for is not required or is shown either in the consolidated
financial statements or in the notes thereto.

3. Exhibits
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Exhibit No. Exhibit
31 Eighth Amended and Restated Certificate of Incorporation of the Company, as amended, as currently in effect.
3.2 Amended and Restated Bylaws of the Company.
47 Specimen common stock certificate of the Company.
10.1+ Form of Indemnification Agreement between the Company and each of its directors and executive officers.
10.2+ 2006 Global Share Plan, as amended, effective April 1, 2017.
10.3+ 2014 Equity Incentive Plan, as amended, effective April 1, 2017.
10.4+ 2014 Employee Stock Purchase Plan, as amended May 27, 2015 and form of agreement thereunder.
10.5+ Offer Letter, dated January 16, 2007, by and between the Company and David K. Flynn.
10.6+ Offer L etter, effective December 11, 2012, by and between the Company and Steve Debenham.
10.7+ Offer L etter dated August 27, 2015 by and between the Company and John Ritchie.
Form of Separation and Change in Control Severance Agreement, entered into by and between the Company and certain
10.8+ executive officers.
10.9+ Form of Amendment to Separation and Change in Control Agreement, entered into by and between the Company and certain
— executive officers.
Separation and Change in Control Severance Aareement, effective as of October 1, 2013, by and between the Company and
10.10+ David K. Flynn.
Separation and Change in Control Severance Agreement, effective as of October 1, 2013, by and between the Company and Steve
10.11+ Debenham.
Form of Separation and Change in Control Severance Agreement, entered into by and between the Company and certain of its
10.12+ senior officers.
Separation and Change in Control Severance Agreement, effective as of Auqust 31, 2015, by and between the Company and John
10.13+ Ritchie.
Premises L ease Contract, effective October 1, 2013, by and between CECEP Industry Development C.1.C., Ltd. and Aerohive
10.14 Networks (Hangzhou) Co.. Ltd.
L ease of First Floor Offices, South Block, West Block and L ower Ground Offices, South Blick, The Courtyard, 16-18 \West Street,
Farnham, Surrey, GU9 7DR, dated September 21, 2017, by and between Ecclesiastical Insurance Office PL C and Aerohive
10.15 Networks Europe Limited.
Amended and Restated L oan and Security Agreement, dated as of February 18, 2016, by and between the Company and Silicon
10.16 Valley Bank.
First Amendment dated as of March 21, 2017, to Amended and Restated L oan and Security Agreement, dated as of February 18,
10.17 2016, by and between the Company and Silicon Valley Bank.
Second Amendment, to Amended and Restated L oan and Security Agreement, dated August 22, 2017, by and between the
10.18 Company and Silicon Valley Bank.
10.19+ Executive Incentive Compensation Plan.
10.20+ Outside Director Compensation Policy (Amended as of May 10, 2016).
10.21+ Form of Stock Option Agreement.
10.22+ Form of Restricted Stock Unit Agreement.
10.23+ Form of Performance-Based Stock Option Agreement.
10.24+ Form of Performance-Based Restricted Stock Unit Agreement.
10.25 Sublease Agreement, dated February 3, 2016, by and between Bayer Healthcare L L C and Aerohive Networks, Inc.
10.1 Offer L etter dated November 16, 2015 by and between the Company and Alan Amrod
211 List of subsidiaries of the Company.
231 Consent of Deloitte and Touche L L P, Independent Registered Public Accounting Firm.
24.1 Power of Attorney (included on the signature page to the 10-K).
3117 Certification of Chief Executive Officer pursuant to Section 302 of the Sarbanes-Oxley Act of 2002.
3120 Certification of Chief Financial Officer pursuant to Section 302 of the Sarbanes-Oxley Act of 2002.
Certification of Chief Executive Officer pursuant to 18 U.S.C. Section 1350, as adopted pursuant to Section 906 of the Sarbanes-
3217 Oxley Act of 2002.
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32.20

Certification of Chief Financial Officer pursuant to 18 U.S.C. Section 1350, as adopted pursuant to Section 906 of the Sarbanes-
Oxley Act of 2002.

101.INS

101.SCH
101.CAL
101.DEF
101.LAB
101.PRE

XBRL Instance Document.

XBRL Taxonomy Extension Schema Document.

XBRL Taxonomy Extension Calculation Linkbase Document.
XBRL Taxonomy Extension Definition Linkbase Document.
XBRL Taxonomy Extension Labels Linkbase Document.
XBRL Taxonomy Extension Presentation Linkbase Document.

+ Indicates a management contract or compensation plan.

A Inaccordance with Item 601(b)(32)(ii) of Regulation S-K and SEC Release Nos. 33-8238 and 34-47986, Final Rule; Management’s Reports on
Internal Control over Financial Reporting and Certification of Disclosure in Exchange Act Periodic Reports, the Certification furnished in Exhibit 32.1
and 32.2 hereto is deemed to accompany this Form 10-K and will not be filed for purposes of Section 18 of the Exchange Act. Such certification will
not be deemed incorporated by reference into any filing under the Securities Act or the Exchange Act, except to the extent that the Registrant
specifically incorporatesit by reference.
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed
on its behalf by the undersigned, thereunto duly authorized, on the 23rd day of February 2018.

AEROHIVE NETWORKS, INC.

By: /s David K. Flynn

David K. Flynn
President and Chief Executive Officer
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POWER OF ATTORNEY

KNOW ALL PERSONSBY THESE PRESENTS, that each person whose signature appears below constitutes and appoints David K. Flynn
and John Ritchie and each of them, his attorneys-in-fact, each with the power of substitution, for himin any and all capacities, to sign any and all
amendments to this Annual Report on Form 10-K and to file the same, with exhibits thereto and other documentsin connection therewith, with the
Securities and Exchange Commission, hereby ratifying and confirming all that each of said attorneys-in-fact, or his substitute or substitutes, may do
or cause to be done by virtue hereof.

Pursuant to the requirements of the Securities Exchange Act of 1934, this report has been signed below by the following persons on behal f
of the registrant and in the capacities and on the dates indicated:

Signature Title Date
/s/ David K. Flynn President, Chief Executive Officer and Chair of the Board (Principal
David K. Flynn Executive Officer) February 23, 2018

/s/ John Ritchie

John Ritchie Chief Financia Officer

(Principal Accounting and Financial Officer) February 23, 2018
/s Remo Canessa
Remo Canessa Director February 23, 2018
/9l Curt Garner
Curt Garner Director February 23, 2018
/s/ Changming Liu
Changming Liu Director February 23, 2018
/sl Frank J. Marshall
Frank J. Marshall Director February 23, 2018
/s/ John Gordon Payne
John Gordon Payne Director February 23, 2018
/s/ Conway 'Todd' Rulon-Miller
Conway 'Todd' Rulon-Miller Director February 23, 2018
/s/ Christopher J. Schaepe
Christopher J. Schaepe Director February 23, 2018
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Aerohive

NETWORKS
November 16, 2015

Alan Amrod
[Address]

Revised: Office Location Dear Alan,

We believe that you will make an important contribution to the success and growth of Aerohive Networks, Inc. (“Aerohive” or
the “Company”). With this in mind, we are pleased to offer you the position of VP, Global System Engineering initialy
reporting to Tom Wilburn, Worldwide Field Operations. This letter agreement is intended to confirm the terms of your
proposed employment with us.

Consistent with this position, you will be expected to perform job-related duties as assigned from time- to-time by your manager.
Your primary job location will be your home office, and at other places as Aerohive Networks may direct over time. Please
confirm below with your acceptance of this offer the expected date of commencement of your employment with Aerohive.

Cash Compensation. This is an exempt position and your initial base salary will be USD $201,600 on an annualized basis (before
withholdings for applicable taxes, benefits and other deductions). As an employee in good standing you will aso be eligible to
participate in our sales compensation program, which is dependent upon your achievement of specific sales-related targets, as
outlined in the Company’s Sales Quota Sheet, then in effect. The Quota Sheet providing your specific targets will be provided to
you in writing by the Company no later than 30 days after your start date.

Your variable target commission-based compensation for 2015 is USD $86,400 on an annualized basis, which comprises a USD
$66,400 bookings-based commission component earned, calculated and payable monthly in arrears, and a separate USD $20,000
linearity commission component, earned, calculated and payable semi-annually in arrears after the first and third quarter of each
calendar year. All such payments will be subject to applicable withholdings, taxes and deductions for benefits, etc. Your digibility to
participate in our commissions program and earn any monies will be subject to the terms and conditions of participation in our Sales
Compensation Program. Commissions will be paid according to the sales compensation plan and are paid at the end of the month
following the close of the prior month. Details will be outlined with the Sales Quota Sheet provided as above.

Stock Award and Employee Stock Purchase Plan. In conjunction with your commencement of employment, we will propose
that our Board of Directors approve an equity award comprising, 90,000 shares of our Common Stock: 60,000 shares of which
will be in the form of an option and 30,000 shares of which will be in the form of Restricted Stock Units. The equity award is
subject to such Board approval and to all terms and conditions of the specific Aerohive Networks equity plan from



which the award will issue. Once approved (and subject to your continuing employment in good standing), 25% of the shares
subject to the award will vest after 12 months and the remaining shares would vest over the next 36 months of continuous service.
Our Board typically considers equity awards on a quarterly basis, however, the date on which the Board acts could be later
depending on a variety of factors, and this could affect the date on which your equity award is proposed for Board consideration.
You will receive more details regarding the award from Stock Administration after the date on which our Board considers your
proposed award. In addition, as an employee of Aerohive, you may be eligible to participate in our Employee Stock Purchase
Program (ESPP). The ESPP offers employees the opportunity to purchase HIVE stock at a discount using post-tax payroll
deductions. Enrollment into the program occurs twice a year, typicaly in May and November.

Notwithstanding the foregoing vesting schedule, and consistent with similar protections offered to members of our senior
management, in conjunction with your commencement of employment, we will propose that our Board of Directors also approve
entering with you the attached form of Separation and Change of Control Severance Agreement (“the Separation
Agreement”), which would, once approved, provide additional benefits to you if you are terminated by the Company other than for
Cause, death, or disability (as defined in the plan) or you resign for Good Reasons, and in either case you sign and do not revoke a
standard form of release then-offered to the Company’s employees. These benefits, at all times as determined by and subject to
the terms and conditions of the Separation Agreement, would include certain severance payments and acceleration of the then-
unvested shares subject to your then-outstanding equity awards.

Benefits. Aerohive offers what we fedl is a very competitive benefits package. A brief benefits summary is enclosed for your
review.

Eligibility. Your eligibility to participate in Aerohive-sponsored compensation programs, be awarded equity, and receive employee
benefits will be subject in each case to your continuing employment in good standing and the specific applicable terms and
conditions for the programs in question (including as they may change or be administered over time). Please note that Aerohive
may from timeto time, in its discretion, adjust the benefits available to you and our other employees.

At Will Employment. During your employment with Aerohive, you will be expected to establish and maintain a professional,
cordial relationship with co-workers, management, suppliers and customers. Y ou will be expected to learn the requirements of the
position and satisfactorily meet performance objectives over time. You also will be expected to participate actively in Aerohive’'s
performance improvement processes and, at al times as a condition of continuing employment, to abide by al then-current
Aerohive policies and procedures and legal or regulatory requirements applicable to your employment. Aerohive’'s policies and
procedures relating to employment can be found in the Company’s Employee Handbook, which is available via the company
Intranet, Jive.

Y ou understand and agree that your employment with Aerohive will at al times be “at will.” It is not for a specific term and you or
Aerohive can terminate it at any time, for any reason or no reason, with or without cause and with or without notice. Although your
job duties, title, compensation and benefits, as well as Aerohive's personnel policies and procedures applicable to you, may change
from time to time, the “at will” nature of your employment can only be changed in an express written agreement signed by you and
the Company’s CEO.



Arbitration. You and Aerohive agree to submit to mandatory, exclusive and binding arbitration any controversy, dispute or claim
arising out of, or relating to, this letter agreement, your employment relationship, any benefit or compensation you claim as a result
of your employment, or the fact or circumstances of employment termination. However, you and Aerohive each retain the right to
seek or obtain equitable relief from a court having jurisdiction over us. The determination of this arbitration will be final, binding and
non-appealable by you or Aerohive, before the American Arbitration Association, and its employment arbitration rules then in-
effect, and will take place in Santa Clara County, State of California, before a single arbitrator. Aerohive will bear the costs of the
arbitrator; however, you will bear your own costs and fees (including attorneys costs and fees) and Aerohive will bear its own
costs and fees incurred in conjunction with the arbitration (or otherwise in conjunction with any controversy, dispute or claim
between us).

You and Aerohive agree that this arbitration requirement shall not apply to any dispute or claim relating to the misuse or
misappropriation of the Company’s trade secrets or proprietary or confidential information.

The other specific requirements and provisions of our agreement to arbitrate al controversies, disputes or claims is provided in the
Agreement to Arbitrate Disputes and Claims included with this letter agreement. California Law. Unless we otherwise
provide in a written agreement between us, California law will be used in al instances to govern and enforce any controversy,
dispute or claim arising out of, or relating to, this letter agreement, your employment relationship, any benefit or compensation you
claim as a result of your employment, or the fact or circumstances of your employment termination.

Other Conditions and Applicable Agreements. You aso must provide appropriate identification establishing your identity and
legd right to work within the United States, and complete and return an 1-9 form within the first three (3) days of your date of hire.
This offer is also contingent upon satisfactory completion and clearance of professional references and the background check.

As a further condition of our offer and your initial and continuing employment with Aerohive, you will be expected to sign and
comply with certain agreements and al Aerohive policies and procedures concerning benefits, confidential information, assignment
of inventions, arbitration of disputes, and business conduct, among others. In this regard, you will be asked to sign and return in
conjunction with your acceptance of this offer the enclosed Employment, Confidentiality, Invention Assignment and Agreement to
Arbitrate Disputes and Claims. These agreements, and the additional policies and procedures applicable to you at al times during
employment with Aerohive, contain important conditions effecting your employment and your legal rights in general. Please read
and review them carefully and feel free to consult with your attorney or other advisor concerning their terms, significance and
effect on you.

Thisis Our Complete Offer Agreement. This letter agreement, along with the additional documents referenced below, constitute
the full, complete and only agreement between you and Aerohive regarding your employment and Aerohive's employment
relationship with you. Any contrary communications, representations, promises or assurances which may have been made or be
made to you, concerning any aspect of your employment, are superseded by this offer and of no binding effect on Aerchive. Any
additions or modifications of these terms are required to be in writing and signed by you and the Company’s CEO in order to be
effective and binding on Aerohive.



* k k % %

If acceptable, please sign, date and return to Human Resources this letter agreement, adong with the enclosed additional
documents. If not accepted before the close of business on November 17, 2015, this letter agreement and employment offer will
automatically expire.

If there are any questions or concerns, please contact Valerie Junger, VP, Human Resources, via email at vjunger@aerohive.com.

We are excited to have you join our team and look forward to working with you at Aerohive. Welcome aboard!

Sincerely,

/sl Vaerie Junger

Vaderie Junger
VP, Human Resources



| have read and understand this employment offer and agreement and accept its terms as a condition of my initial and continuing
employment with Aerohive. | also specifically understand that Aerohive may revoke this offer at any time, and for any reason, prior
to my actual commencement of employment and without obligation or liability to me, and that my continuing employment thereafter
with Aerohive Networks shall be “at will”, subject to my compliance with all policies or procedures in effect, and terminable by me
or by Aerohive at any time, for any reason, with or without cause and with or without notice.

/9 Alan Amrod
Alan Amrod

November 16, 2015
Date

November 30, 2015
Confirmed Start Date

Confirmed legal name:

First Name Alan

Last Name Cellular Amrod

Attachments: Employment, Confidentiality, Invention Assignment Agreement to Arbitrate Disputes and Claims
Employee Benefit Summary

Separation and Change of Control Severance Agreement
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Exhibit 21.1

SUBSIDIARIES OF AEROHIVE NETWORKS, INC.

Name Jurisdiction of Incorporation

Aerohive Networks Europe Ltd United Kingdom
Aerohive Networks Ltd. Cayman



Aerohive Networks Canada Inc. Canada
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Exhibit 23.1

CONSENT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

We consent to the incorporation by reference in Registration Statements Nos. 333-194902, 333-202813, 333-206325, 333-209784 and 333-216240 on
Form S-8 of our report dated February 23, 2018, relating to the consolidated financial statements of Aerohive Networks, Inc. and its subsidiaries (the
“Company”), appearing in this Annual Report on Form 10-K of the Company for the year ended December 31, 2017.

/s DELOITTE & TOUCHE LLP

San Josg, California
February 23, 2018
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Exhibit 31.1
CERTIFICATION OF CHIEF EXECUTIVE OFFICER
PURSUANT TO SECTION 302 OF THE SARBANES-OXLEY ACT OF 2002

I, David K. Flynn, certify that:
1. | havereviewed this Annual Report on Form 10-K of Aerohive Networks, Inc.;

2. Based on my knowledge, this report does not contain any untrue statement of amaterial fact or omit to state a material fact necessary to
make the statements made, in light of the circumstances under which such statements were made, not misleading with respect to the period
covered by this report;

3. Based on my knowledge, the financial statements, and other financial information included in thisreport, fairly present in all material
respects the financial condition, results of operations and cash flows of the registrant as of, and for, the periods presented in thisreport;

4. Theregistrant’s other certifying officer and | are responsible for establishing and maintaining disclosure controls and procedures (as
defined in Exchange Act Rules 13a-15(e) and 15d-15(€)) and internal control over financial reporting (as defined in Exchange Act Rules 13a
15(f) and 15d-15(f)) for the registrant and have:

(& Designed such disclosure controls and procedures, or caused such disclosure controls and procedures to be designed under our
supervision, to ensure that material information relating to the registrant, including its consolidated subsidiaries, is made known to us
by others within those entities, particularly during the period in which thisreport is being prepared;

(b) Designed such internal control over financial reporting, or caused such internal control over financial reporting to be designed under
our supervision, to provide reasonable assurance regarding the reliability of financial reporting and the preparation of financial
statements for external purposes in accordance with generally accepted accounting principles;

(¢) Evaluated the effectiveness of the registrant’s disclosure controls and procedures and presented in this report our conclusions about
the effectiveness of the disclosure controls and procedures, as of the end of the period covered by this report based on such



evaluation; and

(d) Disclosed in this report any change in the registrant’s internal control over financial reporting that occurred during the registrant’'s
most recent fiscal quarter (the registrant’s fourth fiscal quarter in the case of an annual report) that has materially affected, or is
reasonably likely to materially affect, the registrant’ sinternal control over financial reporting; and

The registrant’s other certifying officer and | have disclosed, based on our most recent evaluation of internal control over financial
reporting, to the registrant’s auditors and the audit committee of the registrant’s board of directors (or persons performing the equivalent
functions):

(@ All significant deficiencies and material weaknesses in the design or operation of internal control over financial reporting which are
reasonably likely to adversely affect the registrant’s ability to record, process, summarize and report financial information; and

(b) Any fraud, whether or not material, that involves management or other employees who have a significant role in the registrant's
internal control over financial reporting.

Date: February 23, 2018

/s David K. Flynn
David K. Flynn

President and Chief Executive
Officer
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Exhibit 31.2
CERTIFICATION OF CHIEF FINANCIAL OFFICER
PURSUANT TO SECTION 302 OF THE SARBANES-OXLEY ACT OF 2002

I, John Ritchie, certify that:

1

2.

I have reviewed this Annual Report on Form 10-K of Aerohive Networks, Inc.;

Based on my knowledge, this report does not contain any untrue statement of amaterial fact or omit to state amaterial fact necessary to
make the statements made, in light of the circumstances under which such statements were made, not misleading with respect to the period
covered by this report;

Based on my knowledge, the financial statements, and other financial information included in thisreport, fairly present in all material
respects the financial condition, results of operations and cash flows of the registrant as of, and for, the periods presented in this report;

Theregistrant’s other certifying officer and | are responsible for establishing and maintaining disclosure controls and procedures (as
defined in Exchange Act Rules 13a-15(€) and 15d-15(e)) and internal control over financial reporting (as defined in Exchange Act Rules 13a-
15(f) and 15d-15(f)) for the registrant and have:

(& Designed such disclosure controls and procedures, or caused such disclosure controls and procedures to be designed under our
supervision, to ensure that material information relating to the registrant, including its consolidated subsidiaries, is made known to us
by others within those entities, particularly during the period in which thisreport is being prepared;

(b) Designed such internal control over financial reporting, or caused such internal control over financial reporting to be designed under
our supervision, to provide reasonable assurance regarding the reliability of financial reporting and the preparation of financial
statements for external purposes in accordance with generally accepted accounting principles;

(¢) Evaluated the effectiveness of the registrant’s disclosure controls and procedures and presented in this report our conclusions about
the effectiveness of the disclosure controls and procedures, as of the end of the period covered by this report based on such
evaluation; and

(d) Disclosed in this report any change in the registrant’s internal control over financial reporting that occurred during the registrant’'s
most recent fiscal quarter (the registrant’s fourth fiscal quarter in the case of an annual report) that has materially affected, or is



reasonably likely to materially affect, the registrant’sinternal control over financial reporting; and
5. Theregistrant’s other certifying officer and | have disclosed, based on our most recent evaluation of internal control over financial
reporting, to the registrant’s auditors and the audit committee of the registrant’s board of directors (or persons performing the equivalent
functions):

(@ All significant deficiencies and material weaknesses in the design or operation of internal control over financial reporting which are
reasonably likely to adversely affect the registrant’s ability to record, process, summarize and report financial information; and

(b) Any fraud, whether or not material, that involves management or other employees who have a significant role in the registrant’s
internal control over financial reporting.

Date: February 23, 2018

/s John Ritchie

John Ritchie
Chief Financial Officer
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Exhibit 32.1
CERTIFICATION OF CHIEF EXECUTIVE OFFICER
PURSUANT TO 18 U.S.C. SECTION 1350, ASADOPTED PURSUANT TO SECTION 906
OF THE SARBANES-OXLEY ACT OF 2002

Pursuant to the requirement set forth in Rule 13a-14(b) of the Securities Exchange Act of 1934, as amended, (the “Exchange Act”) and Section 1350
of Chapter 63 of Title 18 of the United States Code (18 U.S.C. §1350), I, David K. Flynn, President and Chief Executive Officer of Aerohive Networks,
Inc. (the “Company”), hereby certify that, to the best of my knowledge:

1. The Company’s Annual Report on Form 10-K for the period ended December 31, 2017, to which this Certification is attached as Exhibit 32.1
(the “Periodic Report™), fully complies with the requirements of Section 13(a) or Section 15(d) of the Exchange Act; and

2. Theinformation contained in the Periodic Report fairly presents, in al material respects, the financial condition and results of operations of
the Company.

Date: February 23, 2018

By: /s/ David K. Flynn
Name: David K. Flynn
Title: President and Chief Executive Officer
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Section 8; EX-32.2 (EXHIBIT 32.2)

Exhibit 32.2
CERTIFICATION OF CHIEF FINANCIAL OFFICER
PURSUANT TO 18 U.S.C. SECTION 1350, ASADOPTED PURSUANT TO SECTION 906



OF THE SARBANES-OXLEY ACT OF 2002

Pursuant to the requirement set forth in Rule 13a-14(b) of the Securities Exchange Act of 1934, as amended, (the “Exchange Act”) and Section 1350
of Chapter 63 of Title 18 of the United States Code (18 U.S.C. 81350), I, John Ritchie, Chief Financial Officer of Aerohive Networks, Inc. (the
“Company”), hereby certify that, to the best of my knowledge:

1. The Company’s Annual Report on Form 10-K for the period ended December 31, 2017, to which this Certification is attached as Exhibit 32.2
(the “Periodic Report”), fully complies with the requirements of Section 13(a) or Section 15(d) of the Exchange Act; and

2. Theinformation contained in the Periodic Report fairly presents, in al material respects, the financial condition and results of operations of
the Company.

Date: February 23, 2018

By: /s/ John Ritchie

Name: John Ritchie

Title: Chief Financial Officer
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